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Weight Variations Harass Tank Truckers 


Difficulties of some oil companies in coping 
with the variation in truck weights obtained on 
portable scales used by some enforcement of- 
ficers are described by NPN staff writer. For an 
account of some of the problems involved and 
how weight enforcement campaigns can reflect 


on oil companies, see story starting on P. 38. 


This chart shows the true oil mileage of the average vehicle operating on 1,000- 

mile, 2,500-mile and 5,000-mile oil change schedule in Gulf Oil's fleet test. 

The oil mileage shown during the last 1,000 miles for each group represents 
the average oil mileage for the entire 20,000 miles of the test 









Diesel Power Replaces Steam on Rivers 


The traditional steamboat is disappearing 
rapidly from the rivers. Diesel power is replac- 
ing steam and, according to statistical data in 
1948, 65% of all operating river horsepower 
was Diesel and 35% steam. Constant improve- 
ment of river channels permits the use of these 


faster, more efficient vessels. P. 45. 





Look at your station 
as the customer sees tt 


Most stations look fairly good to the operator. It's 
how they look to the customer that counts. Either 
they are clean, orderly, well lighted and well 
equipped or they are not inviting. Pre-war gasoline 
pumps mark a station as behind the times. New 
pumps go a long way towards bringing it up to date 
and bringing in the customers. Don’t carry old equip- 
ment into the growing battle for business. Order new 
Tokheim Lo-Boy pumps today. They will pay for 
themselves quickly. New bulletin sent upon request. 


E-Z-Fill Model 39L-EZ 








OKHEIM 


TOKHEIM OIL TANK AND PUMP CO. 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT THE 4-SEASON PUMP 


FORT WAYNE 1 


FOR 48 YEARS INDIANA 
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helps refiners in the 
safe operation of mixing plants 
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One of Ethyl’s important services to 
petroleum refiners is the develop- 
ment of simple, safe, and effi- 
cient systems for mixing ‘‘Ethyl’’ 
antiknock fluid. For example, 
Ethyl engineers have developed 
a completely closed mixing sys- 
tem that is super-safe and can be 
operated by one man. And as part 
of Ethyl’s broad-gauge safety 
service, experienced Ethyl safety 
engineers not only cooperate with 
refiners in the operation and 
maintenance of existing plants, 
but are also available to assist 
refiners who are planning new 
facilities. These engineers help 
select sites, supply plans and 
specifications and instruct re- 
finery personnel in the operation 
of new equipment. 
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*E 26 is Ethyl’s twenty-six years of experience 
in providing a complete antiknock service. 


CORPORATION 


ETHYL CORPORATION, Chrysler Bidg., New York 17, N. Y. 


Meducts sold under the ‘ETHYL’ trade-mark: Antiknock Compounds... Salt Cake... Ethylene Dichloride. . . Sodium Metallic . . . Chiorine (liquid) . . . Oi! Soluble Dye . . . Benzene Hexachioride (technical) 
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OIL EQUIPMENT DEALERS... AND 


USERS ... ALL OVER THE U. S. 
ACCLAIM THESE ROECO,WINNERS! 
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Pony-size meter pump for 
private and industrial use 


Gas MasTeR 


Major oil companies, independent oil jobbers 
and private contractor purchasers have proven 
the GasMaster the nation’s finest pump for the 
purpose. 
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OWNERS 
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BOAT OWNERS 


GasMaster is 
only 56 inches 
high but it does 
a big day's work. 


The kind of quality industrial pump the oil industry has waited 
for. Equipped with Neptune meter, 20 gal. dial with totalizer, 
explosion-proof motor and a pumping unit used for years in 
the biggest, most expensive meter pumps. GasMaster is trouble- 
free under rough conditions and hard use. 


RICHMOND OIL 


orter entor 


1419-21-23 EAST MAIN STREET 
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Don’t throw away that broken hose... 
save hose... keep pumps working with 


PERM-A-TACHABLE 
HOSE COUPLING 


Se <i Remains permanently 
attached to pump or 


Saves Repair nozzle. 


Calls 
Saves Money 


LASTS A 
LIFETIME! 


NOTHING LIKE IT 
EVER BEFORE! 


Anyone can cut off 
broken hose and re 
attach . . . or replace 
new hose in any de 
sired length ... ina 
matter of minutes. 









With only one set of PERM-A-TACHABLE couplings for 
each pump you may buy hose in economical reel lengths, 
uncoupled. We invite your tests (pull, pressure, or any 
kind) and comparison with any coupling ever before 
in your service. No sealant, no special jigs, no special 
skill or precise cutting of hose is required to install, 


with absolute seal and static ground. 


EQUIPMENT CO., INC. 


of Service to the 


RICHMOND 19, VIRGINIA 
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COMING MEETINGS 


MAY 

National Tank Truck Carriers, Inc., The Cos- 
mopolitan Hotel, Denver, Colo., May 30, 31 
ind June 1. 

JUNE 

California Natural Gasoline Assn., spring 
frolic, Rio Hondo Golf Club, Downey, Calif., 
June 4. 

Society of Automotive Engineers, summer 
meeting, French Lick Springs Hotel, French 
Lick, Ind., June 5-10. 

South Carolina Oil Jobbers Assn., Ocean For- 
est Hotel, Myrtle Beach, S. C., June 8-9 
Western Petroleum Refiners Assn., regional 
technical-industrial relations meeting, Broad- 

view Hotel, Wichita, Kans., June 10. 

Tennessee Oil Men’s Assn., convention, Hotel 
Patten, Chattanooga, Tenn., June 12-14. 

The Oil Trade Assn, of Philadelphia, spring 
golf match and dinner, Manufacturers Coun- 
try Club, suburban Philadelphia, Pa., June 
14 





International Gas Conference, sponsored by 
International Gas Union, London, England, 
June 15-17 

tly fincinnati Oil Club, annual picnic, Summit 

or Hills Country Club, Ft. Mitchell, Ky., June 
io 
ansylvania Grade Crude Oil Assn., annual 
neeting, Hotel William Penn, Pittsburgh 
Pa., June 16-17 

Michigan LP-Gas Assn., annual meeting, Har- 
bor Springs, Mich., June 25-27 

Texas Butane Dealers Assn., convention and 
trade show, Dallas, Texas, June 26-28. 

JULY 

eorgia Independent Oil Men’s Assn., mid-year 
mnvention, General Oglethorpe Hotel, Wil- 
nington Island, Savannah, Ga., July 13-14 

National Oil Jobbers Council, Grove Park Inn, 
\sheville, N. C., July 17-20 

AUGUST 

Society of Automotive Engineers, National 
Vest Coast meeting, Multnomah Hotel 
Portland, Oregon, Aug. 15-17 

T Florida Independent Petroleum Marketers 

Assn., summer meeting, Sheraton Plaza 
tel, Daytona Beach, Fla., August 19. 

Kentucky Petroleum Marketers Assn., fall out- 
ng and golf tournament, Lexington Country 
Club, Lexington, Kentucky, Aug. 24-25 

off SEPTEMBER 

re Society of Automotive Engineers, Nationa! 

yee Tractor Meeting, Hotel Schroeder, Milwau- 

kee, Wisc., Sept. 13-15. 
de National Congress of Petroleum Retailers, 
1a Inc., annual convention, Atlanta Municipal 
Auditorium, Atlanta, Georgia, Sept. 13-15 

National Petroleum Assn., Hotel Traymore, 
\tlantic City, New Jersey, Sept. 14-16. 

American Petroleum Institute, Lubrication 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J., Sept. 14-15 

American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex., 
Sept. 19-21 

National Butane-Propane' Assn., 
Hotel, St. Louis, Mo., Sept. 19-21. 

Independent Oil Compounders Assn., 2nd an- 

al meeting, Hotel Sherman, Chicago, IIl., 
Sept. 26-27. 





Jefferson 


OCTOBER 

(merican Society of Mechanical Engineers, 
Petroleum Division Conference, Oklahoma 
Bitmore Hotel, Oklahoma City, Okla., Oct. 
National Lubricating Grease Institute, Hotel 
Roosevelt, New Orleans, La., Oct. 3-5 
Ohio Petroleum Marketers Assn., Inc., Fall 

iference, Hotel Miami, Dayton, Ohio, Oct. 


(alifornia Natural Gasoline Assn., 24th annual 
f meeting, Ambassador Hotel, Los An- 
gvles, Calif., Oct. 7 

Kentucky Liquefied Petroleum Gas 
S-elbach Hotel, Louisville 
1-11, 

Texas Mid-Continent Oil & Gas Assn., Rice 
F otel, Houston, Tex., Oct, 13-14 

Indiana Independent Petroleum Assn., Inc., 
Severin Hotel, Indianapolis, Ind., Oct. 13-14 
‘uth Dakota Independent Oil Mens Assn., 
annual convention, Hotel Cataract Sioux 
Falls, S D., Oct. 17-18 


Assn., 
Kentucky, Oct 
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AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Tri-Sure Products Limited, St. Catharines, Ontario, Can. 






because every drum 
is protected by 
Tri-Sure Closures 


INCE 1866, the products of the Freedom- 

Valvoline Oil Company have been known 
for their superlative quality. So Freedom- 
Valvoline safeguards its reputation—its most 
cherished possession—by shipping its lubri- 
cants, rust preventives and other petroleum 
derivatives in drums equipped with Tri- 
Sure Closures*. 


Tri-Sure Closures have an interengaging 
flange, plug and heavy-gauge seal which 
give drums absolute security from the haz- 
ards of shipping...security from leakage, 
seepage, substitution and tampering. 


When Tri-Sure Closures are on your drums, 
they express the pride you take in a fine 
product...they provide insurance against 
weather and hard handling...and they say 
to your customers, “here is full value— 
protected every minute, from loading plat- 
form to you.”’ 

*The “Tri-Sure’’ Trademark is a mark of reliability 
backed by 26 years serving industry. It tells. your 


customers that genuine Tri-Sure flanges (inserted with 
genuine Tri-Sure dies), plugs and seals have been used. 


Play Safe by Specifying 
Tri-Sure Closures on Every Drum Order 


Tri-Sure 
WY 


CLOSURES 
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LPG INSURANCE PROBLEM—A major problem fac- 
ing the LP-gas industry is the extreme difficulty in 
obtaining public liability and property damage insur- 
ance. Prospects are that the problem won’t be 
solved for another two or three years. The situation 
arose primarily because LP-gas is a new and rapidly 
growing industry. Casualty companies say the indus- 
try hasn’t been in existence long enough to have built 
up an accurate accident history on which to deter- 
mine what rates should be charged. As a result, 
rates today are considered exorbitant—too high for 
many LP-gas marketers to pay. Some companies 
have not been able to get insurance through domestic 
companies at all and were forced to insure through 
Lloyds of London—which brings the rate even higher. 
One important insurance company started about three 
years ago to study the LP-gas industry to determine 
what its accident rate actually is. This study will be 
completed in about two years, after which, it is ex- 
pected, LP-gas rates will be reduced and stabilized. 


DIRECT BURNER SALES—Apparently it is taken 
for granted that oil burner manufacturers will con- 
tinue to sell oil burners direct to building contractors 
in lots of from several hundred units to a thousand 
or more for large scale home construction projects. 
At the OHI convention in Boston only one mild re- 
buke was voiced openly by a spokesman for the 
burner dealers against this practice of bypassing local 
dealers. In discussion outside of meetings the sub- 
ject was seldom mentioned and only a small amount 
of resentment was expressed. This is partly due to the 
fact that many dealers are also fuel oil distributors 


ind are glad to get new fuel oil customers in quan- 
tities. 


WAY IT LOOKS—If they can only get over the 
hurdle that is the Senate, supporters of legislation 
denying the FPC the right to regulate production and 
gathering of natural gas figure there’s a pretty good 
chance that President Truman will sign the bill, re- 
gardless of any contrary advice he might get from 
th» commission. They believe the House is a cinch 
to pass the measure, also that it will clear the Senate 
Commerce Committee, but the parliamentary situa- 
tion in the Senate proper isn’t too auspicious at the 
moment. With the calendar already laden, the lead- 
ership there probably would balk at allowing the bill 
to be called up if they thought prolonged debate like- 


and there are certain Senators whose views are 


sufficiently strong on this subject that they may want 
to talk at length. 
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BROW-WRINKLER—If the problem was only one of 
supplying our own armed forces and civilian economy, 
come a war, the U. S. military’s oil worries by now 
probably would have nearly evaporated, at least so 
far as the outlook for the immediate future is con- 
cerned. What’s causing them concern—as Defense 
Secretary Johnson indicated in his recent letter to 
the Texas Railroad Commission—is the difficulty we'd 
have fueling a war in Europe from the Western 
Hemisphere, and keeping an expanded European econ- 
omy going, if supplies from the Middle East were cut 
off. In other words, how to provide for-our allies has 
become the big headache. 


PRICE TALKS LOUD—Increased consumption of 
fuel oil by public utilities along the Eastern Seaboard 
is evidence of just how loud price talks. With falling 
oil prices, industry reports say they used 25° more 
heavy fuel in first two months of 1949 than they did 
in first two 1948 months. Some utilities plan con- 
struction of deepwater terminals for cargo deliveries 
-and without any guarantee of top price. 


SIGNALS OVER—Bureau of Mines is about to run 
out on its year-end forecast of a 5.8% increase in 
total demand for all oils during 1949, compared with 
1948. A revision now in the works may trim that 
earlier estimate by nearly half—to about 3%—and 
certainly won't anticipate anything as much as a 4% 
increase, which the bureau considers ‘too optimistic.” 
Even a gain of 3% would take a lot of doing, how- 
ever, because first quarter demand was 2% under a 
year ago and there’s some doubt whether demand in 
the second quarter will recover sufficiently to make 
the first six months a stand-off with 1948. 


SALESMAN SHORTAGE—Oil marketing men may 
soon be faced with the problem of recruiting and 
training salesmen, if they are not already grappling 
with it. Statistics presented to oil heat men meeting 
in Boston indicate that on the basis of today’s total 
of 60 million employed, the nation is short 600,000 
salesmen in all lines. That recruiting of young men 
as replacements is needed is shown by fact that the 
average competent experienced salesman 
40 to 45 years of age. Need for training programs 
is indicated in data showing efficiency per man of 
the average sales force at present is below prewar 
standards. 
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Standard Manhole 


Size 12” x 16” with 62”, 8”, 
or 10” fill opening. A slight 
turn of locking ring opens and 
closes cover. Cover, fill cap, 
and lock ring are malleable 
iron, and are made to outlast 
the tank itself. 


Self-Closing Manhole 


Size 12” x 16” with 10” fill 
opening. Self-closing, with posi- 
tive locking device. Hinge and 
lock rods are stainless steel; 
locking hooks are high-strength 
bronze. Opened by raising 
lever on either side. 


14” Diameter Self- 
Closing Manhole 


For heavy fuel-oil tanks. Self- 
closing, with positive locking 
device. Hinge and lock rods 
are stainless steel; locking 
hooks are high-strength bronze. 
To open, lift either lock arm 
and raise cap. 


FOR QUICK-OPENING, TIGHT-CLOSING, POSITIVE-LOCKING MANHOLES 
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PHILADELPHIA VALVE COMPANY 


3415 ARAMINGO AVENUE, PHILADELPHIA 34, PA. 


Pacific Coast Distributor: Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif. 






Write the words ‘‘Manholes by Philadelphia 
Valve”’ into your order. These quick-opening 
manholes are absolutely tight. They surpass 
every fire underwriter’s standard. They open 
and close easily and quickly. They are easy to 
get into. They are built to outlast the tank. 
They are standard with many major oil com- 
panies from coast to coast. 

Whether the fill-plug is 614”, 8”, 10”, or 14” 
in diameter, and whether it is the standard 
type or self-closing, the cover is leakproof, 
because a machined seat bears uniformly on 
the oilproof gasket. 

Each manhole is fitted with “‘5-in-1’’ vents 
which provide a free flow while tanks are 
emptying, automatically closing if the truck 
upsets. They will also release under 6 lbs. 
pressure to prevent explosion in case of fire. In 
addition to the vents, every cover can be 
furnished with fusible plugs that comply with 
all State and I.C.C. regulations. 

Each type is simple, strong, and foolproof. 
Covers and plugs are of malleable iron or heat- 
treated aluminum. All springs are cadmium- 
plated steel. No cast iron is used. 

The standard type is self-adjusting for 
gasket wear, and no mechanical adjustments 
are necessary to keep it tight. The self-closing 
covers are constructed with moving parts of 
high-strength bronze or stainless steel so they 
will not rust tight or wear out. Adjustment for 
gasket wear can be made without use of tools; 
simply pull up on locking pin and turn the 
star wheel a notch or two. 

Send for catalog 170 for descriptions and 
engineering drawings of all Philadelphia Valve 
Company products. 
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MOTOR OILS 


To help build your business in today’s tough com- 
petitive market, Sun offers you a complete line of 
motor oils. They have the quality needed to give 
you the edge on competition. These oils, refined to 
rigid specifications from selected crudes, are avail- 
able from Sun for marketing under your own brand 
name in all 3 API classifications. 


1. Regular Motor Oil 

The famous Sun Golden Oils, fully meeting the re- 
quirements of this type, are available in all 
viscosities. 


2. Premium Motor Oil 

Fully inhibited, Sun solvent-refined, high V.I. fin- 
ished oils, available in all SAE grades, can be sold 
with confidence under this classification. 


3. Heavy Duty Oils 


Sun finished oils for this classification are fully in- 





hibited and have detergent dispersant character- 
istics to meet API qualifications and service con- 
ditions. (These oils meet Army 2-104B specifications.) 


Base Stocks for Compounding 


If you prefer to compound your own ‘oils, base 
stocks are available for blending Regular, Premium ~ 
and Heavy Duty oils in all SAE grades. The base 
oils are available with or without inhibitors. The 
nearest Sun Office will be glad to discuss your 
requirements. 





For complete information call or write the 
Sun Wholesale Manager in any one of the 
following cities: 





PHILADELPHIA NEW YORK PITTSBURGH 
BOSTON CLEVELAND DETROIT CHICAGO 
JACKSONVILLE DALLAS TORONTO 








SUN OIL COMPANY © Philadelphia 3, Pa. 


In Canada: Sun Oil Company, Ltd., Toronto 


SUN LUBRICANTS 
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TANK STORAGE 
TERMINALS 


GENERAL 


Aerial photo of Carteret, N. J. Terminol TRADE 


Se . . ’ 
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where your petroleum 
products may be packed in drums or barrels. 


YOUR Own Barrel House 


YOUR Own Canning Plant . . . equipped to turn out 180 
one-quart cans per minute of your own petroleum product. 


ar q 4 


Pe 
gg 


YOUR Own Individual Pipelines . . . and carefully guarded 
manifolds, especially designed to protect your product 
against contamination. 


Yours to Use 


Convenient Facilities of Your Own 
Private Terminal at General Améri- 
can’s Public Tank Storage Terminals 


Without any capital investment, your firm 
may utilize all the modern facilities offered 
by General American Public Tank Storage 
Terminals. Your privacy is guaranteed .. . 
General American does not buy or sell 
any liquids. Your product is safeguarded 
against contamination, excessive evapora- 
tion, fire and explosion by the most mod- 
ern equipment available. All General 
American Terminals are convenient to all 
types of transportation and are ideally 
equipped to blend and store any liquid 
that flows through a pipeline. 


GENERAL AMERICAN 


Tank Storage Terminals 


A Division of General American Transportation Corporation 
135 South LaSalle Street « Chicago 90, Illinois 


WORLD'S LARGEST PUBLIC TANK STORAGE SYSTEM 


Terminals At: Carteret, N. J.; Goodhope, La 
Houston and Corpus Christi, Texas 


YOUR Own Private Storage Tanks . . . where your bulk 


liquids may be stored in complete privacy, awaiting most 
favorable market conditions 
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One of the ma- 
jor purposes of 
industrial mobil- 
ization talks soon 
to be commenced by a joint U.S.- 
Canadian committee will be that of 
finding a basis for gearing Canadian 
oil development into the requirements 
of the North American economy in 
the event of war. 

No official announcement of this 
as a specific objective has been made. 
But everyone concedes that it is a 
natural The fact is that Canada, 
whose star as an oil producer is just 
beginning to rise, suddenly has as- 
sumed an importance of gratifying 
proportions to those who must think 
in terms of fueling another major 
war effort. 

Max Ball, the geologist and one- 
time director of Interior’s Oil and 
Gas Division, has aptly described the 
unfolding of Canada’s apparently 
great oil reserves as having created 
a new anchor to windward” for the 
U. S. By that he meant that, if the 
prospects are as indicated—-and he is 
convinced they are, in common with 
many others—-we can now look to 
Canada as a large, dependable, com- 








Mr. Yocom 


tely accessible source of supply 
vith which to supplement our own 
lomestic production when and as re- 
juired. 

This is the same light in which 
the U. S. military views the situa- 


and it is in that light in which 
ill be approached in the impend- 
ng two-nation discussions. 

he U. S. members of the joint 
ommittee are Dr. John R. Steelman, 

ng chairman of the National Se- 
urity Resources Board, and Donald 
F. Carpenter, chairman of the Mu- 
nitions Board. Their Canadian op- 
osites are Harry J. Carmichael, 
hairman of the Industrial Defense 
Board, and S. D. Pierce, Associate 
Deputy Minister, Department of 
lrade and Commerce. 
ie oil phase of the discussions 
be conducted, however, by a joint 
subcommittee or working’ group, 
se American members probably 
be interested mainly in obtain- 
the answers to such questions as 
LC. 
lanned rate of development; 
Wh other there is any intent to hold 
Sak production, and, if so, by how 
nich; in which directions are pipe 
n-s to be built; will the eastern 
Provinces continue to be _ supplied 
n Venezuela or, instead, from the 
nev Canadian fields; by how much 
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WASHINGTON—By Herbert A. Yocom 


U. S., Canada to Discuss 


Wartime Oil Co-operation 


and how fast could production be 
expanded in an emergency and at 
what cost in materials, manpower 


and money. 
* * * 


The House Small Business Commit- 
tee is working on legislation which 
it says is intended to give the little 
businessman ‘a fairer shake” if he 
suffers economic damage under the 
Sherman Antitrust Act. The com- 
mittee’s idea is to give him at least 
six years to file treble-damage suits 
in Federal Court if he feels that mo- 
nopolistic forces have harmed him. 

Sherman Act contains no statute 
of limitations affecting treble-dam- 
age suits, according to committee 
aides, sc suits such as these are sub- 
ject to the varying statutes of lim- 
itations in states in which actions 
are brought. Under the committee 


pian, a uniform statute of limitations 
fixed, 


would be giving aggrieved 


Interpreting the Oil News 





parties six years to go to court. 

In another antitrust field, the com- 
mittee staff is looking over possible 
courses which could be taken to “di- 
vest’’—or, in other words, to divorce 

big corporations from some of their 
activities and thus reduce them in 
size. One of biggest problems is a 
determination of whether legislative 
edict might not be an improvement 
over the slower route through the 
courts that now must be travelled 
by the Justice Department’s “Trust 
Busters.” 

North Dakota’s rambunctious Re- 
publican Sen, Langer holds that di- 
vorcement can be accomplished 
through the courts—and should be 
but he apparently has given up on the 
DJ because he now has broad di- 
vorcement measures pending before 
two different committees. These far- 
reaching pieces of legislation, which 
would separate by law the _ proc- 
esses of manufacturing and retailing, 
are, of course, doomed to failure. 

Langer, it might be recalled, was 
governor of North Dakota when his 
state passed a divorcement law af- 
fecting movie houses, a law which 
was repealed when he was no longer 
governor and when the North Dakota 
movie case was only a few hours 
away from the U. S. Supreme Court 
decision. 





MIDWEST—By 


It was just a 





veal ago_—i this 
Mr. Castle week that the 
; ‘first Midwest 


Column written by this correspondent 
made its appearance in NATIONAL 
PETROLEUM NEWS. We were new to 
the oil business then, and had much 
to learn. Whatever progress we have 
made during the intervening 12 
months may be credited in large 
measure to the help, confidence and 
patience of the hundreds of Midwest 
oil men. who became our friends. 
Without their assistance and friend- 
ship we never would have been able 
to report accurately the happenings 
in a fascinating industry. 

And those happenings have been 
momentous during the short span of 
12 months, even for an industry that 
historically is used to fast changes 
and ever new developments, as a 
quick perusal of the last 52 issues 
of NPN will show. 

In those few months, shortages of 
petroleum products have changed to 
surpluses. A year ago Independent 


jobbers in the Midwest were demand- 
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Supply-Demand Tops Many 


Industry Changes in Year 


ing increased margins and talking 
seriously of supporting divorcement 
They were worried about getting 
their proper share of increased sup- 
plies. Today, in the Midwest any- 
way, the subject of higher margins is 
little discussed. Sentiment for di- 
vorcement in this part of the country 
has all but vanished. And no one 
is concerned about whether he'll be 
able to get sufficient fuel oil and 
gasoline. 

This does not mean that new prob- 
lems are not arising to take the plac« 
of those that have been solved. In- 
stead of margins, jobbers are worry- 
ing about economic concentration of 
power in the majors. Price wars 
are cropping up here and there and 
threaten to spread. A new form of 
marketing, the self-service station, 
has made its appearance in the Mid- 
west. 

* * * 

Headlines and stories in NPN tell 
vividly the brilliant story of how the 
industry overcame the shortage of 
products. A story in the issue of 
May 19, 1948 related that the Na- 
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CAN YOU INSPECT A UNIT... REVAMP A CRACKING PLANT... 





EVALUATE A CRUDE... BALANCE REFINERY OPERATION... 




















ALL AT ONE TIME ? 


It is a large order for a refiner with a limited 
staff. That’s why progressive refiners depend 
upon Universal service, especially when 


jobs like these come in bunches. 
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onal Oil Jobbers Council, still wor- 
ried as to whether Independents 
ould be able to take care of their 
istomers, adopted a resolution de- 
;ianding that suppliers allocate their 
increased supplies on a percentage 
asis so that Independents would 
share in the increased production. 
he Midwest Column of June 9 re- 
yrted that the motoring public was 
it worried about whether there 
ould be sufficient gasoline for va- 
ition travel, a confidence in the in- 
lustry that proved to be _ well 
uunded. 

3ut a story on June 30 reported 
that 21 state fuel oil co-ordinators 
had recommended that an emergency 
program be set up for the next win- 
ter. Not one of the co-ordinators had 
t 
I 
f 


~aA seem WI 


_— 


» function at any time during the 
eating season as more than enough 
‘uel oil was made available. On 
July 7 NPN reported that ‘Heavy 
July 4 Travel Brings Only Minor 
Spot Shortages” and on July 14 the 
headline on NPN’s lead story said 
“Gasoline Supply Optimism Grows 
Despite Big Demand.” On July 21, 
NPN declared that “Record Gasoline 
Output Continues to Lend Optimism 
to Supply Picture’ and on July 28 
the Midwest Column reported that it 
was doubtful the emergency fuel oil 
co-ordinators would have much to do 
during the next winter. 

The big announcement came when 
NPN’s lead story of Oct. 27 said that 
“NPC District Groups Report Winter 
Supply Outlook Good,” with Chair- 
man Walter S. Hallanan observing 
that ‘the supply outlook nationally 
is very optimistic.” On Dec. 22 the 
Midwest Column took cognizance of 
the changed supply picture with a 
headline reading “Keener Competi- 
tion Returns to the Oil Marketing 
Field.” 


The story of the changing sen- 
timent toward margins and divorce- 
ment likewise is related in NPN 
headlines. Margins was a major top- 
ic of discussion at the May meeting 
of the National Oil Jobbers Council 
ani on June 16 NPN reported that 
a nationwide survey ‘“‘shows that on 
an over-all dollar and cents basis 
many Independent marketers are re- 
ceiving less margin now than a year 
On July 7, NPN’s Midwest Column 

losed that ‘‘2-State Midwest Sur- 
ve Shows Many Suppliers Boost 
Margins” while on July 21 the maga- 
zine’s editorial said that “Need For 
Increased Margins for Jobbers Be- 
cones More Urgent as Operating 
Cc sts Continue Climb.” The Nation- 
Oil Jobbers Council, in an action 
revorted Aug. 18, urged upward re- 
vi: ion of margins to achieve ‘‘a more 
eq litable distribution of net profits.” 
Midwest Column of Oct. 13 re- 
ported that “Jobber Unrest Typified 
by Talk on Margin, Divorcement Is- 


=a 
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sues” and NPN related on Nov. 10 
that the national council had decided 
to throw its support behind govern- 
ment control of oil prices unless mar- 
gins were increased to a “satisfac- 
tory” level. 

Two weeks later the Midwest Col- 
umn reported that “Midwest jobbers 
are cheered considerably by develop- 
ments of the last 10 days which in- 
dicate that most suppliers at last are 
acceeding to persistent and long time 
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pleas and demands for higher jobber 
margins.” The headline on the Mid- 
west Column of Jan. 19 read “Di- 
vorcement Talk Vanishes as Jobber 
Margins Rise.” An “Ahead of the 
News” item in NPN of March 9 gave 
the tip-off on how conditions had 
changed by reporting that members 
of the Wisconsin Petroleum Assn 
had instructed their officers unoffi- 
cially to ‘ soft pedal’ the margin sub- 
ject. 





At its May 
meeting in San 
Francisco last 
week (May 17- 
19), the Oil Industry Information Com- 
mittee decided to close its Los An- 
geles field office, effective May 31. 
This action was in keeping with 
OIIC’s partial retrenchment following 
the recent budget-paring in Tulsa. 
With the verdict to reduce field op- 
erations, it was deemed feasible to 
close down the Los Angeles opera- 
tion due to the special local situa- 
tion. 

When the Western Oil and Gas 
Assn. public relations committee ap- 
proved a public relations program 
for the West at its May 10 meeting, 
members agreed that a parallel op- 
eration was not necessary and that 
another office (OIIC) was not needed. 
No specific recommendation was 
made by WOGA to close the office. 
Later the question of duplicative and 
overlapping programs was discussed 
by OIIC, and it was decided to lock 
up the L. A. office. 

An Oil Progress Week (Oct. 16- 
22) Community Operating Plan was 
set up to get maximum value out of 
the October project. Purpose is to 
work out new ways and means the 
industry can get its message to the 
most people. 

The objectives for oilmen to work 
on were outlined as follows: 

First, to increase public confidence 
in the industry by broadening the 
public’s knowledge of the industry's 
citizenship and progressiveness. 

Second, to strengthen relationships 
between the oil industry and individu- 
al communities. 

Third, to give the public facts that 
refute wrongful criticisms. 

As this plan was being drawn up, 
the working members of the WOGA 
public relations committee got to- 
gether with OIIC members for the 
first time in a year. They aired 
opinions, compared notes and gener- 
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PACIFIC COAST—By Frank Breese 


OIIC Votes to Close Its 
Office in Los Angeles 


ally benefitted from what was de- 
scribed as a frank discussion about 
Western participation in the OIIC 
program. 

In a statistical sidelight, the OIIC 
announced that oil men made 
speeches at the rate of 10 a day 
throughout the country in the preced- 
ing month. Most of them were deliv- 
ered at community gatherings and 
schools. 

* rn ' 

In two California cities, self-serv- 
ice station operators were given per- 
mission to operate. 

The city council of Sacramento, 
state capital, approved of self-serve 
station operations under fire depart- 
ment surveillance. Regulations, sim- 
ilar to those in other communities 
where the stations are permitted, re- 
quire (1) a male attendant for every 
six pumps on duty continuously 
while tanks are being filled, (2) re- 
fusal of service to persons smoking 
or under the influence of intoxicants 
and (3) installation of adequate fire- 
fighting equipment. 

It is noteworthy that Sacramento's 
regulations rule out women attend- 
ants. When _ the were 
started in Los Angeles, pretty girls 
were hired as attendants to attract 
customers. 

The city council of Arcadia, where 
the famous Santa Anita race track 
is located, repealed an _ ordinance 
which banned the self-serves. Vot- 
ing 4 to 0, the members repealed the 
ban and substituted a measure al- 
lowing operation of the stations with 
regulations for their control. 

The ban was lifted as a result of 
protests from citizens who petitioned 
in favor of the self-serves. 


+ * * 


self-serves 


Califcrnia was the biggest gaso- 
line consumer in the country last 
year. Taxable gallonage for 1948 
totaled 2,836,066,000 in California 
and 30,629,192,000 in the rest of the 
country. 
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New Englander Heads Eastern Oil Credit Managers Assn. 





Kieffer 


Mr. 


At the Eastern Petroleum Credit Managers convention 
in Buffalo, N. Y., April 19-21, George E. Archer (right 
in photo above), newly-elected president of the associa- 
tion, receives congratulations and good wishes from re- 
tiring president 
Co., Buffalo. 


Elveus F. Kieffer, American Lubricants 


Mr. Archer is 
lantic 


New 
Refining Co., 


England credit manager for At- 
and makes his headquarters at At- 
Providence, R. I. He is a 
native of Rhode Island, having been born near Providence, 
and has been with Atlantic for 28 years, starting in 1921 
as a bookkeeper. He later took charge of the ledger de- 
then became credit manager, and 
finally credit manager. 


lantic’s regional office in 


partment, assistant 


Mr. Archer is a former president of the 
Grantors of Rhode Island. 


retail Credit 
He is a long time devotee of 


and Mr. 


Archer 


member of the Wannamois¢ 
Country Club. During recent years, however, the pr 
cipal hobby of both Mr. and Mrs. Archer has been th 
country home in North Scituate, R. I. 


fishing and golf, being a 


The old 
about 10 
challenge to 


miles outside of Providence proved to bs 
their joint ingenuity. On a 


side of the road the house stands on solid rock. Dr 


rise at t 


New England farmhouse which they bough 


tt 


Y 
I 
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ing for water almost turned out to be as much of 
gamble as the fictional experience of ‘Mr. Blandings” 
and some cellar excavating was a slow and diffi 


process, reports Mr. Archer. 


Mrs. Archer’s supervision of the interior decorati 
furnishing, and laying out of the terraced gardens 


giving full play to her considerable 
ing, painting, and antique collecting. 


talents for dr 
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GM Tells How Oil Companies Can Make, 
Market Automatic Transmission Fluid 


API Lubrication Committee Meeting Hears 


Discussion of Program at Colorado Springs 


By HOLGER RIDDER 
NPN Staff Writer 


COLORADO SPRINGS—API Lu- 
brication Committee on May 23 heard 
H. R. Wolf, of General Motors Re- 
search, explain procedure by which 
oil companies may manufacture or 
market fluid for GM _ automatic 
transmissions through service sta- 
tions. 

He also told committee that when 
idea of making fluid available to oil 
industry marketing was first consid- 
ered, it was hoped other car manu- 
facturers would go along on a pro- 
gram which would make one fluid 
available for all types of passenger 
car automatic transmissions. This 
idea, however, was rejected by other 
auto makers and GM proceeded with 
wn program. 

Program as now set up, he said, 
is such that if other car manufac- 
turers decide to avail themselves of 
service through single type fluid for 
all automatic transmissions they can 


do so. 


Can Start at Once 


Between now and Jan. 1, when new 
Type A fluid for transmissions will 
be made available to oil marketers, 
marketers can apply to GM for per- 
mission to obtain from two present 
suppliers current fluid and rebrand 
it for sale under their own name. 
Forms for this purpose can be ob- 
tained from Mr. Wolf. 

Vhile there have been two fluids, 
on: for Dynaflow and one for Hydra- 
Matic, provided for GM cars during 
interim period until Jan. 1 or when- 
ever new fluid is available, one fluid 
under a Type A label will be used 
for both types of automatic transmis- 
Slions. This was confirmed by oil men 
at meeting, but not brought out by 
Mr. Wolf. 

Ir. Wolf emphasized that market- 
in, of fluid by oil companies can 
stort immediately or as soon as 
proper application procedure with 
Gi has been completed. As of Jan. 
1 or thereabouts new type fluid will 
be marketed under new specification 
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number. It is hoped that by that 
time a number of oil companies will 
have developed their own fluid to 
meet GM_ requirements, enabling 
them to market the product under 
their own brand names. 

Mr. Wolf also revealed that change 
period for transmission fluids now 
has been made uniform at 15,000 
miles for Buick, Cadillac, Oldsmobiie 
and Pontiac whereas before change 
period ranged from 10-15,000 miles. 
Asked if this policy of uniformity 
would extend beyond transmission 
(the questioner’s implied reference 
being to oil change period), Mr. 
Wolf replied it would apply only to 
transmission change interval. 

F. C. Kearns of The Texas Co. 
raised question of uniform period of 
checking oil level in transmission. No 
specific recommendation was included 
by GM regarding this, but Mr. Wolf 
said the matter would be given con- 
sideration and it is possible some rec- 
ommendation for check periods may 
be forthcoming. 


Will Study Reclaimed Oil 


The committee approved a motion 
made by B. G. Symon, Shell Oil, 
that panel be set up to study prob- 
lem of reclaimed oil. D. P. Clark, 
sulf Oil, lube committee chairman, 
said he will name panel at a later 
date. 

The discussion was started by Mr. 
Clark who pointed out that use of re- 
claimed oil by Air Force is increas- 
ing and he saw the matter as a po- 
tentially growing development. He 
pointed out that while Air Force 
maintained rigid inspection of virgin 
oil, it required no inspection of re- 
claimed oil. 

It also was pointed out that Bu- 
reau of Federal Supply in formulat- 
ing its 4,000 mile oil change recom- 
mendation originally had planned to 
recommend use of reclaimed oil in 
government vehicles as conservation 
move. Also stressed was fact that re- 
claimed oil is tax free and this 
should be included in panel's study. 

H. P. Hobart, Gulf Oil, suggested 


that road tests using reclaimed oil 
and virgin oil be conducted and re- 
sults of such tests be made public 
to discredit some of broad claims now 
made by some re-refiners of oil. 

Next mid-year meeting of lube 
committee will be held in conjunction 
with API Marketing Committee, 
probably somewhere on East Coast, 
date and place to be designated later 

The announcement that General 
Motors had set up a procedure for 
permitting oil refiners and/or mar- 
keters to sell fluid for GM passenger 
car automatic transmissions was 
made late last week in the form of 
a bulletin. 

Under the 

(Continued on page 49) 


heading “Qualification 





2 Million Automatic 
Transmissions Now 


Slightly more than 2,000,000 
cars have been sold with auto- 
matic or semiautomatic trans- 
missions since they were intro- 
duced in 1938, according to a 
compilation by 
News, which says: 

“Of these cars, about 1,250,- 
000 had fully automatic trans- 
missions and 850,000 had semi- 
automatic transmissions. Cur- 
rently, one-fourth of all the 
cars being produced have semi 


Automotirs 


or fully automatic transmis- 
sions. 
“This figure is expected to 


makers 
devices. 


rise sharply as more 
adopt the automatic 
Packard is starting to add its 


Ultramatic to the list, which 
includes the Hydra-Matic on 
Oldsmobile, Cadillac and Pon- 


tiac; Dynaflow on Buick, Drive- 
master on Hudson and Fluid 
Drive on Dodge, DeSoto and 
Chrysler. 

‘“‘Meanwhile, Lincoln is trying 
the Hydra-Matic, and other 
makes may follow. Chevrolet 
is reported to have ready a 
simplified drive. Ford, too, has 
been working hard on such a 
device.” 
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Self-Serve Rules Require Further 
Study, Fire Safety Group Decides 


NFPA Committee Votes to Disapprove Automatic 
Nozzles, Latching Devices, Coin-Operated Pumps 


By NPN Staff Writers 

SAN FRANCISCO—Proposed reg- 
ulations to govern operation of self- 
service stations were returned to a 
subcommittee for further study as 
the Flammable Liquids Committee of 
the National Fire Protection Assn. 
concluded its meeting here. 

The committee approved tentative- 
ly the balance of a sixth draft of 
a proposed model ordinance govern- 
ing the handling of flammable liquids, 
voting to accept, puint and circulate 
the subcommittee’s report. Previous- 
ly, the API Central Committee, meet- 
ing concurrently in San Francisco, 
had expressed its approval of the 
draft. 


Text of Self-Scrve Section 


As presented by the subcommittee, 
the section of the report relating to 
self-serves provided that: 

“Unless a permit for a self-service 
station has been issued by the chief 
and all conditions thereof have been 
complied with, no person other than 
the holder of a permit issued by the 
chief, or the lessee, employe, or other 
agent of such permit holder, shall 
dispense Class I inflammable liquids 
into the fuel tank of a vehicle at a 
service station. 

“No permit for a self-service sta- 
tion shall be issued unless each dis- 
pensing unit for Class I liquids is 
provided with automatic locking de- 
vice that prevents reuse of the unit 
after the hose has been replaced until 
the unit has been manually unlocked 
by means of a detachable key or 
similar mechanism. A computing 
pump that automatically prevents re- 
use until the reset handle is operated 
may be approved as comp!ying with 
the provisions of this section, pro- 
vided the handle is detached 
and is used only by the attendant to 
start the pump prior to each use by 
a customer. 

‘No person shall allow any dispens- 
ing device for Class I liquids at a 
self-service station to remain un- 
locked except during the time that it 
is in actual use by a customer. No 
person shall unlock a Class I liquid 
dispensing device for the use of the 
customer, if such customer is smok- 
ing or under the influence of liquor.” 


reset 


Frowns on Automatic Nozzles 


In other final NFPA 
committee: 


1. Unanimously disapproved auto- 


14 


action, the 


matic nozzles and so-called latching 
devices on such nozzles. 

2. Unanimously disapproved coin- 
operated dispensing pumps. 

3. Continued committee study of 
an API proposal for a uniform la- 
belling law for flammable liquids to 
expedite transportation of gases and 
liquids between states. 

In its action turning thumbs down 
on automatic nozzles, nozzle latches 
and coin-operated dispensers, the 
committee adopted the _ following 
language: 

“The dispensing of Class I flam- 
mable liquids into the fuel tank of a 
vehicle or container shall at all times 
be under the manual control of a 
competent person. The use of any 
device which permits the dispensing 
of C'ass I flammable liquids, when 
the hand of the operator of the dis- 
charge nozzle is removed from the 
nozzle control lever, is hereby for- 
bidden.”’ 


Action Taken by Fire Marshals 


Fire marshals at an NFPA sec- 
tion meeting adopted two recommen- 
dations for all types of service sta- 
tions in line with those previously 
adopted by the API board of direc- 
tors at their San Francisco meeting 
on Feb. 24. 

They recommended: 

1. Adoption of regulations to make 
mandatory fencing off of service sta- 
tions located at bulk plants, placing 
of tanks underground with proper 
venting, and installation of remote 
control for shutting off any motor 
fuel dispensing device. 

2. Adoption of regulations cover- 
ing the number of pumps per island, 
spacing of pumps, fire resistive con- 
struction of buildings, provision for 
first aid and fire. extinguishing de- 
vices, proper drainage of driveways, 
and proper disposal of crankcase 
drainage. 

Officers of the NFPA Fire Mar- 
shals Section were given a mandate 
to seek universal support for fire pre- 
vention, protection and safety codes. 

Truck Fire Hazards Studied 

The NFPA Truck Transportation 
Committee received a report urging 
the need for a complete re-examina- 
tion of fire hazards in connection 
with the operation of cross-country 
motor trucks. 


“The hauling of gasoline in tank 


trucks still gives concern to many) 
municipalities,” this report said. ‘Th 
NFPA. Committee on Flammablk 
Liquids has prepared a recommended 
regulatory standard for tank vehicle 
for flammable liquids and it is no 
the intention of this committee to 
overlap this activity. However, there 
are many phases of gasoline trucl 
operations which come within th: 
purview of this committee in con 
nection with operational procedures 
which will avoid or alleviate serious 
fire accidents from the transportation 
of gasoline in tank trucks.” 

H. L. Miner, chairman of NFPA’s 
Committee of Flammable Liquids, 
urged at a joint NFPA-API Central 
Committee luncheon meeting that th 
cigarette industry place precaution- 
ary educational material in its ad- 
vertising regarding fire hazards, the 
same as the petroleum industry has 
cone in connection with its products 
He pointed out that cigarettes and 
the matches used to light them are a 
major cause of fires. 

The API Central Committee, De- 
partment of Safety, in addition to 
seeking a uniform labelling law 
voted to ask the NFPA to do what it 
can toward obtaining universa! leg-s- 
lation covering static connections for 
tank trucks. Members said they par- 
ticularly desired to have NFPA take 
some official stand on the question- 
able advantage of drag straps, re- 
quired by law in some states and not 
in others. 


Dual Pump Education Urged 


A subcommittee of three was named 
by the API Petroleum Products Com- 
mittee to draw up a special educa- 
tional report on the dual pump sys- 
tem for tank trucks. This report 
to be prepared by J. A. Price, Phillips 
Petroleum; R. T. Henderson, Ohio 
Standard, and J. E. Niland, Humble 

will be submitted to the Transpor- 
tation Committee for approval. 

This program is intended to edu- 
cate tank truck operators regarding 
dangers of the single pumping sys- 
tem, if not properly handled; the 
many safety factors of the dual sys- 


tem; together with the possibilities 
of state legislatures passing strict 
laws prohibiting the carrying ol 


mixed loads. 

Two other API subcommittees ap- 
proved revision of the manual « 
cleaning gasoline tanks, with a rec- 
ommendation that the manual co! 
tain three illustrations of 
proper basic methods; and revisi 
of the manual on gas and elect! 
cutting and welding. 


colored 


Reissuance of the API _ ventirg 
guide was discussed, but no defini 
action was taken. 

The API group voted to hold 
next meeting in conjunction wf 
NFPA sessions at Atlantic City 
May 1950. 
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Trackside Chain in Virginia 
Shifted to Self-Serve Basis 


Move Affects 12 Outlets in Eight Cities; Marks 
First Such Large-Scale Operation in East 


By NPN Staff Writer 


RICHMOND, Va.—All 12 Virginia 
stations of Tankar Co., a trackside 
operator, converted from conventional 
to self-serve basis the morning of 
May 20, marking initial large-scale 
appearance of self-serves outside the 
West Coast. 


Stations are distributed among 
eight localities and all are selling 


housebrand and premium gasoline at 
ic per gal below the conventional 
price, according to Tankar president, 
B. M. Stanton, Norfolk. An NPN 
staff writer observed the opening day 
activities at two Tankar outlets in 
Richmond where housebrand was sell- 
ing at 16c and premium at 18c (ex 
tax), as compared to prices of 20c 


and 22c offered by most. other 
lealers. 
In addition to selling 4c under 









< 


conventional prices, Tankar continues 
to offer premium coupons with each 
gallon of gasoline—said to be valued 
at 0.75c when redeemed for merchan- 
dise. Although opening day adver- 
tisements and station signs assert the 
self-serve inauguration makes pos- 
sible a saving of 4c per gal. actual 
price reduction was only 1.4c at Rich- 
mond stations since gasoline was be- 
ing sold at 2.6c reduction previous to 
self-serve conversion. (Competitors in 
other Virginia regions say that ac- 
tual reduction at most places was 
only 1c in view of past prices offered 
by Tankar.) 

NPN’s Richmond observer said that 
opening day business there seemed 
to range from “steady to brisk.’”’ At 
NPN press time, Mr. Stanton had no 
comment to make on how business 
was going at his other Virginia out- 
lets. These are in the following cities 
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(in some locations more than one 
station is operated): Norfolk, Peters- 
burg, Charlottesville, Danville, Ports- 
mouth, Newport News and Lynch- 
burg. 


In Richmond, the self-serve conver- 
sion was advertised in local news- 
papers the day previous to and morn- 
ing of the new operation, and large 
painted signs advertising self-serve 
savings were posted at station drives, 
over the pumps and on a simulated 
tank car that is part of the station 
building. In other cities, radio spot 
announcements supplemented news- 
paper ads and station displays. 


Both Richmond stations are similar 
in design and operation. No person- 
nel changes have been made and four 
attendants operate each station on 
a 24-hour day basis. Each station has 
two islands running parallel to the 
roadway, with two pumps per island. 
A hand fire extinguisher is located 
on each island and signs over each 
island warn customers against smok- 
ing and running motors. All nozzles 
are of the automatic shut-off type. 
Cranks on pumps have been removed 
to prevent customers from resetting 
meters. 


Mr. Stanton feels that these pre- 
cautions comply with recent recom- 
mendations of the Flammable Liquids 
Committee of the National Fire Pro- 
tection Assn. He expects no opposi- 
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rst-day business at Richmond self-serve station seemed to range from steady to brisk, according to an NPN staff writer 
ho witnessed opening-day activities. Automatic shut-off nozzles had been recently installed on all pumps and only other 


¢ teration made in conversion to self-serve was to remove pump crank so that customer could not reset meter reading. Ban- 
ner between two islands tells customers that 0.75c premium coupons are still being offered with each gallon purchase in ad- 
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TANKAR'S ANSWER TO 
HIGH PRICES OF GASOLINE 


SELF-SERVICE 
SAVE LAL rex cation 


FILL YOUR OWN GAS TANK 


ATTENDANTS WILL CHECK YOUR OIL AND WATER 


{Attendants Will Gladly Assist Ladies and Elderly People) 


Under New System Now—Serve Gasoline Yourself at TANKAR STATIONS 
and Save 4c Per Gallon Under Prices of Nationally Advertised Brands! 


TANKAR GASOLINE is of the SAME HIGH QUALITY as Nationally Advertised was 
Brands. Ask any regular TANKAR customer about TANKAR QUALITY. A 


Trial will convince you . 


Imagine! You Save 40c on 10 Gallons of Gas by Serving Yourself! 


STARTING TODAY AT 


This ad was run 
by Tankar Co. in 
Richmond news- 
papers the day 
previous to, and 
morning of, open- 
ing of self-serve 
operation. Ad im- 
plies that saving 
of 4c per gal. is 
realized through 
self-service, but 
actual price drop 
only  1.4c 
since two Tankar 
stations had pre- 
viously been sell- 
ing at 2.6c under 
conventional 
dealer prices 


TANKAR 


SELF SERVICE STATIONS 


1101 CHAMBERLAYNE AVE. 





tion to self-serves from local fire 
authorities—not even in Norfolk 
Where the status of such operations 
appears doubtful. Jobbers there re- 
port that self-serve plans of another 
dealer were suspended when fire au- 
thorities recommended that City 
Council prohibit self-service of gaso- 
line. 

Tankar’s Richmond attendants still 
wipe windshields, offer to serve ladies 
and elderly people and handle oil 
Motor oil prices remain un- 
changed, with bulk selling at 20c and 
canned brands at 30c and 40c per 
quart. 


sales. 


South Dakota Self-Serve 
Plans Total of 10 Pumps 


SIOUX FALLS, S. Dak.—A self- 
service station operating since Jan. 1 
on U. S. Highway 16 just outside 
Sioux Falls reportedly is pumping be- 
tween 40,000 and 50,000 gals. of gaso- 
line a month. 

Station, known as Jake and Don's 
Self-Service, is operated by Jacob 
Tschetter and Donald Leiferman. Its 
posted prices are 17c per gal. for 
regular and 18c for premium (both 
ex taxes), or 4c below prices charged 
at city’s conventional stations. 

Station has eight pumps and ex- 
pects to add two more soon. Con- 
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ventional dealers in Sioux Falls said 
the self-serve has not affected their 
business noticeably. 


Charlotte Self-Serve 
Wins Official Approval 


CHARLOTTE, N. C. 
private brand operators are again 
meeting the retail price of Sonny 
Service Oil Co.’s self-serve outlet here 

16.5c housebrand and 18.5c premi- 
um, both ex tax. 

Owner Reed Devaney, who began 
his operation early in March, told 
NATIONAL PETROLEUM NEWS he raised 
his prices to conform with general 
0.5¢c gasoline price increase, but that 
competitors remained at old level for 
several weeks before boosting prices 
to his level recently. One operator 
in the area is still selling at 0.6c 
below Mr. Devaney but “he’s not big 
enough to hurt anything,” Mr. De- 
vaney said, adding that sales remain 
“very satisfactory.” 

Recent attempts 


Almost all 


were made by 


competitors to have Mr. Devaney’s 
operation halted as a fire hazard 
but after inspection by Charlotte’s 


mayor and fire chief, public an- 
nouncement was made that fire pre- 
cautions taken at the self-serve out- 
let made it safer than conventional 
Stations in the city, according to Mr. 
Devaney. 





Jobber Group Accuses 
Majors of ‘Squeeze’ 
In Wis. Delivery Law 


MADISON, Wis.—In an editorial 
entitled “Mr. Big and Mr. Little,’ 


the May issue of Wisconsin Petrol- 
eum Press criticizes major oil com- 
panies for supporting a bill in the 
Wisconsin legislature to permit un- 
limited deliveries of petroleum prod 
ucts to service stations. 

The measure, which repealed an act 
limiting deliveries to 2,000 gals., has 
passed both houses and is awaiting 
governor’s signature (see May 4 
NPN, p. 21). 

The editorial said, in part: 

“What it really means is that some 
of the supplying companies can now 
go out and increase storage capacity 
at key service stations and by-pass 
their own bulk plants and those of 
the jobbers by delivering in transport 
lots directly to the service station. 
What will the jobber have left? The 
expensive, small rural deliveries and 
those to the smaller and unprofitabl 
dealer accounts.” 

Passage of the legislative bill, th« 
editorial says, proves again that 
major oil companies ‘‘crack the whi} 
in the oil industry and also have a 
great deal to say about state legis- 
latures.”’ 

The Wisconsin Petroleum Press is 
official publication of the Wisconsi1 
Petroleum Assn., of which Kenneth 
C. King is executive secretary. 


Gasoline Consumption 


(Figures are from state tax bureaus; total 
for 1948 month is in parentheses) 


FEBRUARY, 1949 
Florida——21.4% 


569,179) 


increase $4,718,005 ‘$s 


MARCH, 1949 
Arkansas — 6.75 
(24,290,492) 
Connecticut—-7.34 
gals. (32,130,109) 


increase—25,930,478 


increase 34,491,11 


Delaware—5.71° 


(6.017.887) 


increase—6, 361,508 ga 


District of Columbia—9.11% 


798,313 gals. (13,562,573) 


increase 14 


Georgia—12.8% 


(52,048,852) 


Maine—0.14° 
(14,129,800) 


increase—5d8, 714,593 ga 


decrease 


14,111,084 ga 


Maryland—7.83° increase—37,726,594 ga 
(34,986,474). 

New Hampshire—4.07% increase—$340,15 
($326,872) 

New Jersey 11.9% increase 92,482, 01 


gals. (82,615,271) 
New Mexico—14.25% 
gais. (14,162,712 
New York—9.39% 
(150,217,611) 


16,151,2 


increase 


increase—164,323,555 ga 


Ohio—5.78 % increase—155,042,678 ga 
(146,568,153) 

Oklahoma—-3.94°% increase $2,401,287 
($2,310,373) 

Oregon—6.33°; increase—-35,713,260 ga 


(33,905,100) 
Pennsylvania—6.94 % 
gals. (150,894,749) 
Rhode Island —4.17% 
gals. (12,074,745) 
Washington— 6.66% 
gals. (44,249,676) 


increase—161,379 
‘ 


increase—12,5 


increase 17,196 
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Tank Car to Service Station Pipe 
Line Assailed by Virginia Jobbers 


By ANDREW R. PATLA 
NPN Staff Writer 

RICHMOND, VA. News that 
Sears Roebuck & Co. is planning to 
install a three-block pipe line be- 
neath Norfolk, Va., city streets and 
retail gasoline at 4c below the con- 
ventional dealer price highlighted an 
ypen discussion of jobber problems 
during the Virginia Petroleum Job- 
bers Assn. meeting May 19 at Hotel 
John Marshall. 

No official action was taken by 
the association, but jobbers and 
dealers in the Norfolk area are ex- 
pected to oppose the project. It was 
reported that the Norfolk City Coun- 
cil voiced tentative approval of Sears’ 
application on first reading. Jobbers 
and dealers planned to have a formal 
protest on file before Council voted 
on second reading. A Norfolk jobber 
said Sears was willing to post $250,- 
000 bond against damage to city 
streets caused by the pipe line, which, 
under present plans, will carry gas- 
oline from a tank car siding to 
20,000-gal. storage at a new super- 
service station fronting on a Sears 
store. 


Marshall Assails Divorcement Bills 


Many of the jobbers also sat in on 
the May 20 meeting of the Virginia 
Oil Men’s Assn. and heard J. Howard 
Marshall, Ashland Oil & Refining Co. 
president, warn that the present 
shortage of petroleum markets can- 
not be solved by “artificial divorce- 
ment measures.” 

“A mass production industry can’t 
be run efficiently on a discontinuous 
basis. . .Refineries must operate 24- 
hours a day. . .There must be a con- 
tinuous flow of products from refinery 
to consumer. . .The industry can’t 
keep costs down by building addi- 
mal millions of gallons of storage,” 

said. 
Mr. Marshall charged that divorce- 
ent proposals are either being 
used by somebody as a “trading 
lever” or are advocated by “somebody 
who doesn’t know the slightest thing 
out the oil industry.” 
This new kind of shortage—short- 
e of markets—Marshall added, is 
natural development in a competi- 
tive business that is either ‘‘feast or 
imine.” He asserted that it is the 
r-sponsibility of oil marketers—‘“the 
rgotten men during the past six or 
s°ven years of product scarcity’’—to 
licrease efficiency of operations, cut 
sts and reach for new and expand- 
lig markets. 

Mr. Marshall told the Virginia oil 
!.en that present petroleum product 
msumers and new users in new mar- 
ets that will be developed can be 
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more readily assured of adequate 
supplies in the future because of cur- 
rent cut-backs in domestic produc- 
tion. This situation, ‘which is a good 
idea in terms of the national picture,” 
Mr. Marshall observed, will enable 
development of domestic reserves 
and assure supplies to meet minimum 
needs in event of another national 
emergency. He indicated that petrol- 
eum imports would increase in the 
face of outside pressure of supplies— 
world supply of “basic raw materials 
is long.” Increasing crude produc- 
tion in western Canada already is 
backing up supplies coming from the 
U. S. Mid-Continent, Mr. Marshall 
said. 

The jobber group on May 19 unani- 
mously endorsed a proposal to change 
the schedule of dues from a fixed, 
equal sum for each member to a 
sliding scale payment plan based on 
gallonage groups. Jobbers decided 
to use increased revenue to employ 
a full-time secretary and it is ex- 
pected that the new office will be 
filled within 30 days. 


Sharing of Profits Urged 


Jobbers also voted unanimous ac- 
ceptance of plea made that “big busi- 
ness share unjustified accumulation 
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of profits by reducing consumer 
prices.” M. B. Whiting, past presi- 
dent and now director, also warned 
that the battle over profits may lead 
to Socialism and Communism. 

“Big business controls not only 
production but the price, because 
they produce just enough to set the 
price and place it where they want 
it, thereby amassing enormous profits 
through an inflated period which 
only benefits a small percentage of 
our people. Big labor groups are 
jealous of this amassing of enorm- 
ous profits by the big manufacturers, 
which is only natural, and they would 
also destroy our nation to share in 
these enormous profits.” 

He added that “while the jobber 
in the petroleum industry is barely 
getting along something after the 
fashion that he got along in 1945 and 
prior years by strict economy, big 
business is making four or five times 
as much as they made in 1945 and 
prior years. . .I believe some regula- 
tion of business will be. necessary, 
but I am unalterably opposed to 
government control in any form. If 
big business is fair, it can avoid any 
control or regulation.” 

Oil industry profits also drew an 
attack from retiring association pres- 
ident, Gilbert S. Campbell, Albemarle 
Motor Co., Charlottesville. He charged 
that, “it is a bad commentary on the 
industry. . .that the margins we op- 
erate on today are, for all practical 
purposes, the same as they were 





New officers of Virginia Pe- 
troleum Jobbers are: 

President—R. E. Buncutter, 
Buncutter Oil, Winchester, re- 
placing Gilbert S. Campbell. 

Vice president—Robert Smith, 
Bristol Oil, Bristol, replacing 
Mr. Buncutter. A. L. Tenser, 
Pump & Tank Co., Inc., Rich- 
mond, continues as_ secretary- 
treasurer pending hiring of full- 
time secretary. 

Directors elected for three- 
year terms are: T. C. Watkins, 
Jr., United States Oil, South 
Boston, and Mr. Campbell. M. 
B. Whiting, Whiting Oil, Clif- 
ton Forge, will fill the unex- 
pired term of D. C. Tyrrell, Sun 
Oil distributor at Roanoke who 
retired from the oil business. 

Hold-over directors are: W. 
H. Curtis, Curtis Oil, Newport 
News; Guy M. Timberlake, Na- 
tional Oil Co., Inc., Richmond; 
Benjamin Dennis, Jr., James 
River Oil, Richmond; and E. J. 
Schul, Virginia Home Oil, Nor- 
folk. 

Virginia Oil Men’s’ Assn. 
elected the following officers: 

President—E,. Craig Wilton, 





Officers Elected by Two Virginia Associations 


Shell Oil, Roanoke, replacing 
C, A. Parker, Handy Oil, New- 
port News. First vice president 

Mr. Schul, director with job- 
bers’ group. Second vice presi- 
dent—H. L. Allen, The Texas 
Co., Norfolk. C. N. Warren, 
Shell Oil, Richmond, was re- 
elected secretary and E. W. 
Rose, Cavalier Oil, Richmond, 
was re-elected treasurer. 

Association altered previous 
practice of electing directors for 
one year only and adopted stag- 
gered-term system. New direc- 
tors are: 

One year 
solidated Oil, 
A. Stokely, 
Richmond; P. P. 
Oil, Roanoke. 

Two years—C. E. Knight, 
Knight Oil, Newport News; S. 
H. Hull, Pure Oil, Richmond; 
C. W. LeHew, Atlantic Refin- 
ing, Richmond. 

Three years—-T,. C. Watkins, 
Jr., also director with jobber 
group; C. W. Hopkins, American 
Oil, Richmond; H. J. Rhoads, 
Texaco, Richmond. 


F. T. Spruce, Con- 
Lynchburg; W. 
Continental Oil, 
Hunter, Gulf 
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retailing at 
Cer- 


prewar with products 
about 50° over prewar prices. 
tainly the earnings of our suppliers, 
as reflected in their statements, would 
support a more equitable division.” 
Mr. Campbell warned jobbers that 
co-ops “are growing and sooner or 
later you will feel the sting of their 
competition.” He quoted recent sug- 
gestions made that ‘Independent 
jobbers could, with little change in 
corporate structure, qualify and op- 


erate as co-ops, thereby saving for 
plowing back into the enterprise 


from 25% to 50% of net profits now 
being paid as federal income tax.” 


Five Resolutions Adopted 


Virginia Oil Men’s Assn. at its clos- 
ing business session, May 20, adopted 
resolutions: 

1. Opposing state operation of fa- 
cilities and services in competition 
with private business or such busi- 
ness that could be better operated by 
private enterprise. 

2. Suggesting that an amendment 


to the state constitution be adopted 
opposing the diversion of highway 
funds. 


3. Reaffirming previous association 
stand that highway surfaces and 
types be based on use as reflected 
by traffic counts, thereby preventing 
overexpansion of secondary roads at 
expense of primary roads. 

1. Urging that consideration be 
given to reducing gasoline tax rates 
by at least 1c per gal. at the earliest 
opportunity in view of fact that 1946 
tax increase has expedited improve- 
ment of secondary roads, is promising 
a much greater return than originally 
anticipated, creates a constant temp- 
tation to diversion, and is an exces- 


sive burden on motor vehicle oper- 
ators. 
5. Requesting Virginia Highway 


Commission “to expedite the so-called 
strengthening of roads so as to ex- 
tend the present load limits for trucks 
over a wider network of roads—the 
number of roads now prohibited to 
an 18,000-lb. axle limit, creating an- 
noyance and hardship in routing local 
deliveries.” 


Tire, Tube Prices Lowered 


CLEVELAND— Ohio Standard has 
reduced prices on Atlas passenger 
and truck tires and tubes 19% at 
service stations throughout state. As 
example of effect of reduction, com- 
pany said 6.00 x 16 passenger car 
tire which previously sold for $15.95 
will now retail at $12.92. Sohio al- 
lows trade-in allowances on old tires. 





Photo Credits 


P. 38—Ohio State Highway Patrol 


P. 45-—U. S. Engineers 


P. 66—Egan Photo Service, Bostor 
Massachusetts 
P 68—Jack Jenkins Chicago I} 
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Attacks Are Made on Avgas Prices, 
Motorists Needless Use of Premium 


Statements by Two Government Officials Top Oil 


News Developments in Capital During Week 


NPN News Bureau 

WASHINGTON Congress last 
week heard federal officials denounce 
current aviation gasoline prices as 
“shameful” and charge that high oc- 
tane motor fuel is used needlessly by 
American motorists for 95° of nor- 
mal driving. 

The attack on aviation fuel prices 
was made by Richard Hellman, a 
Federal Power Commission 
mist, who urged that Congress sum- 
mon oil companies for an accounting. 
A high Department of Agriculture 
official asserted that in “ordinary 
light-load car operation, on level 
ground at reasonable speed,” a low 
octane gasoline will serve adequately. 


econo- 


Meanwhile, in other developments 
on the Washington oil front: 

1. The powerful House Commerce 
Oil (Harris) Subcommittee indicated 
that it has an overridine interest in 
the following four subjects in a 
closed-door questioning of acting Oil 
and Gas Director Robert Friedman 
future of synthetic liquid fuels pro- 
gram; gasoline prices; prospects for 
future Canadian and Mexican oil 
developments, and import trends. 

2. A study of “what effective” di- 
vorcement legislation would be needed 
to break up large corporations has 
been initiated by the House Small 
3usiness (Patman) Committee. 

3. The House Judiciary Committee 
held a one-day hearing on bills to 
plug so-called “loopholes” in anti- 
trust laws by making it illegal for a 
corporation to acquire the assets of 
another when such acquisition would 
tend to reduce competition and create 
a monopoly. 


Would Save $3.5 Million Annually 


In his blast at avgas prices, Mr. 
Hellman told the Senate Commerce 
Committee, which is studying airline 
financing, that a reduction of only 
lc in fuel prices would save commer- 
cial airlines in this country around 
$3.5 million per year and would be 
one of three immediate measures to 
stabilize domestic airline operations. 

The FPC economist made a study 
of airline financing for Reconstruc- 
tion Finance Corp. In his statement 
to the Senate Committee he declared: 

“I don’t know why that gasoline 
price is so high, and my own feeling 
is they ought to be made to come by 
and asked why it is so I just 
think it is shameful. 

“I read a story where the oil people 
say you have to cut the price of the 


fuel oil because it is competitive an 
you have got to take it out on gas 
oline. Well, I don’t think that i 
good reasoning.” 

Alcohol in Motor Fuel Studied 

The Department of Agriculture of 
ficial who commented on the use of 
high octane gasoline in automobile 
was Dr. G. E. Hilbert, chief of the 
department’s Bureau of Agricultural 
and Industrial Chemistry. He testi 
fied before a Senate Agriculture Sub- 
committee, headed by Sen. Gillett 
(D., Iowa), which is studying possi- 
bilities of using farm products al 
cohol in motor fuel production. 

Mr. Hilbert told the subcommitte 
that use of industrial alcohol from 
farm-products would result in great 
savings of lead and petroleum through 
blending of alcohol with gasoline o 
by use of an _ injection 
motor vehicles. 

“In ordinary light-load car opera 
tion, on level ground at reasonabli 
speed,” he continued, “a low octan: 
gasoline will serve adequately. Sinc 
such gasoline will ‘knock’ when highe: 
power requirement is needed, for ex- 
ample, in accelerating the automo 
bile or in climbing hills, it has be- 
come common practice to use gas 
oline suitable for the maximun 
load, regardless of the fact that such 
gasoline is not needed perhaps 95°, 
of the time. 

“The use of alcohol injection, how 
ever, permits extra antiknock valu 
to be applied to the engine just at 
the instant of need, thus permitting 
the use of a lower grade gasolin: 
during the rest of the operation. This 
type of operation may be expected to 
conserve gasoline. Experiments hav 
shown that about one gallon of alc 


device or 


hol would be required for eve! 
50-60 gals. of gasoline used, f 


average city and country driving.” 
Petroleum Not Recoverable 

Mr. Hilbert said use of alcohol 
motor fuel is the “only large-sca 
industrial outlet’’ which could co! 
sume grains in tremendous quantiti: 
that were in surplus during 1930 
Emphasized throughout Mr. Hilbert s 
testimony was the idea that grail 
and other farm products are replat 
able while petroleum is not very ! 
coverable. 

Road tests employing the injecti 
process have turned out “very pro! 
ising,” Mr. Hilbert stated, raisi’ g 
the octane rating of low-grade ga 
line used by about 20 points. 
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Oil Heat Men Discuss Co-crdinated 


Drive to Boost Burner, Fuel Sales 


Industry Promises Support by Reassuring Public 
It Need No Longer Fear Shortage in Supply 


By FRANK C. STURTEVANT 
NPN Staff Writer 

How to step up the sale of oil bur- 
ners and fuel oil was the chief topic 

discussion at the Oil Heat Insti- 
tute convention in Boston, the week 
of May 16. All angles of advertis- 
ing, selling, promotion and _ public 
relations which might boost the vol- 
ume of new business came in for 
a share of attention, not only from 
speakers, but from members during 
open discussion. 

From member comments both on 
and off the convention floor there 
is evident a growing desire for uni- 
filed campaign efforts under the OHI 
label, and an insistent demand for 
advertising by oil companies to coun- 
teract public buying resistance due 
to lingering fears of a heating oil 
shortage. 

Definite steps were taken by the 
OHI board of directors to enlist the 
support of the oil industry. L. A. 
Casler, of Casler, Hempstead & Han- 
ford, Chicago advertising agency, 
was again retained as public rela- 
tions counsel, and was authorized to 
appear before the San Francisco 
meeting of the Oil Industry Infor- 
mation Committee being held simul- 
taneously with the OHI convention. 

Aid Pledged by OTIC 

Mr. Casler left immediately by 
plane for the West Coast, returning 
later in the week to report progress. 
He was able to secure a pledge of 
OIC support in the form of a tele- 
gram from Conger Reynolds, public 
relations director, Standard Oil Co. 
0! Indiana, and chairman of OIIC, 
Which said: 

“The OTIC recognizes the continu- 

g need for greater public under- 

inding of the facts regarding oil 
Sipply and the record of achieve- 
nent made by the oil industry in 
heeting consumer demand. OTIC 
Pp ans to take following action: 

“1. OIIC will suggest to individual 
© | companies that they inform their 

alers and customers of the facts 
} rtaining to the heating oil supply 
S tuation. 

“2. OIIC advertising will incorpo- 
rite in its copy how the oil industry 
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has met consumer demands and 
its story of progress will use the idea 
of the comforts and conveniences 
heat from oil products. 

“3. Oil Progress Week will provide 
a natural vehicle to dramatize the 
contribution of oil heat to modern 
living and OHI is invited to partici- 
pate fully in the OPW program.” 
Mr. Casler also presented a tele- 
gram from J. G. Jordan, marketing 
vice president, Shell Oil Co., Inc., 
New York, pledging Shell’s support 
of the campaign to reassure the pub- 
lic concerning the outlook for heat- 








Atwill Chosen by OHI 

A. T. Atwill, president, Quak- 
er Mfg. Co., Chicago, was 
elected president of Oil Heat 
Institute of America, at the 
annual convention held in Bos- 
ton last week. New vice presi- 
dents are C. S. Dieter, Bethle- 
hem Foundry & Machine Co., 
Bethlehem, Pa., and J. W. 
Owens, executive vice president, 
Mercoid Corp., Chicago. 

Paul Addams, president, Fitz- 
gibbon Boiler Co., was named 
chairman of the OHI Accessory 
Division, and Frederick C. 
Haab, head of the F. C. Haab 
Co., Philadelphia, was elected 
chairman of the Distribution 
Division. 

New directors elected were: 
H. W. Burritt, president, 
Eureka-Williams Corp., Bloom- 
ington, Ill.; T. A. Crawford, 
Timken Silent Automatic Di- 
vision, Detroit; W. F. Klockau, 
Nu Way Corp., Rock Island, 
Ill.; J. W. Oswald, Norge Heat 
Division, Borg Warner Corp.; 
H. A. Toker, American Mo- 
hawk Co., New York; H. B. 
Albert, Operators Heat, Inc., 
Baltimore; S. G. Crate, Rossoe 
Oil Delivery Co., Seattle; R. D. 
Rankin, Sr., Missouri Valley Oil 
Co., St. Louis; and G. H. Wolf, 
Jr., Wolf Supply Co., York, Pa. 











ing oil, and a third wire from thi 
American Petroleum Institute, New 
York. 


The API wire, over the signature of 
J. R. Shaner, addressed to A. T. At- 
will, newly elected OHI president, 
quoted an API public statement just 
being given to the press. The state- 
ment called attention to oil indus- 
try expansion and recent record high 
production as “basic reasons why 
home owners and industrial consum- 
ers may be assured of a continued 
supply of light and heavy fuel oils 
in the next heating season, even 
though the winter may be severe.” 


Urges OLIC “Plugs” for Oil Heat 


Fuel oil distributors should pre- 
vail upon their local Oil Industry 
Information Committees to “plug” oil 
heat, declared J. A. Collins, Frontier 
Oil & Refining Co., Buffalo, in order 
to meet well organized programs of 
natural gas utilities. His idea was 
amplified by W. A. Matheson, direc- 
tor, Eureka-Williams Corp., Bloom- 
ington, Ill. In an informal conver- 
sation Mr. Matheson told a NATIONAI 
PETROLEUM NEWS representative that 
the present public attitude justified 
the use in a public relations campaign 
of what normally might be considered 
as purely product advertising. He 
explained that when any oil com- 
pany, or the oil industry as a whole, 
advertised today for heating oil busi- 
ness, the advertising in itself consti- 
tuted the best assurance of a plenti- 
ful supply of oil. Even if the oil 
industry, or any segment of it, said 
Mr. Matheson, speaks only in general 
terms of the advantages of oil for 
heating purposes, it accomplishes far 
more good than direct assertions that 
there is plenty of oil. To adopt the 
latter course, he pointed out, is to 
remind people of the recent scarcity, 
whereas the preferred method would 
be to let an ample supply be taken 
for granted. 

Among others who alluded to the 
need for oil industry publicity to 
reverse public feeling about heating 
oil supply were J, E. Horton, Horton 
Heating Corp., Albany, N. Y., and 
A. S. Kozman, manager, Cook's Oil 
Co., Oakland, Calif. 

Mr. Horton, in the course of his 
talk, pointed out that an occasional 
piece of advertising copy telling about 
the new high level in proven reserves 
of crude, or the great expansions in 
refining and handling facilities all 
the way from well to consumer. is 
not enough. The heating oil customer 
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does not readily translate these gen- 
eral statements into a specific as- 
surance of a plentiful supply of fuel 
oil for his heating plant, he said. 


Mr. Kozman declared that retail 
salesmen who contact the oil heat- 
ing prospect cannot, by themselves, 
hurdle the sales resistance built up 
by the shortage. He said they are 
crying for help, and should be given 
help before it is too late. 


Bohn Predicts 20% Sales Gain 
An encouraging prediction was 
made by R. S. Bohn, Preferred Utili- 
ties Mfg. Co., New York, retiring 
president of OHI, who said that 1949 
oil burner sales will top 1948 by 


20%. He noted that already Febru- 
ary, March and April sales of this 
year were ahead of 1948 which he 


said was due to improved salesman- 
ship. He felt that other industries 
now undergoing “readjustment” 
might shortly show an upturn by a 
similar stepping-up of their selling 
efforts. ‘Our experience has proved 
that people who earn will buy—if 
you sell them,” he said. 


Fuel oil distributors are slightly 
increasing their percentage of total 
oi! burner sales and are the preferred 
type of outlet for the majority of 
burner manufacturers, Mr. Matheson 
told the convention. Burner sales 
through fuel oil distributors advanced 
from 29.9% in 1947 to 31.4% in 1948, 
while burners sold by the traditional 
oil burner dealers dropped from 41% 
in 1947 to 38.2% in 1948, he said. 
Among other facts reported by Mr. 
Matheson was a slight increase in 
the proportion of burners traveling 
to dealers’ hands through wholesal- 
ers, as compared to those going direct 
to dealers from factories. The change 


was from 19% in 1947 to 22% in 
1948. 
West Coast Progress Reported 
A report of a good year for oil 


heat on the West Coast was brought 
by Bob Emslie, Lin Bowman and Bill 
Alexander, representing the Oregon 
and Washington chapters of OHI, 
where the winter was’ unusually 
severe, and fuel oil in good supply. 
They collectively reported increases 
in membership, strong interest in 
local meetings, and good progress 
of special committees on credit, 
group life insurance, model union 
contract and better fuel oil mar- 
gins. S. G. Crate, president of 
Washington OHI and head of Rossoe 
Oil Delivery Co., Seattle, was given 
major credit for a 60% increase in 
membership. 

As did members from other areas, 
the group from the Pacific North- 
west heartily endorsed co-operative 
advertising and promotion campaigns 
at local levels. Proposed campaigns 
were described by members from 
Philadelphia and Washington, while 
Charles Goyer and Gus Burrel, as 
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spokesmen for the Westchester 
County group, asked the OHI dis- 
tribution division for suggestions on 
some sort of an area-wide program 
among local oil heating associations 
in the New York City district. 
General approval was expressed of 
the work done by W. O. Spiess, na- 
tional secretary of the distribution 
division, who visited 23 out of 26 OHI 
local chapters during the past year. 
It was announced that OHI head- 
quarters would undertake in the 
coming year to prepare a greater 
variety of direct mail advertising and 
similar promotion material for dis- 
tribution at cost to local chapters. 


Tips on Building Sales Force 


Dealers who sell oil burners, like 
other specialty sales organizations, 
must provide capable sales direction, 
said D. A. Packard, household sales 
manager, Kelvinator Division, Nash- 
Kelvinator Corp., Detroit. He listed 
six fundamentals to be observed in 
building a specialty sales organiza- 
tion, as follows: 

1. Attract good men. 

2. Select those most likely to suc- 
ceed in sales work. 

3. Establish a compensation plan 
to hold the sales force and pay a 
profit to the dealer. 

4. Continually train salesmen. 

5. Arrange for periodic stimula- 
tion through contests. 

6. Establish proper sales direction. 

Observation over the past five 
years in his own organization has 
proved, said Mr. Packard, that the 
last is the most important. “It is 
of little value for a retailer to devote 





a lot of time and attention to the 
other fundamentals, because, without 
exception, an attempt to build a re- 
tail sales organization without proper 
sales direction is doomed to failure,’ 
he said. Successful dealers in his 
field, he added, were those who were 
equipped with an experienced retail 
sales manager. 

The growing use of radiant heat 
calls for new heating system con- 
trols, Henry Wright, architect and 
consulting engineer, New York, as- 
serted. Radiant heat from floors, 
walls or ceilings is the source of 50% 
of the heat which contributes to the 
comfort of room occupants, while air 
temperature accounts for the other 
50%, he said. 

Radiant heat can be described as 
that which “jumps” directly from 
a heated surface to the body with- 
out affecting the air between, and 
cannot be measured by a thermo- 
meter, declared Mr. Wright. The 
subject will be of growing impor- 
tance to those who sell heating de- 
vices, he said, since the modern trend 
is to use radiant panels for heating 
because they can be “integrated” 
into the building design. 


Oil Burner Shipments 
Up 8% During March 


WASHINGTON—March shipments 
of oil burners and burner units to- 
taled 25,895—an 8% increase ove! 
23,878 units shipped in February 
Preliminary report of Census Bureau 
also shows that residential burner 
shipments rose to 24,311 from Feb- 
ruary mark of 22,207. 


Fuel Oil Consumption for First Quarter of '49 
345 Million Gals. Below Normal on East Coast 


CLEVELAND—Fuel oil consump- 
tion for the first three months of 
1949 was 345,000,000 gals. below nor- 
mal along the East Coast. Decrease 
was attributed to warmer than nor- 
mal weather. Consumption estimate 
was made by NATIONAL PETROLEUM 
NEWS for a region that represents 
almost 63% of total U.S. fuel oil 
consumption. 


A previous estimate for this same 
region showed that almost 250,000,- 
000 gals. less fuel oil was used than 
normally during the last three months 
of 1948 because of milder weather. 
(See NPN Jan. 19, p.17). 


Fuel oil estimate for first quarter 
1949 was developed from: 1) distil- 
late oil demand projection from the 
Interstate Oil Compact Commission; 
2) Bureau of Mines estimate that 
about 60% of distillates are used for 
heating purposes; 3) weighted de- 
gree day reports from 12 representa- 
tive cities in the region. (Weight- 





ings are those previously used by So- 
cony-Vacuum Economist A. J. Mc- 
Intosh in calculating effects. of 
weather on consumption of petroleum 
products). 

See table below for breakdown on 
weighted degree days in each of 12 
cities used. 


Degree Day Comparison 
Eastern U. S. 


Weighted 
Nor- Per- 
1949 mal centage 
Jan. Jan. Total 
1 1 U.S. Weighted 
thru thru Con- Degree Days 
Mar. Mar. sump- Nor 
31 31 tion 1949 ma 
Albany N. Y.. 2819 3396 5.38 151.66 182 
Atlanta Ga 1178 1612 1.38 16.25 22..4 
Baltimore, Md. 1872 2395 2.22 41.55 53.16 
Boston . 2594 2974 9.86 255.76 293 
3uffalo, N. Y 2936 3383 3.87 113.62 130./2 
Hartford 
Conn ; 2685 3079 3.89 104.44 119 77 
New York .. 2239 2752 18.12 405.70 495 56 
Philadelphia . 2072 2528 8.48 175.70 2 ‘ 


Pittsburgh . 2186 2745 


55 12.02 


>} SO 


Portland, Me.. 3259 3678 2.12 69.09 7 
Providence, R.I, 2455 3001 2.03 49.83 60 92 
Washington . 1815 2388 2.38 43.19 5 
Total Eastern 60.28 1438.81 172 ) 
Total U. 8S. 100.00 
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You dont lead in sales for I7 years 





unless you lead in value! 


International Trucks have led in heavy-duty truck sales for 17 straight years! 


Waar neavy-pery rrecks offer the biggest value? 
The most exacting truck buyers in America have 
answered that one. 


You can find their answer by looking at reg- 
istration figures for new trucks with gross weight 
ratings of 16,001 pounds or over. 


Those figures show that International Trucks 
have been America’s largest-selling heavy-duty 
trucks for 17 straight years! 


A heavy-duty truck is a major investment. You 
can bet your bottom dollar that the men who buy 
them don’t give any line of trucks a vote of con- 
fidence like they’ve given International unless 
their profit and loss statements show them that 
it pays. 


But don’t think that International Trucks offer 
outstanding value in the heavy-duty field alone. 
There are 22 models of International Trucks plus 
1000 specialized variations to meet individual 
hauling requirements. Gross weight ratings range 
from 4,400 to 90,000 pounds. 


pee 4 
vei, 


INTERNATIONAL 


Trucks built to meet your specifications— No matter 
what model International Truck you buy, you get 
the basic values that have made International 
Trucks the largest-selling heavy-duty trucks in 
America for the past 17 years. 

You get a rugged truck unweakened by a sin 
gle compromise with passenger car design. 

You get a long-lasting truck. More than half of 


all the Internationals built in the last 42 years 
are still on the job. 

You get a truck specialized to meet your par 
ticular specifications; specified by a truck sales 
engineer who knows your business in terms of the 


demands it makes on trucks. 


See your International Truck dealer or branc!. 


International Harvester Builds 


i 
McCormick Farm Equipment and Farmall Tractors } « 
[ae | 


Motor Trucks and Industrial Power 
Refrigerators and Freezers 


Tune in James Melton and “Harvest cf Stars 
NBC, Sunday afternoons 


\ 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 





FIRST IN HEAVY-DUTY TRUCK SALES FOR 17 STRAIGHT YEARS 
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MARLOW TANK TRUCK PUMPS 


THRIFTY 
EFFICIENT 
Safe and quiet.-- 


... that’s why more petroleum 
handlers choose them every day 


“A Marlow Self-Priming Centrifugal Engine-Driven Tank Truck Pump 
is THE PUMP for petroleum distribution from tank trucks,” says Oil 
Associates, Inc., owner of the Marlow-fitted truck shown here. 


Delivery after delivery, month after month, this Marlow does its job 
without faltering. It has never caused trouble or problems. And its 
dependability is matched by its economy. By actual record, it uses 
only about a gallon of gasoline for the delivery of every 9000 gallons 
of fuel. Further, there’s power enough from the pump engine genera- 
tor and battery system to reel in a 125 foot hose in all-day-long 
operation. 


This typical installation is an indication of the trend of both major KNOW THE DETAILS 
and independent petroleum handlers to the Marlow Tank Truck Pump. The Marlow Bulletin, “Petro- 
A Marlow is automatically self-priming even on suction lifts. It purges leum Product Pumps,” de- 
itself automatically and won't vapor lock. Since a Marlow pump’s scribes and illustrates the 
performance doesn’t depend on close tolerances or sliding surfaces, advantages of this modern 
long, trouble-free operation is assured. way to pump petroleum 
products. We will gladly 
Complete with engine, this rugged, easily installed pumping unit is send you a copy of this 
available in 2-inch and 3-inch sizes, low or high head, capacities 20 to bulletin promptly. 

200 GPM. Fitted with push button electric starter; no cranking or 

rope yanking. Large spark arresting muffler assures safe and quiet 

operation. 





MARLOW PUMPS - RIDGEWOOD, NEW JERSEY 


NATIONAL PETROLEUM NEW 
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Public Benefits trom Gasoline Price Increases 


Because An Adequate Motor Fuel Supply Is Assured 


Gasoline consumers, instead of complaining that oil 
companies are discriminating against them in raising 
gasoline prices when distillate and heavy fuel prices are 
being reduced, should thank their lucky stars that there 
is no OPA to prevent this natural operation of the com- 
petitive free enterprise system. 

What is happening now with an uncontrolled oil in- 
dustry is this: 

The higher prices for gasoline and the lower prices for 
other products mean that refiners are maximizing gaso- 
line yields and that they are on the market for additional 
equipment to crack more of the heavier ends into gaso- 
line. This helps assure a continued adequate supply of 
gasoline. 

The reductions in distillate and heavy fuel prices mean 
savings for a large group of consumers—the users of fuel 
oil. These consumers, incidentally, bore the brunt of the 
rising petroleum prices in the winter of 1947-48 because 
then the need was to build up yields of the heavier ends. 

While the buyer of fuel oil is the most obvious bene- 
ficiary, these reductions are important to the gasoline 
consumer. There is no known way to make gasoline out 
of crude without making fuel oils. If the public cannot 
absorb the heavier products, the lack of a market for 
them might put a ceiling on the amount of gasoline which 
could be manufactured at a profit. The lower prices for 
distillates and heavy fuels make them more competitive 
with coal and natural gas, and consequently are re- 
newing consumer interest in oil heating equipment. 

This price mechanism thus is performing one of its 
primary functions in the case of gasoline—that of bring- 
ing out an adequate supply now and of inspiring in- 
vestment to assure a future supply. At the same time 
it is performing another primary function with heavier 
ends—-making these products competitive with other fuels 
so that markets will be expanded to absorb the sur- 
pluses. 
But here is what could be expected to happen if a 
deral government dictatorship over business or an oil 
industry conspiracy sought to compel all products to take 

equal share of the declining return on a barrel of 
ude oil: 


The artificially high price for the heavier ends would 
nd to build up the supply of distillates and fuel oils. 
meurrently, it would restrict the market for these 
oducts. The result would be further surpluses, which, 
* mentioned earlier, could put a ceiling on the amount of 
gasoline manufactured. 


But if refiners continued to pile up distillate and heavy 
fiels while meeting the gasoline demand, some way 
uld have to be found to get rid of these surpluses. 
ithout competitive pricing doing its normal job, these 
surpluses could not go to market. Maybe the government 
\ould buy them, as it does potatoes. Or perhaps some 
tlanner would put through a program for plowing under 
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every third gallon of fuel vil. It wouldn't surprise us 
if some superplanner suggested that fuel oil be put into 
pipe lines whenever a leak were expected. 

Whatever his supposed spokesmen may say, the Ameri- 
can motorist and farmer wants more than anything else 
the assurance of an adequate supply of motor fuel for 
his car and tractor. There is only one way in which he 
can have that assurance—by paying a price for gasoline 
adequate to enable refiners and marketers to make a 
profit in face of the steadily declining prices of other 
petroleum products and without knocking the bottom out 
of the price of crude oil. Unless the price of crude is 
ample to keep exploration and drilling at a high level, 
the river dries at the source. That is what happened 
when the OPA kept crude prices artificially low which 
eventually helped bring about the shortage of 1947-48. 

The forces of competition dictate that gasoline must 
carry the primary burden of a profit sufficient for the 
oil industry to generate and to attract the big money 
that it takes these: days to explore and drill for oil, to 
bolster modern refinery capacity and to increase storage 
and distribution facilities. 

The alternative to giving free rein to these forces of 
competition is the danger of an inadequate supply. The 
motorist and the farmer would prefer a slightly higher 
gasoline bill to another era of ration coupons. The in- 
dustry’s task is to give its employes and dealers, as well 
as the public, the facts about these competitive forces. 
And this should be done at the time a price is changed 
(either up or down), rather than after a congressional 
committee or state governor commands an answer. 


DJ’s Conduct of Tidelands Case Reaches 
New Low With Charges of State Looting 


Solicitor General Philip B. Perlman set a new low for 
conduct of administration officials in his argument be- 
fore the Supreme Court on the federal government's 
controversy with Texas and Louisiana over the tidelands 
issue. 

Mr. Perlman charged the states with trying to delay 
action on the tidelands case so they could “lobby” with 
congressional committees while they “continued to loot 
government property.” 

Texas and Louisiana officials would readily admit that 
they are trying to persuade Congress to resolve the tide- 
lands matter in favor of state’s rights. They would be 
neglecting their duty if they did otherwise, but the 
“lobbying” charge has a ring like a broken bell coming 
from a member of the Truman administration after the 
President himself used the full force of federal patronage 
in an attempt to kill the Taft-Hartley Act. 

The party line in Washington appears to be that it 
is a high crime for the states of the union to present their 
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side of a story, but that the administration is serving 
some kind of a holy cause when the President beats con- 
gressmen over the head with his big patronage club. 

As for the “looting’’ charge, it should be called to Mr. 
Perlman’s attention that Texas and Louisiana had to 
choose between leasing these off-shore resources for de- 
velopment or letting them lie idle until such time as the 
Price Daniel, attorney 
general of Texas, properly replied to Mr. Perlman that 
his state was, among other things, heeding an appeal 
directly from President Truman to develop oil resources 
when it was leasing Gulf Coast tidelands. 

A foolish question from Justice Black gave Mr. Perl- 
man'a chance to go even further afield. Justice Black 
asked Mr. Perlman why criminal actions had not been 
brought to enforce the decision of the Supreme Court in 


tidelands issue might be settled. 


the California tidelands case. 


Mr. Perlman left the impression—or 
with Mr. Black and the other justices that 
The 
the California tidelands are being produced now under 
a stipulation of the Supreme Court while a special mas- 
ter for the court tries to determine the areas for which 
the federal government has title under the court’s ruling. 
Under the stipulation all royalty revenues are being im- 
pounded, so if the government claim sticks, the federal 
government will get the money eventually. 

It apparently is the policy of the Fair Deal, as it was 


leave it 
criminal prosecutions are in order. 


at least tried to 


who have 


for suspecting evil, 
suggested that the Department of Justice investigate t« 
find out just who is pushing for federal ownership of the 
tidelands, and why. 
been fighting against the 
ownership have any special financial interests? 
anyone now or formerly connected with the administra- 





of the New Deal, to picture anyone opposing the ad- 
ministration’s program as a sinister character with cloak 
and dagger, aiming for the heart of the common people 

In view of Mr. Perlman’s recently-exhibited capacity 


we wonder whether he has ever 


Is it possible that any individuals 
long-time state 
Does 


tion stand to pick up a few dollars if the tidelands aré 


grabbed from the states? 

Since Mr. Perlman and others in DJ undoubtedly ar 
too busy to undertake such an investigation, perhaps 
one of the congressional committees will. 


It would be in- 


teresting to know just how and why this movement for 


federal 


facts are that 


ownership of the 
pushed the White House into the fight. 


tidelands started, and who 








Error of opinion may be tolerated where rea- 
son is left free to combat it 


Comments on editorials in NATIONAL PETROLE- 
UM NEMS are welcomed always. 
Warren C. Platt, 
Cleveland 13, Ohio. 


Thomas Jefferson. 


Please address 


Editor, 1213 West 3rd St., 











Plymouth Oil Acquires 
Republic Oil Refining 
In Integration Move 


PITTSBURGH 
toward integration was taken by 
Plymouth Oil May 17 when stock- 
holders approved acquisition of cap- 
ital stock of General Oil Sales Corp. 

As a result, Plymouth obtains 100% 
ownership of Republic Oil Refining 
Co., previously owned 50% by Ply- 
mouth and 50% by General Oil Sales. 
Catalytic cracking facilities at Texas 
City, Tex., refinery, previously rated 
at 30,000 b/d capacity, have been 
stepped up in recent months to 33,000 
b/d without any additions to plant, 
Plymouth said. 

Acquisition also increased Ply- 
mouth’s ownership in Melben Oil Co., 
engaged in offshore drilling opera- 
tions in the Gulf of Mexico, from 
one-fourth to three-eighths; gave Ply- 
mouth a substantial stock interest in 
Republic Pipe Line Co., and Duval 
Pipe Line Co., some additional pro- 
duction in Duval County, Tex., and 
stock interest in several terminals. 

In asking stockholders to approve 
proposal, Plymouth President Walter 
S. Hallanan said that ‘“‘continued pros- 
perous existence lies in the direction 
of integration.” He said company 
was following a “judicious policy” of 
reaching out into other interdepend- 
ent fields. Mr. Hallanan, president 
since Plymouth was founded, was re- 
elected by directors to serve 27th 


Further step 


consecutive year, 
Mr. Hallanan also told the stock- 
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holders that development of Middle 
East oil fields and phenomenally rich 
discoveries in Canada have destroyed 
the American oil market in Europe 
and “give cause for concern about 
the future of our market in Canada 
and the Pacific Northwest.” 

Mr. Hallanan asserted that the U. 
S. oil industry ‘‘must realistically face 
the fact that we are now in an era of 
expanding production and contract- 
ing markets.” 

Sees Need for Expanded Markets 

Restriction of current high level 
of imports is one answer to this 
problem, he said, but he added that 


“for a long-range solution I think 
we must look to further expansion 


of domestic demand for petroleum 
products.” 
' Discussing prices, Mr. Hallanan 


said the consuming public is the bene- 
ficiary of a free price system, point- 
ing out that this is particularly true 
in the oil industry. This is because 
“paradoxically, higher prices have al- 
ways brought about lower prices to 
the consumer.” He continued: 

“What happens is that the higher 
prices encourage exploration and de- 
velopment to the extent of bringing 
about large increases in supplies. At 
the same time they have the effect 
of reducing consumption, With sup- 
plies increased and demand decreased, 
prices hit the toboggan. We have 
had an impressive demonstration of 
this principle in action in the last 
12 months.” 

He reported Plymouth’s reserves 
and productive capacity are at the 
highest level but warned earnings 
probably will be lower this year. 


Motor Oil Misrepresented, 
FTC Complaint Charges 


WASHINGTON — The Federal 
Trade Commission has filed com- 
plaint against Dabrol Products Corp., 
Chicago, and its president, Andrew 
O’Blasney, charging misrepresenta- 
tion of motor oil as Pennsylvania oil 

“The respondents’ representations 


on containers, and otherwise, that 
their Cert-O-Penn and Pennolenne 
brands are refined entirely from 


Pennsylvania field crude oil and that 
the product they sell in bulk for 
distribution under buyers’ private 
brands is ‘100% Pennsylvania Motor 
Oil,’ are false and misleading,” the 
complaint charges. It adds that th: 


names “Cert-O-Penn” and ‘“Penno- 
lenne”’ of themselves constitut 
representations that the products 


originated in the 
“field.” 


Pennsylvania 


Complaint states that there i 
preference “on the part of a sub 
stantial portion of the public fo! 


such ail over oils refined from crud 
oil produced in other localities’ and 
respondents’ products contain larg 
amounts of oil produced in othe 
than Pennsylvania “field.” Dabr 
Corp. trades as Tri-O-Lene Oil Co. 


Bill Would Aid Peerless Oil 


WASHINGTON—House has passe 
and sent to Senate a bill (H. R. 656 
which would authorize payment cf 
$2,320 to Peerless Oil Co. of Brool- 
lyn, N. Y., for money claimed due 
because of increase in price of ol 
sold government in 1942 under OP 
regulations. 
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MAGINE an oil suction and discharge 
hose that one man can couple, two 
in carry—that weighs 40% less than 
ther hose, is 3 times as flexible at the 
ids! It’s here in the new B. F. Good- 
ch type 725 oil hose with Flexseal 
ids. Patented Flexseal ends make 
se hook-up easier, speed loading 
time, cut labor costs at least 50% for 
is operation. Here’s how. 


~ — a. a 





Saves 149 lbs. per length—Each length 
this hose weighs 149 lbs. less than old 
yle hose. 6-inch hose, 20 ft. length, 
ith built-in nipples and flanges, weighs 
i2 Ibs. Type 725 with Flexseal ends, 
me size and length, weighs 193 lbs. 
cluding split flanges. You save 149 
‘os. weight in just one length. For an 
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New barge-loading oil hose 
| one man can couple 


, 40% lighter B. F. Goodrich hose speeds loading, 


cuts labor costs 


entire hose hook-up, weight saving is 
often half a ton or more. Less weight 
means faster hook-up. 

Flange-to-flange flexibility—Type 725 
hose is flexible up to 6 to 10 inches 
from the ends. In hose using ordinary 
nipple and flange connections, flexi- 
bility stops about 3 ft. from the ends 
—a loss of 6 ft. of flexibility in each 
length. Makes handling faster, easier. 


One man can couple—Because the 
split flanges used with type 725 are 
separate from the hose itself, one man 
can couple this hose, either to a con- 
ventional flange or to another length 
of 725. Compare with hose using 
ordinary nipples and flanges: as many 
as 6 men, may be required to do the 





coupling job, twisting and turning the 
hose to line up bolts and bolt holes. 
Cuts labor costs. 


No gaskets needed—The Flexseal ends 
of type 725 are covered with rubber. 
When coupled with split flanges they 
make a complete and perfect seal with- 
out gaskets. 

Type 725 hose is recommended for 
full vacuum and 100 lb. discharge 
service. Lengths up to 50 ft. Ask your 
local BFG distributor about savings 
possible with this new barge-loading 
oil hose. The B. F. Goodrich Company, 
Industrial and General Products Division, 
Akron, Ohio. 


Barge Pett Gate 
B.E Goodrich 
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One paper—‘‘Change Your Oil Before It Spoils,” by L. 
approaches the prob- 
lem more from the sales point of view, telling: 1-What 
the motorist doesn’t know about his engine, and how it 
should be explained to him; 2-The functions of motor oil 
in an engine, explained in such a way that the motorist 
can understand it; 3-The psychology which can be used 
in selling oil changes; 4-How to educate the public to use 


T. White, Petroleum Advisors, Inc. 


more oil. 


Educating the Public to Buy Motor Oil 


Two papers prepared for delivery at this week’s API 
Lubrication Committee meeting in Colorado Springs, 
Colo. (May 22-24), offer the oil marketer and service 
station operator the type of ammunition he needs to 
overcome sales resistance to 1,000-mile oil changes. 


The second paper-“Effect of Oil Change Practice on 
Engine Conditions,” by W. A. Howe, J. F. Drake, Jr., 
and H. H. Donaldson of Gulf Oil—presents the techni- 
cal data which can be used to support the recommenda- 
tions of the station operator, and advertising and sales 
literature, advocating 1,000-mile oil change. This paper 
tells: 1-How extended oil change periods increase con- 
tamination of oil; 2-How extending oil drain intervals be- 
yond 1,000 miles tend to actually increase consumption of 
oil; 3-How the small savings resulting each year from a 
longer oil change period may be easily wiped out as a 
result of engine repair bills. 


NPN presents on the following 5 pages the highlights 


of these two papers. 


Oil Company Spokesman Advocates Applying 
Psychology, Not Chemistry, in Lube Oil Sales 


By L. T. WHITE* 
Petroleum Advisors, Inc. 


The causes of oil spoilage have been 
found. The factors and things which 
contaminate and deteriorate oil in 
automobile engines need no restate- 
ment. Technical literature on the 
subject is legend. 

The matter now before us is to 
“explain it’’ to motorists. Your inter- 
est, therefore, shifts from chemistry 
to psychology. 


Motorists Don’t Know Their En- 
gines Make Dirt. 


These results of market research 
into the problem may be helpful. The 
first question is how much does the 
public know of their automobile en- 
gines and of its power producing 
process. Observations extending over 
many years and conditions reveal 
that: 

The motoring public does not know: 

Its engines are the internal com- 
bustion type; 

The combustion is incomplete and 
hence dirty; 

Dirty combustion spoils the oil; 

Dirty oil and engines waste power 
and money. 


Explaining Engine Dirt. 


People are familiar with combus- 
tion dirt from their smoking or cook- 
ing. They Know their pipes and pans 
need frequent cleaning. They'll agree 
combustion will spoil oil and hence 
should be changed. 

Most men agree that when oil has 
been subjected to eight to 10 million 
explosions— 1,000 miles worth— it’s 
probably “shot.” Millions of Ameri- 
cans learned the safety value of 


* Partial text of paper presented at API 
Lubrication Committee meeting May 22-24 at 
Colorado Springs, Colo 
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cleaning their internal combustion 
weapons during the war. You should 
clean a gun after minutes of use; 
heavy artillery after each shot. Neg- 
lect the cleaning and they may kill 
you. 


Motorists Don’t Know Their Oil Is 
Spoiled. 


A reprecentative group of motorists 
was questioned on the effect of use 
on their motor oil. Each was asked: 

“Did you see the oil as it was 
poured into your motor ?”’ 

“No,” was the general answer. The 
reason was simple. New oil had been 
poured from can to dispenser to en- 
gine unseen by the buyer. The second 
question was: 

“Did you see the old oil when it 
was drained from your engine?” 

“No,” was the universal answer. 

Dealers rarely urged drivers to see 
what a terrific ordeal their oil had 
suffered. 
These people were then given a 
chance to sell themselves. They were 
asked: ‘“‘Would you like to see the oil 
in your engine? We will drain it into 
this white enameled pail, show it to 
you and then put it back in the en- 
gine. 

Most motorists would say, “Go 
ahead.’ When they saw, smelled and 
felt abused oil, they never wanted it 
returned to their engines. 


Motorists Hate to Buy Oil. 


When people are not interested in 
what you are selling, you have one 
problem, but if they have good reason 
for avoiding it, you have a greater 
problem. There are many reasons 
why motorists resist buying more 
oil. Here are a few: 

“It’s bad when a motor uses oil.” 





People have been led to believe that 
engines which use little oil are the 
best. They should be told that the 
quantity of material in a crankcase 
is no criterion of an engine’s condi- 
tion. 

“Oil filters save changing oil.’ 
When you explain that there are 
liquid spoilers, like acids and water 
which filters won't filter, they see 
that both oil and filters should be 
renewed frequently. 

“Oil never wears out so you never 
drain it.” Tell people about the 
causes of engine dirt and they won't 
haggle over what’s bad in the oil. 

There are contrary opinions to the 
oil industry’s advice to change oil 
more often. However, only one man 
in five holds such ideas and will be 
hard to convince that he will benefit 
from using more oil. 


Motorists Haven’t Been Told to 
Use More Oil. 


The $64 question of ‘‘cost” led to 
a startling discovery—like this: 


A young man trained in cost an- 
alysis obtained data covering the 
operation and maintenance expenses 
of various truck fleets. He assembled 
them into groups such as fuel, parts, 
labor, tires, licenses, insurance, de- 
preciation and lubrication, and put 
them in colored charts. Then he 
took them to a group of operators in 
the New York area. 


He would point out the compara- 
tive amounts of expense; fuel, parts 
and labor always the highest and lub- 
rication always the lowest. The ex- 
perts were interested. Studies of 
fleet costs were a novelty. 


Then the research men would say 
“Do you think this low amount—lub 
rication 3% of the total, has an in 
fluence on such big ones as fuel 47% 
parts 13%, repair 9%?” The answe! 
was generally “yes.” 

The next question was, “If that’ 
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out your record-keeping costs with the improved 





A mechanized adding feature, 
built into a complete cash register, 
makes the National “200” a 
unique business machine. The 
adding feature can be used at 

any time without disturbing 

the locked-in, protected 


cash register total. 


HERE ARE JUST 5 OF ITS 35 OUTSTANDING 
FEATURES AND ADVANTAGES: 


protective publicity—Easily-read figures in the indi- 
cation panel show clearly the exact amount charged. 


stops mistakes in addition—Adds items automat- 
ically and accurately. Charges cash drawer with the 
total amount of the purchases. 


sales automatically segregated—-Grouped by indi- 
viduals, departments, or any of the 8 classifications. 
Gives you a complete record of all transactions. 


control over cash and credit—-Separate keys desig- 
nate Cash, Charge, Received on Account, Miscel- 
laneous Credit, Paid Out, and No Sale. 

descriptive key section—lIdentifies individual sell- 
ing employees. Records sales-slips, numbers, quan- 
tities, weights, etc. Prints stock, code, and size 
numbers, etc. 


(et the full story of just what the National “200” can do for you — how it will give you Informa- 


mn that Makes money and Protection that Saves money. Call the local National Cash Register Sattonal 
lice, and arrange for a demonstration, today. Nothing like this has ever been offered at the price. 
- CASH REGISTERS © ADDING MACHINES 


ACCOUNTING MACHINES 
[THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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so, why don’t you increace the funds 
for motor oil and use more of it?” 
Some would see that doubling lubri- 
cation expenditures could be returned 
through small percentage savings in 
fuel and repairs. 

One superintendent after thinking 
a moment said: 

“Well, you are the first man in 29 
years to come. here and say, ‘Use 
more oil.’ Men who sell trucks, cars, 
pistons, rings, filters and oil say, 
‘Buy my “what’s it.” ’ It cuts your 
oil consumption. 

“Young man, you've got a new 
idea. I’m going to do just what you 
say. I’m going to use more oil, and 
see what happens to those big ex- 
penses.” 

Then he set us to thinking. Was it 
true that oil men have not urged the 
increased use of motor oil? Was it 
only one man’s opinion or was it a 


It was worth in- 


general condition ? 
vestigation. 


Oil Men Sell Brands—Not Oil. 


So oil advertising was studied from 
all mediums. There’s lots of it to 
review. It was compared to automo- 
bile, tire, battery and accessory ad- 
vertising; those who also sell the 
same motoring public. It was com- 
pared with the appeals and motiva- 
tions used by those who sell them 
tobacco and beverages for personal 
combustion and lubrication. It was 
nece sary to admit the point. One 
publisher said, “Oil companies don’t 
cell oil, they sell brand.” 

Oil men assume automobile opera- 
tors must have oil and know why. 
Each tries to slice off a bigger share 
of the market for himself. Some 
claims are made which may cause 
buyers to doubt all of them. It’s 





Possible causes of oil spoil- 
age and some evidence that 
motor oil may have been spoiled 
are listed by L. T. White as 
follows: 

Air 


Driving through 
dust and sand; 

Driving through heavy mois- 
ture conditions; 

Contaminated air enters en- 
gine; 

Filters are dirty or defective; 

Car needs washing. 


excessive 


Temperature 
Engine has been overheated; 
Exposed to sub-freezing 
weather; 
Crank case cooling impaired; 
Storage is extended; 
Each season ends. 


Cooling System 

Radiator 
water; 

Thermostats are defective; 

Gaskets or blocks leak; 

Pump is defective; 

Cooling system needs clean- 
ing. 


requires lots. of 


Mechanical 

Engine repairs are made; 

Breaking in new or _ over- 
hauled parts; 

Wear and vibration increase; 

Valves fail to seal; 

Carbon forms in combustion 
‘hambers. 

Exhaust 

Excessive blue smoke is ex- 
hausted; 

Excessive 
exhausted; 

Excessive steam or water is 
exhausted; 


black smoke is 





Causes of Oil Spoilage Are Outlined 


Exhaust pipe contains soot 
and tar; 
Exhaust has been restricted. 


Fuel 

Fifty gallons gasoline have 
been burned; 

Engine has knocked consid- 
erably; 

Poor burning gasoline was 
used; 

Gum-forming conditions ex- 
ist; 

Acceleration is slow. 

Carburetor 

Mixture has been rich; 

Carburetor needs cleaning & 
repairing; 

Choke has been stuck; 

Heat controls were inopera- 
tive; 

Fuel pumps are defective. 


Ignition 

Spark plugs fail and cylin- 
ders miss; 

Motor requires 
ing; 

Motor is hard to turn over; 

Timing is early or late; 

Battery is recharged or re- 
placed. 


long crank- 


Lubrication 

Oil and breather filters are 
dirty; 

Motor uses excessive oil; 

Motor uses too little oil: 

Two quarts or more are 

needed to fill crankcase; 

Preparing or finishing long 
trips. 


Vehicle Use 
Frequent cold starts are re- 
quired; 
In stop and go service; 
Prolonged idling is necessary; 
Engine is overloaded; 
Engine is dirty inside. 














like killing the chicken to get the 
eggs. 


Oil Men Don’t Believe It Pays to 
Use More Oil. 


Personal belief is important when 
convincing others. So oil men who 
operate cars and trucks at their own 
expense were asked: “Why don’t you 
use twice as much oil?” 

The replies were: “Don’t be silly.” 
“I don’t need it.” “Can’t afford it.” 
There was no point in tabulating 
them. 

Occasionally that crack, “I can't 
afford to use more oil’ would hurt 
So they were asked, “What doe: 
motor oil cost you a year?” 

After lighting a fresh smoke so 
they could calculate well, they would 
say, “From $20-$40.” Then a ques- 
tion: ‘How does that amount com- 
pare with your tobacco and bever- 
ages?’’—-would reveal to both ques- 
tioner and questioned that other in- 
dustries have done a better sales job 
on our men than we have. 


Explaining—It Pays to Use More 
Oil. 


Oil Lubricates and Frees 


The public will buy more oil of 
everyone’s brand when they believe 
it’s good for them and their cars. 
They should be told oil lubricates, 
gives more power because it reduces 
friction. Keeps the car young be- 
cause wear will be minimum. New 
car zip continues because oil keeps 
the engine free of gums and tar 
which stick up its performance and 
stick you up for expense. 


Oil Seals and Saves 


Oil is a vital part of the engine. 
It’s the easiest and cheapest part to 
renew. Oil seals the pistons. As the 
“Petroleum Educational Institute” 
says: “Regardless of how well rings 
are fitted, the engine does not have 
compression until the oil is added. 
The dry metal rings cannot seal, 
whereas the film of oil between pis- 
tons, rings and cylinders makes an 
effective seal.” 

The motoring public will buy more 
oil when they see it saves gasoline 
They'll understand when you explain 
good oil seals the pistons, so good 
gasoline-air mixtures can be drawn 
into the cylinders and compressed 
well. When fired, the full explosion 
force goes into power instead of 
blowing by the pistons. 


Oil Cools and Preserves 


When motorists are told of stil 
more work which their oil does 
they'll be willing to use more of it 
Few people know oil cools an engine 
a function that deserves its pay. 

Point out how explosion heat passe 
through the oil film on the cylinder 
into the cooling water; that oil cil 
culates through the engine, absorbin: 


WATIONAL PETROLEUM NEWS 


















& 


COMPLETE 
BULK PLANT LINE ie Bh 





















ee F— wa 


Easy opening, soft-closing, adjustable 





GATE VALVES 





LINE STRAINERS 





No. 658C 
Line Loading Valve Angle Loading Valve 


Cut time, increase gallonage of loading racks with Buckeye Line Loading Valves 
and Angle Loading Valves ... and with these design features. 





Double discs insure easy opening and closing. 

Bronze spring makes closing action sure and positive. 
Liquid cushion guarantees soft closing. 

Adjustment screw provides fast or slow closing. 
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Precision machining for precision action. 

These are some of the many things that make Buckeye Line Loading Valves 
and Angle Loading Valves so popular for the safe and efficient handling of 
gasoline and other fuels. Other members of the Buckeye Complete Line offer 
similar advantages. There’s always a good reason for specifying Buckeye. 
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heat and carries it, to the crankcase. 
There, if it’s clean, the crankca-e 
serves as the oil’s radiator and re- 
leases the heat harmlessly. People 
know the value of good clean water 
in the radiator, so when you explain 
the valuable work oil does in cooling 
an engine, they will buy more of it. 


Oil Cleans and Refreshes 


Americans are the world’s greatest 
buyers of ‘‘cleansing”’ products. They 
like to be clean. They like to know 
everything they have is clean inside. 
They can be persuaded to step up 
their use of oil to keep their engines 
clean. 

“Serviceman’s Guide” by Chek- 
Chart says: “The internal com- 
bustion engine discharges the ‘ashes’ 
from its combustion into the oil upon 
which it depends for its lubricating, 
cooling, sealing and cleaning action.”’ 

It fouls its own nest in layman's 
words. The refuse of an engine’s 
combustion can amount to _ several 
pounds--water and soot—-for each 
gallon of gasoline burned. 

People may not know the word 
“contamination” but they do know 
ashes are something you don’t want 
inside an expensive automobile en- 
gine. 

Analysing Crankcase Oil 


The best way to tell when oil 
should be changed is by analysis of 
oil taken from the bottom of the 
crankcase while hot. Experts can 
read old oil like a book. These anal- 
ysing services are growing popular. 
Someday they may be available to 
the general public. Publicity should 
be given the findings of these oil 
analysing experts because it will ac- 
quaint the public with oil’s spoilers 
and how they get into the oil. 

The measuring stick shows the 
quality of material in the crank- 
case. It’s a poor indicator of quality 
because it only brings up a drop or 
two of the top and best of the oil. 
This small sample should always be 
shown to drivers in contrast to new 
oil A big difference in color will 
be ample evidence to most that the 
oil should be replaced. 

When tubes are inserted to bring 
up the worst material from the bot- 
tom of the crankcase, car operators 
will see a greater change in color 
and also a big change in viscosity. 
Motorists are anxious to use the right 
weight of oil. When they see it has 
been thinned by dilution or thick- 
ened by contamination, they will or- 


ler a change. 


Detecting Oil's Condition 


Such tests reveal facts which are 
convincing. There are many other 
pieces of circumstantial evidence 
which will satisfy the motoring jury. 
Fifty have been listed and are at- 
tached for your examination. (see 
p. 28). 


30 


Gasoline Burned Tells When Oil 
Needs Changing 

Time doesn’t permit reading these 
“evidences.” One, however, deserves 
mention. “Oil should be changed 
when 50 gals. of gasoline have 
been burned.” That’s roughly a 2% 
ratio, regardless of the miles traveled. 
Fuel utilization and lubricant condi- 
tion are parallel. 

In my opinion gasoline burned is 
the best universal way to tell when 
oil deserves changing. Miles traveled 
is worthless to users of planes, trac- 
tors, boats or stationary engines. 
It’s a poor guide for motorists where 
the number of starts and kind of 
driving outweigh distance a3 indi- 
cators of the oil’s ordeal. 


Explanations to the Public Must Be 
Clear 

Your marketing associates will ap- 
preciate your help. They need the 
excellent material lubrication  spe- 
cialists have been preparing. The 
problem is one of making complicated 
technical matters of interest and ap- 
peal to human beings. 

Engineering words must be trans- 
lated to ignite men’s minds. ‘“De- 
tergent” oil may sound fine in a 
laboratory but “cleaning” oils sells 
better at the lift. 

The Retail Battle of Know-How. 

Competing retailers say, “Let us 
lubricate your car. We know how.” 
They'll say, ‘‘gas stations are all right 
to squirt gas, water and air into your 
car, but we know your car, so let us 
change the motor oil and lubricate 
the chassis.” 

There is a battle among automo- 





tive retailers for the public’s oil bus - 
ness. It is being fought with wea)- 
ons called ‘“know-how’’—knowledge 
and skill in handling automobiles and 
people. Oil men have the advantage 
of convenience and_ accessibilit 
Competitors have an edge through 
selling the oil consuming device. 

We must show the public that we 
are maintenance experts. That “If 
you want your car to run more for 
less, bring it to the folks who sell 
oil not metal.” 


Motorists Avoid Changing Oil Be- 
cause It’s too Much Trouble. 


Millions of people put off changing 
oil becauce of the trouble. Every- 
body has to get out of the car and 
stand around; the dealer wants you 
to come back when he has help; you 
have to wait until the lift is vacant. 

One student of the situation offered 
to bet that 5 out of 10 service Sta- 
tions would dodge an oil change sale 
between 5 and 10 p.m. in Chicago 
He was pretty sure it’s hard to ge* 
your oil changed. 

In truck and bus fleets they will 
tell you it’s the labor cost not the « 
cost which makes oil changing ex 
pensive. Why can’t it be as easy t 
get oil out of an engine as it is t 
pour it in. We need a way to changs 
oil quickly and easily. The oil indus- 
try should encourage the manufac- 
ture and ure of oil changing devices 
They will go a long way toward ac- 
complishing our objective. 

Engine Cleansing—The Big New Op- 
portunity to Serve. 

There is an opportunity before us 
now through which the public will 
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motorists about their car’s oil 


Mr. Motorist. 


Single copies 
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E00 copies 
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Educating the Public to Buy Motor Oil 
NATIONAL PETROLEUM NEWS is preparing an 8-page reprint 


“Change Your Oil Before It Spoils’’ 

By L. T. White, Petroleum Advisors, Inc. 
“Effect of Oil Change Practice on Engine Conditions” 
By W. A. Howe, J. F. Drake, Jr., and H. H. Donalson 

of Gulf Oil Company 

The first of these papers is particularly interesting to the oil man 
because it presents in lay terms the psychological approach to educating 
needs. 

The second paper deals with the technical pros and cons of the 
1,000-Mile Oil Change controversy 
dollars and cents cost to the motorists. 

These papers make an excellent, two-pronged package which the 
service station dealer can use in his “on the firing line’? contacts with 


Reprint prices are as follows: 


Department 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 


and interprets them in terms of 


$ 0.07 
6.75 
32.50 
60.00 
287.50 
550.00 
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WE MOVE, INSTALL OR REPAIR 
GASOLINE BULK PLANTS AND TERMINALS 


Leaking gasoline tanks need not necessitate a complete new 
installation. For but a fraction of the installation cost you can 
add 30 years of additional life to your “repair needy” tanks. 


Consult Midwest Construction Company, whose expert 
crews are specifically trained for all jobs. Let us repair your 
leaking tanks, install steel cat walks, loading racks, pumps, 
meters, etc. 


Tank roofs being welded to make 
them vapor tight, Decatur, Illinois. 


We also deliver new tanks of any size —anywhere in the 


U. S.— screw or weld piping of any size. 


We carry Workmen’s Compensation, Public Liability, Prop- 
erty Damage and Cargo Insurance. 


WRITE FOR COMPLETE INFORMATION 


Leaking seams and rivets 
being electric welded, Detroit, 


Michigan. al MIDWEST TANK & CONSTR len a 


Any Major Oil Company 


ON CO. 


We Employ All Union Labor 2 Wea ae ANTEEt 


MIDWEST TANK & CONSTRUCTION CO. 


2075 SOUTH BELMONT STREET INDIANAPOLIS, INDIANA 
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Annual Report 


... PAYS TRIBUTE TO 
INDEPENDENT JOBBERS 


It reveals how independent jobbers were largely 






















responsible for Ashland’s 100%, increase in busi- 


ness during the past fiscal year. 


This illustrated report, which graphically depicts 
the broadened scope of Ashland’s operations, 
pays tribute to the important part played by the 
independent petroleum marketers in making 


2 possible Ashland’s remarkable sales record. 


Ask for a copy of the Ashland Annual Report 


You will find it interesting reading, and it may 
suggest to you the profit possibilities in selling 
Ashland products either under your own brand 
name with the aid of the Ashland merchandising 
program,or under the “Ashland Flying Octanes” 
brand name. 


Ashland Oil & Refining Company 


Home Office: Ashland, Kentucky 
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want to change oil more often; that 
new service is Engine Cleaning, En- 
zine Washing, Internal Treatment, 
‘hemical Tune-Up, or whatever you 
yrefer to call it. 

The need is there. Practically 
very engine is dirty. It contains 
10ot sludges, cold sludges, gums, tar, 
esins, erosion and corrosion ele- 
nents, water, acid, soot, carbon, dust, 
sand; in brief, hard and soft filth. 

They simply won’t drain off with 
the oil itself. Taking the engine 
ipart to clean it—is like pulling your 
teeth for the same purpose. 

They should be freed with fluids; 


petroleum liquids which will bathe 
the engine’s insides, loosen the ac- 
cumulations of time and combustion 
and then float them off into the dis- 
card, out of harm’s way. 

The public wants this service be- 
cause it saves money. Dealers like 
this new business. 


Publicize the Advantages of Using 
More Oil 


The explanation process come’ to 
a successful conclu“ion by a continu- 
ous restatement of the advantages. 
People will let you go on and on as 
long as you're interesting, human 
and helpful. 


Oil Change Practice, Its 
Effect on Engine Condition 


*By W. A. HOWE. 
J. F. DRAKE, JR.. 
AND 
H. H. DONALDSON 
Gulf Oil Corp. 

In October, 1947, Gulf Oil Corp. 
lecided to conduct a relatively large- 
scale field test to review the merits 
of the 1,000-mile oil drain recom- 
nendation and to determine if an 
extension or a reduction in the length 
of this drain interval should be made 
to the motoring public in the inter- 
st of economy and conservation. 

This field test was to be as similar 
as possible to normal passenger car 
operation. ._The passenger car fleet 
yperated by Gulf’s Pittsburgh Sales 
Division conforms to this require- 
nent and that portion of this fleet 
perating in western Pennsylvania 
ind northern West Virginia was 
placed on test in December, 1947. 

To date this test has been running 
or 18 months. It is planned to con- 
inue until each vehicle has accumu- 
lated approximately 30,000 miles. As 
f May 1, this year, over one-half 
nillion test miles have been com- 
leted and this progress report will 

ver the information obtained from 

s much as 20,000 miles per vehicle. 

Three test groups were established: 
Group 1 to follow an oil change in- 

rval of 1,000 miles; Group 2 to 

low an oil change interval of 2,500 

iles; and Group 3 to change oil 

rery €,000 miles. 

All vehicles in the test fleet are of 

sstwar vintage. The breakdown by 

pes of vehicles is shown below: 
Group I Group 2 Group 3 
1,000-Mile 2,500-Mile 5,000-Mile 
Change Change Change 
‘take Car 
evrolet 
rd 
mouth 
dge 


rysier Windsor ( 
idebaker Tt) 0 


ll 
—ow tts 


tals 10 


The average 
‘St fleet was 


engine age of the 
20,000 miles at the 
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start of the test. This eliminated 
the factor of running the test with 
new engines, or with engines which 
had excessive mileage, resulting in 
a fleet of vehicles more nearly ap- 
proaching the average age of post- 
war vintage vehicles on the road to- 
day. 


Represents Average Conditions 


It has been frequently stated that 
the average passenger car owner 
drives approximately 10,000 miles per 
year. The fleet average of vehicles on 
this test is approximately one-third 
greater than that of the average pas- 
senger car. However, it is believed 
that the type of operation in this test 
is very similar to that followed by 
average passenger car owners in that 
the operators of the test vehicles 
make frequent starts and stops and 
gave their engines very little oppor- 
tunity to reach operating tempera- 
tures sufficient to avoid accumula- 
tion of low temperature deposits. 


This type of operation should not, 
however, be compared to the low 
operating temperatures encountered 


in delivery service such as _ prac- 
ticed by bakery fleets, milk company 
fleets, or other fleets of like nature. 


On Feb. 22 of this year, at St. 
Louis, Dayton P. Clark, chairman of 
the API Lubrication Committee, gave 
some figures on the rate of contami- 
nant accumulation in crankcase oil 
with extended oil drain intervals 
(NPN March 2, p. 24). Analysis 
of additional samples from this test 
further confirm the information which 
Mr. Clark gave in February. 

As the oil drain interval is ex- 
tended the quantity of contaminants 
increases considerably. 

Analyses of some of 
from the 2,500 and 


the samples 
5,000-mile oil 


Partial text of paper presented at API Lu 


brication Comm*ftee meeting May 22-24 it 
Colorads Springs Colo 
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shown 
that there is as much as one pound 


drain interval groups have 
of contaminants being circulated 
throughout the engine by the lubri- 
cating oil. A normal 5-qt. charge of 
crankcase oil weighs approximately 
9 to 10 Ilbs., depending upon the 
gravity of the oil. Some of the oils 
drained from the vehicles following 
the 2,500 and 5,000-mile drain in- 
terval have contained up to approxi- 
mately 10% total contaminants which 
would result in approximately one 
pound of these ‘contaminants in the 
oil that is drained. 


It is questionable that the drained 
cil would contain all the contami- 
nants, particularly when there is 
such a high quantity in the oil. There- 
fore, some of this material must set- 
tle from the oil in various areas in 
the engine so that at some time dur- 
ing a particular oil drain interval, 
there was undoubtedly more than a 
pound of contaminants being circu- 
lated throughout the engine. 


It was determined that the 2,500- 
mile drain group averaged 564% 
more oil soluble oxidized fuel and 
oi! products and the 5,000-mile drain 
group averaged 174% more oil solu- 
ble oxidized fuel and oil products 


Oil Consumption Increases 


One factor which is of considerable 
importance to the owner of the vehi- 
cle is oil consumption, and the rate 
at which oil consumption increases 
There are two wavs of viewing oil 
consumption, The first is the actual 
or true oil mileage which is obtained 
by the engine and is, therefore, a 
reflection of the condition of the en- 
gine during any given period of op- 
eration. Any’ oil remaining in the 
crankcase at the time of drain can- 
not be considered as having 
consumed. 


been 


In the chart on this week’s cover 
is shown the true oil mileage of the 
average vehicle operating in Groups 
1, 2 and 3. All three groups had 
approximately the same oil mileage 
for the first 1,000 miles. This chart 
shows accumulated oil mileage dur- 
ing each 1,000-mile increment. A 
graphic representation of oil con- 
sumption for each group every 1,000 
miles would result in a hodge-podge 
of lines which would be difficult to 
follow and interpret. The oil mileage 
shown during the last 1,000 miles 
for each group represents the aver- 
ege oil mileage for the entire 20,000 
miles of the test. 


The immediate effect of the differ- 
ence in oil drain intervals became 
apparent during the second 1,000 
miles of test. At the end of 20,000 
miles, Group 1 has shown tremen- 
dously higher average oil mileage 
than the groups following the 2,500 
and 5,000-mile oil drains. 

The very large increase in oil mile- 
age between the first 1,000 miles and 
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Oil Change 





the second 1,000 miles in Group 1 
is very interesting and might, at first 
glance, appear to be so unusual as 
to be in error. In January of this 
year, additional and newer vehicles 
having an average engine life of 
about 2,E00 miles, were placed on 
a test similar to the one being re- 
ported. 

This second fleet is following 1,000 
and 2,500-mile drain intervals. This 
additional test has not progressed 
more than approximately 4,000 miles 
per vehicle, and, of course, the data 
aie not being included in this report. 
However, the same phenomenon of a 
large increase in oil mileage in the 
second 1,000 miles over the first 1,000 
miles of test has been observed for 
those vehicles on the 1,000-mile drain. 
The vehicles operating on the 2,500- 
mile drain interval have approximate- 
ly the same oil mileage during the 
second 1,000 miles of test as do the 
vehicles in Group 2 of this test. 

It will be observed that after 10,- 
OvUU test miles, the oil mileage rises 
to an extremely high point immedi- 
ately, after some oil changes. 
The fact that the increase in oil mile- 
age immediately after an oil change 
becomes progressively smaller with 
each subsequent oil change probably 
indicates that engine deposits have 
reached such a degree that oil con- 
sumption is either at its maximum 
or is rapidly approaching its maxi- 
hum 

Unless there was some manner in 
Which the deposits in the oil control 
rings, the oil screen, or other areas 
in the engine could be removed with- 
out dismantling, re-ringing and other 
repair at this point would be indi- 
cated if satisfactory oil mileage is 
to be regained. 

The driver and owner of the aver- 
age passenger car is not so much 
aware of the actual or true oil con- 
sumption as he is of the apparent 
cil mileage, or the quantity of oil 
he has to buy to lubricate his en- 


gine. 
Savings Are Listed 


The aifference between the 5,000- 
mile drain and the 1,000-mile drain 
for the first 5,000 miles is approxi- 
nately &5c per 1,000 miles, while 
during the last 5,000 miles of this 
test, the difference has dropped to 
€2c per 1,000 miles. In the case of 
the 2,500-mile drain as compared to 
the 1,000-mile drain, there is an ini- 


Group I 
1000 Mile Drain 


Total Cost 
oi Cost Per 
Per of 1000 
INCREMENTS OF Car oil Miles 
5000 Mi, 6 Mo. Qts. $s $ 
1st 6 Mo 0 Go Oo 1.80 
2nd 6 M 31.2S OS 1.8S 
ird 6 Me 2.33 9.70 1.94 
it} 6 Me 31.76 1.91 
Totals for 
20,000 Miles 
or 2 Years 125.37 37.61 1.88 
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tial advanizge of 62c per 1,000 miles 
in favor of the 2,500-mile drain, but 
this advantage shrinks to 33c per 
1.00C miles during the last 5,000 
miles. 

It is generally accepted that the 
average passenger car owner drives 
about 19,000 miles per year. This 
is approximately 833 miles per 
month. In the table below is 
shown the saving in oil cost per 
month when a 2,500 or a 5,000-mile 
oil drain is followed as compared to 
draining oil every 1,000 miles. 


Summary 


1—The longer the lubricating oil is 
used in the engine before being 
changed, the more it becomes loaded 
with contaminants . Based on an- 
alyses of used oil from the field test 
and from laboratory engine tests, 
the oil soluble oxidized fuel and oil 
products appear to be one of the 
major causes of oil consumption due 
to their tendency to produce engine 
deposits. These are the products 
which form varnish and act as the 
binder to hold carbon and fuel soot 
on the oil screen and in the oil rings, 
resulting in plugging of both. 

The rather tremendous increase in 
the amount of metals, abrasives and 
road dirt when the oil drain inter- 
val is extended can certainly have an 
effect on engine wear. 

It has been shown previously that 
there can be as much as one pound 
of total contaminants circulating with 
the oil when an extended oil drain 
interval is practiced. The average 
amount of the contaminants circu- 
lating with the oil in engines on the 
1,000-mile period is slightly over one 
Ounce. .... 

2—-The actual or true oil mileage is 
a reflection of engine condition in- 
cluding bearings, oil control rings, 
wear and other items such as gas- 
ket and seal leaks. Another important 
factor which appears to affect true 
oil consumption is that fresh new 
oil will give tremendously higher 
mileage than oil which has been used 
for an extended period. 

3—As a result of tests of deposit 
formation in laboratory engines, with 
and without filters, it is believed 
that the use of filters will materially 
reduce the amount of low tempera- 
ture sludge which deposits in the en- 
gine. However, there appears to be 
little improvement in engine cleanli- 
ness with regard to varnish in oil 
rings, on oil screens, or on _ piston 

Group If 


2500 Mile Drain 
Total 


Total Cost Saving Saving 

oil Cost Per Over Per Saving 
Per of 1000 1000 Mi. 1000 Per 
Car oil Miles Drain Miles Month 
Qts. $ $s s s $ 
19.70 5.91 1.18 ,.04 0.62 0.52 
22.19 6.66 1.33 2.72 0.54 0.45 
22.77 6.83 1.37 2.87 0.57 0.47 
25.97 7.79 1.56 1.74 0.35 0.20 
90.63 27.19 1.38 10.42 0.52 0.43 








skirts. This indicates that the oil 
soluble oxidized fuel and oil products 
are still present in the used oil for 
eventual deposition in vital areas. 
The use of a filter will probably not 
permit an extended oil drain interval 
if this type of deposit is to be pre- 
vented from affecting engine opera- 
tior. 

4—-With regard to economy in en- 
gine operation, as far as lubricating 
oil and costs are concerned, there is 
a small savings indicated by using 
an extended oil drain interval. The 
table below gives the relative oil 
cost in this fleet test based on using 
30c per quart motor oil. This chart 
makes an interesting study in that it 
shows, when speaking of savings in 
motor oil costs, pennies, not dollars 
are involved by following an extended 
oil drain interval. 

The over-all savings for the entire 
20,000 miles when the 5,000-mile drain 
is followed is 65c per month. Forty- 
three cents will buy two packages 
of cigarets in Pennsylvania, and 65c, 
of course, will buy three packages 
with one or two pennies returned as 
change in each case. 

An editorial appearing in the May 
10 issue of the Pittsburgh Press 
stated that the per capita expenditure 
per year for tobacco is $24.36 and 
for liquor $62.10. The per vehicl 
cost per year for draining at 1,000 
miles rather than at 2,500 miles 
amounts to $5.16. 

It is quite possible that, consider- 
ing the quantity of engine deposits 
and the higher oil consumption ex- 
perienced on the extended oil drain 
interval, the passenger car owne! 
might consider a re-ring job for his 
engine at around 20,000 miles. The 
average re-ring job in Pittsburgh fo! 
the Plymouth, Chevrolet and Ford 
averages about $45 to $50. This 
would amount to approximately $25 
per year. Assuming that the 20,000 
miles were run within a two-yea! 
period, engine overhaul costs might 
completely wipe out any savings i! 
motor oil purchases realized by ex- 
tending the oil drain interval. 

There would appear to be no doubt 
that, to date, the data obtained point 
to decided advantages with regard t 
engine condition for the 1,000-mil 
drain over the two extended oil drail 
intervals. Any saving in oil cost is in 
consequential, especially when the 
danger of engine failure is unneces 
sarily courted by the use of an ex 
tended oil drain interval. 

Group Hl 


5000 Mile Drain 
Total 


Total Cost Saving Saving 

oil Cost Per Over Per Savin 
Per of 1000 =1000 Mi. 1000 Per 
Car oil Miles Drain Miles Mont 
Qts. $s $s s $s $ 
15.49 4.50) 0.96 1.20 O.85 0.7 
17.84 5.35 1.07 1.03 0.81 0 
19.48 5.84 1.17 3.86 0.77 0.¢ 
20.76 6.33 1.27 3.20 0.64 0.9 
74.07 22.32 1.12 15.29 0.77 0.6 
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LOOK AT PUROLATORS 


SPECIAL 


PROMOTION To BoosT fy 
YOUR FILTER PROFITS ! 
















iG, TIMELY 2-COLOR ADS 
OTORISTS AND DEALERS 

wners everywhere will read about 
r ped for Purolator in Summer issues 


SATURDAY EVENING POST, LIFE, 
OUNTRY GENTLEMAN and three 








advantage ir THE “FILTER STORY” 


promotional materia } greater sales FOR MOTORISTS 
and profits! 










Attractive, sales-arousing folder to make 
motorists filter conscious. Your dealers 
can send them to customers! 






Colorful, eye-catching sales 
sage .. . designed to help 
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ay — Purolator at the point-of-salialy 
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"ers ... for dealers to use 


py 


in their local radio adver- 
tising selling car owners 
on the need for filter 
changes this Summer! 


HARD-SELLING 
NEWSPAPER MATS 


To sell motorists locally 
on the Summer reasons 
for a Purolator check-up 
and replacement! 


CUSTOMER-CATCHING 
ELECTRIC DEALER SIGN 


Colorful ‘‘stopper’’ that 
tells motorists your dealer 
has the Purolator Oil Filter 
they’re looking for! 





To gash in on Purolator’s big selling job for you 
. « & PUSH PUROLATOR AND HELP YOUR ay f 
DEALERS PUT THESE SELLING AIDS TO WORK! Y) 


More Summer driving plus more Summer 

dust brings extra need for an efficient oil filter ahaa —. go 
if motorists*want to avoid costly engine re- foxtiit 

pairs. Get dealers to tell this powerful sales 
story . . . usé Purolator’s ““Summer-timed”’ 
sales aids. Most important—be sure they 


have plenty of Purolator Refills on hand.to PUR )F-\e)*] 
‘neet the Summertime demand! ee 


PUROLATOR PRODUCTS INC. (ete), |(eme@)| Mei mas 


Newark 2, New Jersey 
and Windsor, Ontario, Canada () 


SALES-GENERATOR 
TO YOUR DEALE 


Big 2-color bro: 
plaining theS Pro- 
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BUTLER L. P.G. TRUCK & TRANSPORT TANKS 


Millions of miles of highways and country roads are travelled annually by Butler L. P. Gas trans- 
porting equipment. Butler’s huge tandem axle transport tanks carry full payloads of gas from 
the nation’s biggest refineries to widely scattered bulk plants. Butler truck tanks take over from 
there—carrying their payloads to the thousands of daily users of L. P. Gas. 


Butler is the leading manufacturer of L. P. Gas highway transporting equipment. And no wonder! 
The low-cost performance, sturdy construction and advanced engineering features of Butler tanks 
have kept them the Number 1 choice of leading transporters throughout the L. P. Gas industry. 
There are sizes and styles to meet every transporting need at prices lower than you would expect 
for Butler Quality. Some are available now for prompt delivery. 
complete information. 


Send coupon today for 
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..are Safely Stored in 


| putter B&e Selle Home Gas Systems 





.and a lot more gallons will be stored in new 
Butler systems before snow falls again. 


system is already well established in rural 
communities—by word of mouth and by But- 


n Yes, the winter just passed made many new ler’s constant advertising in leading farm 
n customers for Butler Blue Belle Home Gas papers. Join the ranks of Butler Blue Belle 

Systems. In many instances, the usual con- dealers who profit by customers’ preference 
7 veniences of Butler systems became virtual for Blue Belle’s outstanding quality. 
necessities. Rural home owners won’t soon Prepare now to meet this big demand for 
: forget last winter — nor the widely - praised Butler Blue Belle Home Gas Systems. Get 

performance of Butler Blue Belle systems. your orders in early — mail coupon today for 
+t Name preference for the Butler Blue Belle 
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'* BUTLER MANUFACTURING COMPANY . 

H Kansas City, Mo. Galesburg, Ill Richmond, Calif. Minneapolis, Minn. t 

é For Prompt Handling, Address Inquiries to: 7454 East 13th St., Kansas City 3, Mo. : 

a . 

. Send information on [ BUTLER BLUE BELLE SYSTEMS L BUTLER L. P.G. TRUCK TANKS 4 

' . BUTLER L. P TRANSPORT TANKS WITH NEWAY TANDEM H 

| : > BUTLER FIRM NAME : 

‘ * 5 7 4 s 4 r 4 é 
{3 Ko ADDRESS 4 
kn The Mark of ® 
Better Quality CITY ZONE STATE . 
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Ohio State Patrolman S. L. Adomaitis 
of the Massillon, Ohio, barracks weighs 
a Ross Independent Oil Co. (Canton. 
Ohio) tank truck. Driver Frederick Lor- 
enz looks on as the patrolman checks 
the portable scale reading. Lt. D. W. 
Unkle of Massillon Highway Patrol 
District says Ross Independent is 
among the oil companies which oper- 
ate within state regulations 


Oil Companies Find Variation in Truck 
Weights on Platform, Portable Scales 


Discrepancies Cited in Weight Enforcement Drives; 
Oil Men Concerned Regarding Adverse Publicity 


By HOLGER RIDDER 
NPN Staff Writer 


Highway weight law enforcement 
campaigns are being staged on an 
ever-expanding scale, and oil trans- 
portation men are vitally concerned. 
Their concern does not arise from a 
fear that their trucking operations 
will not stand up under the scrutiny 
of public opinion sharpened by these 
campaigns. Rather, their concern 
evolves from these three things: 


1—-Efforts of state and local 
authorities to enforce weight 
laws and round up violators are 
resulting in wider use of portable 


scales. In a growing number of 
instances police authorities are 
not trained in the proper use of 


these scales, nor are necessary 
precautions taken to see that 


the scales are kept accurate after 


considerable use 


2-Chronic offenders of state 


and local truck weight regula- 


tions are the main cause of these 
campaigns and are the basis for 


publicity which tends to reflect 
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adversely on the entire trucking 
industry. 
3—As a result of these cam- 
paigns and adverse _ publicity, 
some state and local officials have 
taken the stand that current 
weight limits should be lowered. 
_ In an extended study of the situa- 
tion, NPN encountered considerable 
criticism by oil men regarding the use 
of portable scales. In fact, there were 
more complaints about portable scales 
than about restrictive state or local 
regulations. 

The most frequent complaint was 
that portable scales are either in- 
accurate or the authorities checking 
truck weights do not know how to 
use the scales properly. 


Complaints Are Listed 


For example: 

A large midwestern oi] transporter 
told NPN, “We run into variance 
in weights on different scales, but 
of course it is pretty hard to do any- 
thing about it since a driver is ar- 
rested for an overload and taken into 
justice of the peace court some place 
out in the state and under such cir- 


cumstances the operator is stuck. W¢ 
have found instances where there has 
been as much as 1,200 lbs. differenc: 
in an axle weight on two state scales 
that our trucks have had to travel 
over within a distance of 100 miles 
In our state in the past we have had 
to unload such overloads... 

“If we could get enough people in- 
terested in a movement for uniform 
sizes and weights in all states, the 
trucking industry will have overcom: 
one of the biggest handicaps that it 
has and that has been in existence for 
many years. The American Trucking 
Assn. and the American Assn. o! 
State Highway Officials have agreed 
on a weight formula which, althoug]! 
not exactly what the truck operators 
want or need, will go a long way 
toward eliminating weight trouble 
and bottlenecks...” 

A large transporter of oil along th 
Eastern Seaboard said in part: 

; Freight trucks coming fro! 
the West are notoriously in violatio! 
of .. .weight limits. The steel haule! 
are habitual offenders on weigl 
limits. 

“Our units are pretty well with 
the weight limits . . . when haulil 
gasoline; however, with fuel < 
loaded to the top marker our tran 
ports become slightly overweight. W 
overcome this by having a number 
markers in our tanks, and by dro 
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Shift at Any Speed on Any Grade _ 
with the New Eaton Electric iltimiels 


EATON 
AXLES 


The introduction of the new Eaton 
electrically powered and push-button 
operated shift makes available major 
advancements in axle control. It pro- 
vides fast and positive action unaffected 
by altitudes. At the same time, shifting is easier and 
smoother, because the actuating force is uniform at 
all times. The consequent reduction in wear, together 
with the simplicity of the operating mechanism, con- 
tributes directly to lowered maintenance costs. 
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More Than a Million The result is improved axle and vehicle performance, 
Eaton 2 -Speed Axles and greater driving ease and safety. See your truck 


in Trucks Today — for rr full story of Eaton electrically controlled 
-speed axles. 


Axle Division 


EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


BD covers SODIUM COOLED, POPPET, AND FREE VALVES e TAPPETS e HYDRAULIC VALVE LIFTERS « VALVE SEAT INSERTS « ROTOR 
PUMPS e MOTOR TRUCK AXLES e PERMANENT MOLD GRAY IRON CASTINGS e HEATER-DEFROSTER UNITS « SNAP RINGS e¢ SPRINGTITES 
SPRING WASHERS e COLD DRAWN STEEL e STAMPINGS e LEAF AND COIL SPRINGS ee DYNAMATIC DRIVES, BRAKES, DYNAMOMETERS 
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ping the product to a lower marker 
when we are hauling heavy products. 

“With respect to portable scales, 
we have never questioned them, as 
most of the time our units are pulled 
on the heavier scales. No doubt there 
is an element of error in portable 
scales, but unless you had definite 
proof the scales are wrong, you are 
headed for a lot of trouble when you 
question them or any other police 
scales...” 

A Midwest operator reports this 
experience: 

“Our loads do not vary more than 


a few pounds either way ... We have 
weighed our units to be sure of stay- 
ing within the law. However, in the 
past three months we have been re- 
ceiving tickets for overweight very 
frequently. 

“There is a ticket on my desk now 
for over-axle weight to the amount 
of 2,640 lbs. This is outrageous to 
think that this amount is even pos- 
sible. We go to fight these tickets, 
our word doesn’t mean a thing so 
we have to pay the fine. We know 
the scales cannot be correct because 
we have tried taking the truck over 


Drum Changing Made Easy 


with the New Lincoln Manually - operated 


INDIVIDUAL ELEVATOR UNITS 


No Air Cylinders... or Air Valves 


These new, manually operated elevator-type 
pumping units make drum changing an easy, 
simple operation that takes only seconds— 
saving time, labor and protecting pumps and 
lubricants from contamination by dust and dirt. 
Pumps are air-motor operated, for use with 
original 100 Ib. refinery containers, and are 
available in two models—High Pressure Chas- 
sis Pump, and Gear Lubricant Dispenser. Both 
units are equipped with individual elevators, 
hose connections, and Flex-O-Matic Air Cou- 
pler, ready for installation. Check the exclusive 


features below— 


1. Chassis and Gear Elevator units may be installed 
individually as desired, or adjacent to each other to 


form a battery. 


2. One easy lift on Elevator Handles raises Lubrigun 
clear of drum. Automatic latch holds unit rigidly at ex- 


tended height while drum is being changed. 


3. No disconnecting of air and lubricant hose necessary 
—ample hose is furnished with each unit to provide 


flexible connections. 


Above is a typical installation of Lincoln Elevator 
Units. These units can be installed as illustrated, or 


may be placed in an out-of-sight location. 
ae’, 


AGD-IIA 


BULLNECK Surface Check 
Grease Fitting ... the modern 
fitting with the ball in the top. 



























4. Individual Elevator for each 
pump permits changing drum 
of any pump without disturb- 
ing operation of other units. 


5. Elevators keep pumps off the 
floor when changing drums— 
protect against fouling by dirt 
and grit. Elevators permit 
cleaner drum changing—keep 
grease off floors, hands and 
clothes. 


6. Lubriguns are the same 
famous power-operated pumps 
used in Lincoln Cabinet-Type 
equipment. Each unit equipped 
with all-steel Drum Cover to 
seal lubricant from dust and grit. 


Write for Bulletin No. 511 


NUCL) « 
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LINCOLN ENGINEERING COMPANY e 5747 NATURAL BRIDGE AVE., ST. LOUIS 20, MO. 
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the scale several times and get dif 
ferent answers as to weight.” 


Says Portable Scales Inaccurate 


Still another midwestern hauler cd 
clares: 

“From what I know, a portabl 
scale is very inaccurate and the re 
sult is that many units are picke 
up for overweight and fined becaus: 
of some inaccuracies in scales. 

“We have been successful in hand 
ling with the local authorities and 
convincing them that action should 
be taken to check the portable scales 
For instance, recently in the state o! 
: .. Many portable scales were re 
adjusted on account of complaints 
from the carriers. After adjustment 
the weighings were more accurate. 

The transportation man for a larg: 
major oil company told NPN: 

“As far as our company is con- 
cerned, we have had very little 
trouble with any of the authorities 
insofar as overloaded trucks are con- 
cerned and where we have been 
picked up by the authorities, ou: 
trucks generally have been consider- 
ably over the weight allowed. 

“We do not, however, place very 
much confidence in the _ portable 
scales used in checking trucks on th« 
road. In some tests which we mad 
on portable scales for our own in- 
formation, we seldom found that they 
agreed with the gross weight of the 
truck when weighed on a single scal« 
which was long enough to position 
the truck and weigh the entire unit 
at one time.” 

Another major oil company trans- 
portation man told of efforts mad 
to keep trucks within state limita 





Why Not Demand Test 


One oil company transporta- 
tion man, disturbed by adverse 
publicity resulting from a local 
campaign to enforce’ truck 
weight regulations, expressed 
the opinion that if the portable 
scales used to weigh trucks 
were accurate and used proper- 
ly, few if any of his trucks 
would be cited for overloads. He 
declared that weights obtained 
by portable scales are not de- 
pendable and many arrests are 
unjustified for this reason. 

When a newspaper reporter, 
who had been assigned to 
write about the weight cam- 
paign, heard of the complaint, 
his comment was: 

“That’s a big company. If 
they think the scales are in- 
accurate, why don’t they de- 
mand that the court test the 
scales? Instead they just go in- 
to court and plead guilty. That 
doesn’t back up their argument 
very well, does it?” 
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tons. After several of its trucks had 
been charged with being overweight, 
strict instructions were sent out to 
all its branches telling personnel to 
take extra precautions to see that 
units were well within state limits. 


Then at one of its refineries, trucks 
were carefully loaded and taken to 
a sealed city platform scale and 
weighed. In one case a unit, which 
had been found to be 100 Ibs. under 
the state limit, was stopped on the 
highway and weighed on _ portable 
scales by police. The truck was 1,200 
lbs. overweight, police said. 


Since that time, numerous weight 
tests have been made on portable and 
platform scales. For example, on a 
tractor and semi-trailer tank unit 
three weights were taken. On a 
sealed platform scale the _ gross 
weight was recorded at 55,910 lbs. On 
state police portable scales, the gross 
weight was determined at 56,600 lbs. 
On still another set of portable scales 
the gross weight was determined at 
55,400 lbs. 

This transportation man said that 
usually authorities will permit a 
1,000-lb. variance on the heavy side 
without penalty. However, in the 
unit mentioned above, a_ violation 
could have been charged since in the 
one case there was an overweight of 
1,200 Ibs. (55,400 as against 56,600). 


Which Weight Is Right 


‘Which weight should we follow?” 
he asked. 

He added that in posing this ques- 
tion to enforcement authorities he 
received no answer. However, the 

mpany is continuing its co-opera- 
tion with enforcement authorities in 
an effort to overcome the problem of 
overweight, and as a result of this 
co-operation, state authorities have 
shown an inclination to be a bit more 
lenient on borderline cases. 

Sut the steel haulers make it 
pretty tough,” the oil man observed. 
Then he added: ‘‘And sometimes—not 
ften—you find a petroleum hauler 
vho deliberately overloads, and who 
figures the extra payload will more 
han compensate for the few times 
his trucks are picked up and fined. 
When you run into that, it just adds 
to the over-all problem and it gives 
both the oil industry and the truck- 
i industry a black eye.” 

Most oil men feel that if enforce- 
ment officers are trained in _ the 
proper use of portable scales, and if 
those portable scales are kept ac- 
curate, the biggest difficulty will be 
O\crcome, at least insofar as those 
Wo sincerely endeavor to abide by 
th laws are concerned. 

n this connection, NPN has 
learned that the International Assn. 
0: Chiefs of Police plans to place 
the subject of portable scales and 


their use on the agenda at future 


May 25, 1949 











= 


ee 


on 


Above is an Allied Oil tank truck 
complete with a Warren Manifold 
Valve Package for a No. 3 Pump 
System. 





Successful tank truck operators acclaim the 
most modern and valuable advance 
is an application for this new patented valve on your equipment. 
these: the new. Warren Manifold Valve 
time necessary to unload your tanks. The Warren Manifold 
your costs because this valve is built for trouble-free operation and a minimum 


of maintenance. Warren Manifold Valves are 


will stand hard, continuous usage 


are the facts... some of the facts. 
technical details of this new valve 


. request a copy of our new 1949 technical catalog. 


fied engineering staff awaits your inquiries. 


MANUFACTURERS OF 
CUSTOM BUILT MACHINERY SINCE 





“scientifically 


and give maximum safety. 

We invite you to check 
and how it will operate on your equipment 
You'll find ; 


For prompt attention to your valve problem . . . write, wire or call. 


New lilalog 


ass 


1901 





BEIIS MACHINE CO. 


WARREN, 


PENNSYLVANIA 





\W arren Manifold \ alve 


in the art of valve manufacture 


increases your profits by reducing the 
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or ——F One of a fleet of Trailmobile Tank fe 
-e af Trailers operated by Magnolia Petroleum h; 


Company, Dallas, Texas. 


TRAILMOBILE Taub [ailvu 


keep your upkeep 


~ (eaiimoniis h% 





PROFIT MAKING PERFORMANCE 
BUILT INTO EVERY MODEL 


A 
Oe | 



















Tandem axle tank 3500 to 7000 gols 

econ TF scenes; 
— és — ae We invite you to check the operating costs of Trailmobile Tank Trailers per 
Semi. and 4-wheeler combinations mile travelled or per year of dependable use against costs of any other 
pte <id. tank trailer and you'll find that Trailmobiles are built to stay on the road 
——— and out of the shop. There are many built-in reasons why your upkeep is 
© ro. less with a Trailmobile Tank Trailer: special reinforcements over the suspen- 
single axle tank 2500 to 6000 gals sion, drop section and pick-up plate—full length load distributors that dis- 


tribute strain throughout the tank shell—reinforced bulkheads, baffles and 
stiffeners that assure years of record economy service. For long bulk hau! 
or local delivery, there is a Trailmobile tank unit that will deliver the goods 
at lower operating and maintenance cost. 


CALL THE NEAREST TRAILMOBILE 
OFFICE FOR FULL DETAILS. 





Operators coast to coast say “Trailmobile 


" 
The 
they cost hundreds of dollars less to maintain T RAI LMOBI LE COMI AN y 


Tandems are Best'’. With only 2 moving parts, 
CINCINNATI 9, OHIO BERKELEY 2, CALIFORNIA ‘ 


than other types. 
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meetings. An effort will be made to 
letermine to what extent portable 
scales are utilized; what sort of a 
program is carried on to determine 
that these portable scales are kept 
as nearly accurate as possible; to 
what extent tolerances may be used 
so that no carrier is arrested unless 
he is actually exceeding wheel, axle, 
or gross weights by some considerable 
amount, etc. 

A spokesman for this organiza- 
tion told NPN recently that time 
and again it has been pointed out 
to carriers (including oil) that where 
attempts are made to load to the 
tolerance rather than the legal axle 
weight or formula weight as _ the 
case may be, they are almost sure to 
be overloaded. 


NPN’s survey also indicates that 
weight difficulties of oil transporters 
have been minimized where an effort 
has been made to work with enforce- 
ment authorities in checking weights 
of trucks at frequent intervals, pre- 
ferably before a number of violations 
have been charged against the com- 
pany. 


Oil company transportation men 
especially in midwestern areas around 
large industrial centers— are quite 
concerned regarding public thinking 
and the attitude of public officials to- 
ward the trucking industry generally. 
Over-all, they see two threats ema- 
nating from these enforcement cam- 
paigns: 


1—-Unless public sentiment and 
the attitude of public officials is 
changed, the feeling is that prog- 
ress made so far in obtaining 
more liberal size and weight re- 
gulations will be lost and high- 
way legislation made more 
stringent than ever; 

2—This tends to obstruct any 
further progress in the long-range 
effort to get all states to adopt a 
highway code similar to that 
recommended by the state high- 
way officials association which 
was described in NPN earlier 
this year (see NPN Jan. 5, p.34). 
During the war years, state and 
cal restrictions on trucks were 
ased, or state and local officials were 
atriotically inclined to overlook any 
iolations—both actions motivated by 

desire to utilize transportation 
icilities to the utmost in moving war 
laterials. When the war ended, re- 
trictions were reinstated and en- 
rcement authorities once more be- 
an to check truck weights and sizes. 


For some truckers the habit of 
verloading and the extra revenue 
btained through such overloads was 
ard to forego. Most chronic offenders 
1 this class are to be found operat- 
ng out of large industrial centers and 
ire concentrated largely among 


iaulers of steel. 
While oil transportation men are 
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the first to acmit that oil companies 
and oil haulers do not have a c'ean 
slate, an NPN survey indicates that 
generally oil truck weights adhere 
pretty closely to state and local reg- 
ulations and, comparatively speak- 
ing, their violations have been few. 


Adverse Publicity 


Despite this good record—-generally 
recognized and commended by en- 
forcement officials—the publicity re- 
sulting from any weight enforcement 
campaign usually tencs to indict, in 
the mind of the newspaper reader, 
the entire trucking industry, of which 
the oil industry trucks constitute a 
large serment. 

Over-all, oil transportation men are 
extending special effort to see that 
their trucks are well within state 
limitations. Aside from the cost and 
inconvenience resulting when an over- 
weight truck is picked up by police, 
oil’s top management recognizes the 
intangible loss suff~red from a public 
relations standpoint. However, this 
effort alone does not make up for the 
damage caused when some truckers 


Truck Weight 





continue, despite numerous arrests 
and fines, to overload their trucks 
to get that added revenue. 


To further emphasize their sincer- 
ity in abiding by the law, many oil 
transportation men confer frequent- 
ly with enforcement officers and co- 
operate with them in ironing out 
any difficulties which involve their 
own trucks. Where violations occur, 
steps are taken immediately to see 
that they do not reoccur. 


Where such’ co-operation and 
friendly relationships between truck- 
ing men and enforcement authorities 
exist, the results have been fewer 
violations and a closer check against 
overweight by the operators, NPN 
was told. 

Generally speaking, oil men cen- 
tend they make every effort to abide 
by regulations, though they may 
think they are too rigid. In off-the- 
record statements, several commented 
that in the face of the oil industry’s 
public relations program, to do other- 
wise would be to counteract the cam- 
paign now under way. 


Kentucky Tank Truck Safety Checks Begun 


More than 2,000 petroleum tank 
trucks operating in Kentucky are 
being checked by the state Fire Safe- 
ty Commission in a fire-safety cam- 
paign. Purpose of the campaign, 
NPN is informed, is that of making 
a physical inspection of tank trucks 
in order to see that they comply with 
regulations set up by the State Fire 
Marshal. 

According to a Kentucky Petrole- 
um Marketers Assn. spokesman, this 
inaugurates a policy of implementing 
the regulations which heretofore have 
been on an honor basis. “Our people 
believe that certain safety standards 
should be enforced and there has 
been no serious objection on the part 
of oil men to this program, since 
the Fire Marshal's office is conduct- 
ing the inspection in a way that will 
be at least objectionable and burden- 
some to truck owners,” the spokes- 
man declared. 

James P. Sullivan, secretary, Ken- 
tucky Fire Safety Commission, told 
NPN that so far the Fire Marshal's 
force has inspected some 700 tank 
trucks and has issued permits to some 
250,, certifying that they meet all 
standards. 

No second inspection is required 
for minor violations, but owners are 
notified to correct them and report 
corrections to the fire marshal. For 
major violations, vehicles must be 
inspected again. 

Mr. Sullivan says, “Because of the 
hazards of welding overturn protec- 
tion on to vehicles now in use and 
the expense involved in _ installing 
it, this office is not requiring owners 






to make such installations on trucks 
purchased before Sept. 1, 1948. 
Neither is it insisting on a secondary 
control on valves on old _ vehicles. 
However, with these two exceptions 
all requirements in the Kentucky 
Standards of Safety are being en- 
forced. 


“I would like to say that in the 
vast majority of cases, the oil com- 
panies have been happy to co-operate 
and many seem to appreciate our 
efforts in this regard. Since we have 
attempted to make our recommenda- 
tions practical as well as safe, they 
seem to understand our position and 
are co-operating to a high degree.’ 


Airport Operators Given 
Free Hand on Oil Sales 


NPN News Bureau 
WASHINGTON—Owners of air- 
ports operated under the Federal 
Airport Act have been given free 
hand in controlling sale and delivery 
of petroleum products to airport users 
under revised rules of Civil Aeronau- 
tics Administration released recently. 


CAA spokesman said that under 
old rules airport sponsor was per- 
mitted to give exclusive contracts 
for sales of oil and gasoline at air- 
port but could not prevent aircraft 
owners from purchasing supplies off 
the field and having deliveries made 
for their own use. Revised rules give 
sponsor freedom to make arrange- 
ments governing delivery, also, of 
petroleum products. 
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Be Sure of 


OMPLETE 
OVERAGE 


Here Is Another Addition To The 
Hundreds of Battenfeld Lubricating 
Greases Available Under Your Brand 




























I Gasoline Pump Lubricans 


INSOLUBLE IN GASOLINE AND OTHER 
PETROLEUM DERIVATIVES 


Again Battenfeld broadens its lubricating grease line 
with an unusual specialized product. 


Gasoline Pump Lubricant is a new formulation man- 
ufactured to a gun grease consistency — yet it contains 
no petroleum derivatives. Gasoline or other petroleum 
products cannot dissolve or wash this lubricant from 
bearings. It sticks closely — adds years of wear to 
pump bearings. 


EASY TO SELL 


Every Filling Station, Bulk Plant, Compounding Plant 
and Refinery will welcome this riew lubricant. It 
means an end to leaky oil and gasoline pumps that 
eat into profits and are dangerous fire hazards. 

Like all Battenfeld products, Gasoline Pump Lubri- 
cant is available to you packaged under your own 
brand and company name. Write today for com- 
plete details. 


BATTENFELD lb: 


GREASE & OIL CORPORATION 


Minneapolis, Minn. F 
North Tonawanda, N.Y. Ss 














FIRE HAZARDS 





32nd & Roanoke 
Kansas City, Mo. 












WHEREVER PETROLEUM PRODUCTS 
ARE PUMPED 


NATIONAL PETROLEUM NEW 











The 
by 


























































BARGING ON OL’ MAN RIVER 








minals along the Ohio, Illinois and 
upper Mississippi Rivers are some 
27 new Diesel towboats commissioned 
in 48 and early this year. 

The average towboat of this group 
is rated in the 3,000 h.p. range or 
higher. One of these, the Aztec, 
owned by Indian River Lines, is rated 
at 5,400 h.p. While the parade of new 
towboats continues, a great many 
older vessels are having their horse- 
power increased, which often doubles 
the towing capacity. Latest Diese! 
developments have made it possible 
for increased work from the same 
hull. 


Remove Sternwheel Towboats 

Yielding to the trend of the times, 
Esso Standard Oil Co. this spring 
took out of service all the steam- 
driven sternwheel towboats in the 
river fleet of their inland waterways 
division. The economy of the Diesel 


The “shortest boat with the longest name” is the new Nelson M. Broadfoot owned towboat was the reason given by 
by Ingram Products Co. of Nashville. Not more than 80-ft. in length, this towboat Cecil Morgan, vice president. 
doesn’t have the trouble of double lockings Two new Diesel-powered towboats 


the Esso Louisiana and Esso Ten- 

nessee built for the company and put 

° : ° into operation last year—replaced the 

Trend Is to Bigger Craft: Diesels towboats Slack Barrett and Sprague 


(Big Mama). The new boats con- 

‘Pp h’ St rm heelers off Rivers tinue to carry products from the 

us e Ww Baton Rouge refinery to the firm’s 

terminals in Louisiana, Arkansas and 

Tennessee. Deliveries to other river 

customers has been diverted to equip- 
ment of other towing companies 


During the navigation season, Dorothy Warren writes for NATIONAL 
PETROLEUM NEWS a column on oil barging on the Mississippi. She has 
been covering river activities for the St. Paul Dispatch-Pioneer Press 


Through the generosity of Esso 
for 12 years. 


Standard the Steamer Sprague be- 


By DOROTHY WARREN 
NPN Special Correspondent 


Mark Twain's colorful steamboat 
with paddlewheel and twin stacks 
with plumes of smoke has been all 
but vanquished from Ol’ Man River 
by Diesel power. Improved channels 
along more than 6,000 miles of west- 
ern waterways has provided sufficient 
draft for the development of the Die- 
sel engine. 

Present day ratios of the two pow- 
ers are in a state of rapid change 
with the number of Diesel-powered 
r vessels having doubled during 
past two years. According to 
Capt. Fred Way’s “Inland River Rec- 
” for '48 about 65°7 of all operat- 
ne river horsepower was Diesel and 
), steam for that year. 


ff the total of 889 boats normally 
on the Mississippi river and its 
utaries 680 were reported Diesel 
elled totalling approximately 
«000 h.p. and 209 steam-propelled 
regating about 175,000 h.p. Way’s 
rds show. 








welling the ranks of Diesel tow- 
ts in the oil trade are many pow- 
il vessels off the ways during the 


Pilots’ headache of the upper Mississippi is the Hastings drawspan. The bridge 


six months. Operating from will be altered with a lift span providing more clearance. Shown headed down- 
loading ports in the Texas and stream light with five oil barges at the railroad bridge is the towboat St. Louis 
N Orleans areas to storage ter- Socony. (U. S. Engineers’ Photo) 
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BIG “Army Workhorse’ Engine 


the same famous G MC “‘270”’ that performed so dependably and economically 
in nearly 600,000 military GMCs... . with such quality features as Full-Pres- 
sure Lubrication, Tocco-HardenedCrankshafts, Airplane-type Main Bearings. 


BIG Roomy Comfortable Cab 


eight inches wider and seven inches longer than prewar, all steel-welded with 
22 per cent greater vision, seats with double the number of springs, auto- 
matic built-in ventilation system, complete insulation and soundproofing. 


BIG Husky Frame and Chassis 


with heavy duty frame of 10.1 section modulus. . . big husky axles, clutch, 
transmission, brakes and springs. Built to handle gross vehicle weights 
up to 21,500 pounds and truck and trailer weights up to 37,000 pounds. 





Built by the Biggest Exclusive Producer of Commercial Vehicles 


GMC TRUCK & COACH DIVISION e GENERAL MOTORS CORPORATI 
46 
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Barging 


came part of the Vicksburg Museum 
and the Barrett has gone to a scrap 
iron dealer in New Orleans. The 
Sprague, probably the most famous 
sternwheeler of our time, holds the 
world’s record for movement of the 
greatest tonnage in one unit. 


April proved a busy month in the 
shipyards along the Mississippi and 
its tributaries. The 3,200 h.p. Sohio 
Cleveland, recently completed in the 
yard of the St. Louis Shipbuilding 
and Steel Co., is now towing between 
the lower Mississippi and Sohio ter- 
minals at Mt. Vernon, Ind., and 
Bromley, Ky. The towboat pushing 
60,000 bbls. in a three-barge inte- 
grated tow was expected to have a 
12-mile speed. 

Over on the Ohio River at the Jef- 
fersonville (Ind.) Boat and Machine 
Co. the triple-screw Diesel towboat 
Illini came out April 28 for service 
of the Illinois Farm Supply Co., 
Kingston Mines, IIl. The 2,220 
(Cooper-Bessemer) powered boat 
headed for Destreham, La., to pick 
up a _ gasoline tow for Kingston 
Mines. The supply company operates 
the towboats Blue Seal and Wabash. 

The following day a Fairbanks- 
Morse powered towboat, Alice, made 
its debut at the Paducah Marine 
Ways, Inc. Built for the Crounse 
Corp., Paducah, the single-screw 500 
hp. towboat made its first delivery 
of 3,400 tons of petroleum products 
in three barges for Point Pleasant, 
W. Va. 

Down on the coast at Pascagoula, 
Miss., the towboat Arnold V. Walker, 
built by the Arnold V. Walker Ship- 
yard, had a trial trip in Mississippi 
Sound waters. Power is by two Gen- 
eral Motors Diesel engines of 900 h.p. 
each. The boat is towing petroleum 
products on the Mississippi river. 


Arrives in Minneapolis 


Up at the navigation head of the 
Mississippi in Minneapolis the new 
3,200 h.p. Lester Alexander arrived 
May 10 on a first trip to that port 
with a four-barge tow of petroleum 
products for Western Oil and Fuel 
Co. The towboat is under charter to 
the Upper Mississippi Towing Co. of 
Minneapolis. This was the first river 
towboat to come out of either of 
Alexander’s New Orleans’ yards. 
With river freight tonnage straining 
existing facilities, this builder of 
cean-going tugs and other vessels 
lecided to enter the river towing 


lelivering petroleum products in 
the lower Mississippi and Ohio run 
Ss the new Nelson M. Broadfoot, the 
short boat with the long name. The 
boet has 1,800 h.p. (General Motors) 
packed into an 80-ft. hull. The own. 
ers Ingram Products Co. of Nash- 
vil» found that by keeping down the 
len:th of the boat’s hull they could 
avid double and “knockout” lock- 
ings and at the same time move the 
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write to 


— SPECIAL OFFER 


A 
TWO-WEEK 
TRIAL SUBSCRIPTION 


(Without cost or obligation) 


TO 


PLATT’S OILGRAM NEWS 


and /or 


PLATT’S OILGRAM PRICES 


If daily, accurate reports on oil in- 
dustry news events and market prices are 
important to you, then Platt's OILGRAM 
is essential to your business. 


Platt's OILGRAM News Service and 
Platt's OILGRAM Price Service perform 
vital functions for the oil management 
executive. In effect, they guard him 
against surprise and uncertainty. They 
keep him informed everyday on all major 
events which have an influence upon oil. 


Written and published by men expert 
in the art of digging up facts and inter- 
preting them in terms of their importance 
to the oil man, Platt's OILGRAM main- 
tains seven News Bureaus throughout the 
nation, it's Washington Bureau being the 
largest and most active in the oil news 
reporting field. 


KEEP INFORMED THROUGH OILGRAM. 


WRITE TODAY FOR A TWO-WEEK 
TRIAL SUBSCRIPTION TO EITHER 
(OR BOTH) OILGRAM SERVICES. 











PLATT'S OILGRAM 
1213 West Third Street 
Cleveland 13, Ohio 















Special attention was given to the shape of the hull of the towboat Laguna, owned 


by Paraland Oil Co. of Omaha. 


It was molded along extremely fine lines, de- 


signed for high speed towing service with integrated, streamlined barge units 


largest possible tow, two 260-ft. inte- 
grated gasoline barges. 

The new boat is a sister to the E. 
B. Ingram built for Ingram by the 
Nashville Bridge Co. in ’47. The In- 
gram with 1,440 h.p. in a 73-ft. hull 
is delivering petroleum products from 
the Wood River, Ill., refinery to the 








UUs 


Wood River Oil and Refining of Min- 
nesota’s terminal at St. Paul. 
Another newcomer expected in the 
ports of the Twin Cities, St. Paul 
and Minneapolis, in the near future 
is the new twin-screw Diesel tow- 
boat Laguna, owned by the Paraland 
Oil Co. of Omaha. This towboat, 





powered by two General Motors en- 
gines of 900 h.p. each, was also built 
at the Nashville Bridge Co. yard an 
delivered in December. 

The Laguna has been towing to the 
firm’s Bettendorf (Iowa) terminal. 
During the opening of the navigation 
season on the upper Mississippi in 
March, this towboat ren from Hous- 
ton to Bettendorf in % days and 9 
hours. This included scops for sup- 
plies and fueling. 


Plan Drawbridge Alteration 


Plans for the alteration of a rail- 
way drawbridge at Hastings, Minn., 
26 miles below St. Paul, to provide a 
more adequate structure for naviga- 
tion have been submitted to the St. 
Paul District Engineers’ office. 

The bridge, owned by the Chicago, 
Milwaukee, St. Paul and Pacific Rail- 
road Co., has the narrowest horizon- 
tal clearance of any bridge on the up- 
per Mississippi River. 

A lift span would replace the pres- 
ent drawspan with pivot pier and side 
channels of 106 and 130 ft. width. 
Preliminary plans meet requirements 
set forth in the order of the Secre- 
tary of War calling for a navigation 
channel 260 ft. wide. 

The bridge was constructed in 1871 
and the present swing span in 1891. 


your 
DIRECT MAIL 
ADVERTISING 


into the hands of over 10,000 
L-P Gas Dealers and Distributors 


The LIST... 


Over 10,000 names of active, volume 
buyers of L-P Gas and gas operated 
Equipment are now available to 
manufacturers. 


These buyers are the volume part of 
YOUR MARKET and_ should _ be 
reached regularly by Direct Mail Ad- 
vertising. The use of our list assures 
direct reception of your mailing piece 
by these buyers. 


Suite 306 


The SERVICE... 


L-P ADVERTISING SERVICE cov- 
ers every requirement creating 
mailing pieces, layout, art and copy, 
printing, addressing and mailing. 


All or any part of this service is 
available. Mailings may be made to 
all or part of the Buyers List, de- 
pending upon the territory desired. 
Records are furnished to enable you 
to coordinate direct sales representa- 
tion, publication advertising, ete. 


L-P ADVERTISING SERVICE 








The COST... 


LESS, by far, than maintaining you! 
own mailing department. Our special- 
ized list will save you money and 
assure an up-to-the-minute list of : 
tive buyers. 


Send us your mailing piece, the 
proximate number of buyers you 
would like to reach and we will qu 
our low price. If you have no m: 
ing piece, we will arrange for its p 
duction by our Creative Departm« 
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31 East Congress St., Chicago 5. Ill. 
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Fluid for Automatic 
Transmissions 


(Continued from page 13) 


Procedure” the bulletin 
following points: 

1. Individual application shall be 
made by each petroleum refiner and / 
or marketer desiring qualification 
for an automatic transmission fluid, 
Type A, for direct sale to car owners 
for use in GM passenger car auto- 
matic transmissions; 

2. A petroleum refiner or marketer 
shall not assume that an automatic 
transmission fluid is automatically 
qualified simply because it employs 
the same or similar additives that 
are used in other fluids already quali- 
fied under procedure outlined in this 
bulletin; 

3. Form A, “Application for Assent 
to Test Automatic Transmission 
Fluid, Type A, for Qualification for 
Use in GM Passenger Car Automatic 
Transmissions,” shall be submitted 
to H. R. Wolf, Research Laboratories 
Division, General Motors Corp., De- 
troit 2, Mich.; 

4. The information submitted by 

the petroleum refiner and/or mar- 
keter on Form A will be reviewed 
by GM Corp. The information sub- 
mitted on Form A will be held in 
confidence by GM Corp.; 
5. If the information submitted on 
Form A warrants its assent to test, 
GM Corp. will advise the petroleum 
refiner or marketer to execute Form 
C and to arrange with Armour Re- 
search Foundation, at the applicant's 
expense, for the detailed tests out- 
lined in this bulletin; 

6. Upon completion of tests pre- 
scribed the data will be reviewed by 
General Motors General Technical 
Committee; 

7. If the 


listed the 


fluid submitted by the 
petroleum refiners and/or market- 
ers meets, in opinion of GM Gen- 
al Technical Committee, all of the 
requirements (outlined in bulletin) 
and any additional requirements im- 
posed (GM _ reserves the right to 
make such additional tests as it may 
leem necessary to determine the 
suitability of automatic transmission 
fluids, Type A, for use in GM pas- 
senger car automatic transmissions} 
GM Corp. will recommend to Armour 
Research Foundation the issuance of 
an “Armour Qualification Number,” 
which number shall apply only to 
id of identical composition and 
performance characteristics as the 
particular formula tested. 


s. All automatic transmission fluid 
Type A, marketed by a petroleum re- 
iner and/or marketer for direct sale 


to GM passenger car owners sha!l 
be identified by the assigned ‘“Ar- 
mour Qualification Number.” The 


“AQ-ATF .. .”’ number shall be em- 
bossed on the lid of all sealed 1-qt. 
ard 5-qt. containers (or comparable 
Sive sealed containers). The “AQ- 


ATF .. .” number shall be legibly 
St-necilled on all 


5-gal., 30-gal. and 
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55-gal. containers (or 
size pails or drums) ; 


comparable 


9. Any change in base oils or in 
type, composition or source of addi- 
tives used in compounding an auto- 
matic transmission fluid, Type A, 
shall be construed as a change in 
formula and shall require requalifi- 
cation; 


10. GM Corp. shall have the right 
to notify distributors, dealers and 
the public whenever the publicity, 
the claims or the representations of 
a petroleum refiner and/or marketer 
respecting its automatic transmission 
fluid, Type A, are improper in the 
judgment of GM Corp.; or whenever 
the commercial automatic transmis- 
sion fluid, Type A, sold by a petro- 
leum refiner and/or marketer is no 
longer manufactured and/or in the 
judgment of the GM Corp. is not 
identical with the original formula 
tested or does not continue to be a 
suitable automatic transmission fluid, 
Type A. 


11. If and when it may become nec- 
essary for GM Corp. to notify dis- 
tributors, dealers, and the public as 
provided for in preceding paragraph, 
the GM Corp. shall be sole judge of 
its own determination, judgment or 
satisfaction which shall be final and 
binding on the petroleum refiner 
and/or marketer and any such no- 
tice shall be without liability to GM 
Corp. and its officers, distributors, 
dealers, agents or employes. 





The MONEY SPOT 





FOR YOU, whistling VENTALARM ® sig- 
nal puts chauffeurs on more Money 
Spots each day. Allows deliveries to be 
made quickly, accurately, safely without 
entering home. Prevents spills, eliminates 
repeat calls. Decreases truck mileage. 
Saves man and truck time. Aids dispatch 
planning. Gives accurate tank inventories 
for degree day use. Decreases run-outs. 
Over a million in use. Slashes delivery 
costs by 20° to 30% 

Old Tanks easily equipped. Model LC 
VENTALARM signal permanently installed in vent 
line in 15 minutes. Pays for itself in 


a few deliveries. See your supply 
house or write us for literature 


Your decision NOW will 
make your company MONEY. 


SCULLY SIGNAL COMPANY 


_ 79 FIRST STREET, CAMBRIDGE, MASS. 


VENTALARM: 


WHISTLING TANK FILL SIGNAL 








It’s ‘The BEST Lift’ 


.. because 


; ‘” 
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THE ''BEST”’ LIFT... SAFER, SMOOTHER, QUICKER 
GLOBE HOIST CO. © Philadelohia 18, Pa 


it’s GLOBE 
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16 Exclusive Globe ad- 
vantages to give you 
more VALUE, more 
service. Write for cata- 
logue, 


© Des Moines 6, la 


America's Most Complete Line of Hydraulic and Electric 


Liffs .. 






. Automobile, Bus, Truck, Double-Duty, Industrial 














Be smart abour your business...demand uniforms of 
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Beyond compare for smart good looks and longer wear, ; 

Reeves Fabrics have what it takes to stand up under the pun- ils 

ishment of repeated launderings . . . and still look fresh and diff 

‘ . lV 
crisp. For these Reeves Fabrics are made from carefully se- 

: tar 
lected long-staple cotton ... combed . . . Sanforized*. . . and th. 
vat-dyed in colors that are fast to sun, water and perspiration. wl 

You benefit three ways. Smart looking uniforms boost em- 
ployee morale...increase customer good will. Longer-wearing My 
in 
uniforms mean greater savings because they spread first costs. Ch 
Look for the Reeves Fabric Label — it’s your sign of uni- 


forms and work clothes that “mean business.”’ Write today 
for complete information concerning your industry. 


* Residual shrinkage less than 1% 


“FROM COTTON TO CUTTER“ 


REEVES BROTHERS, Inc. 
54 WORTH STREET, NEW YORK 13, N. Y. 


REPRESENTATIVES IN: Akron © Atlanta ¢ Boston ¢ Chicago * Dallas « Los Angeles « Philadelphia « Portland, Oregon « St. Louis ¢ Montreal ¢ Tor 
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g601 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 Natioral Press Building, NAtional 3477 e Houston (2), 320 


First National Bank Bldg., Atwood 8-0413. 


Esso Standard Reduces Bunker Prices 5c to 15c Bbl: 
Lower Crude Prices Spread to Oklahoma, New Mexico 


The third week in May witnessed continuation of 
the six-months-old decline in heavy fuel prices against 
a background of easier crude oil prices in some areas. 

Heavy fuel prices were down in amounts ranging 
from 5 to 17¢c per bbl. at Atlantic and Gulf Coast 
ports. There were further declines in kerosine prices 
in the East. Reduced prices for crude oil spread to 
New Mexico and Oklahoma with lower postings an- 
nounced by an Independent refiner in each state. 

The country’s largest bunker supplier, Esso Stand- 
ard Oil Co., posted its seventh reduction in heavy fuel 
prices since last November with new prices about 
51°% lower than it quoted six months ago at the Gulf 
and 46°% lower at New York Harbor. Esso Standard 
cut 15¢ off its No. 6 bunker “C” fuel prices at the 
barge level of supply along the Atlantic Seaboard and 
de per bbl. at the Gulf, effective May 21. 

At the same time, Esso Standard announced cuts 
in its kerosine schedule of 0.5c, tank car and barge, at 
points from Baltimore south, and cuts ranging from 
0.4 to 0.6c for tank wagon distribution throughout 
most of its eastern marketing area. 

The company’s new cargo prices at the Gulf are 
bunker “C”’ fuel $1.20 per bbl., down 5c; and kerosine 
7.5¢c, down 0.5c per gal. 

Esso Standard’s general reduction in heavy fuels 
also returned the company’s schedule to a 3c per bbl. 
differential between price for tank car and barge de- 
liveries. In the East, the company reduced its No. 6 
tank ear prices by 17c, barge and bunkers, 15c. At 
the Gulf, No. 6 tank car prices were cut 7c per bbl., 
whereas barge and bunker prices were off 5c. 

isso Standard’s new No. 6 fuel tank car prices at 
representative points are as follows: New York, Bal- 
timore, Norfolk and Philadelphia $1.63; Boston $1.68; 
Charleston $1.58; and Baton Rouge and New Orleans 
$1.35 per bbl. 

sso said its latest reductions were ‘due to con- 
tinued unbalanced condition in the supply and demand 
situation.” 

At southeastern Atlantic terminal points, Standard 
Oil Co. (Kentucky) reduced its No. 6 tank car prices 


12 per bbl., barges and bunkers 10c; kerosine 0.5c 


e: gal. For tank wagon delivery, the company cut 
ts kerosine prices 1c per gal. in Alabama, 0.5c 
thoughout Kentucky, Mississippi, Georgia and 


Fl rida. 
At Philadelphia, Atlantic Refining reduced its No. 
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6 prices 0.41c per gal. to 4.88c for tank wagon de- 
livery; 17c per bbl. to $1.63 tank cars; and 15c to 
$1.60 per bbl. barges. 

The following highlighted the crude market: 

Oklahoma—Rock Island Oil & Refining Co., Inde- 
pendent refiner, posted lower schedule of prices for 
oil purchased in the Wild-Cat Jim, Tatums and Tussy 
Pools in Carter, Stephens and Garvin Counties. Re- 
ductions were in amounts ranging from 2c to 79c per 
bbl. with 15-15.9 gravity at $1.46 in the company’s 
new schedule, 35-35.9 gravity at $2.53, and 
above 35.9 gravity unchanged. 

Rock Island buys nearly 4,000 b/d of oil in the 
three pools, H. G. Williams, 
purchases said: 

“Consumption of heavy fuel oil by the railroads has 
drastically declined due to increased use of Diesel en- 
gines. The gas and coal industries have taken much 
of the heavy fuel oil market. Due primarily to a 
sick fuel oil market, the realizations from heavy 
crudes by Mid-Continent refiners have been less than 
the cost of the crudes. 

“Rock Island’s refinery has been shut down for the 
past 30 days due to high stocks of fuel oil. In order 
to continue to operate the refinery, a revision (in 
crude prices) has been necessary.” 

New Mexico—New Mexico Asphalt & Refining Co., 
buying approximately 125,000 bbls. of oil per month 
in Eddy County posted a 25c reduction to $2.19 per 
bbl. in price it will pay for 36 gravity sour crude. 
Company said reduction was made because of 
fuel oil prices. 


prices 


manager of crude oil 


low 


California—Standard of California met the 25c per 
bbl. reduction posted May 14 by Union Oil in several 
heavy crude fields (see NPN of May 18, P. 59). Stand- 
ard’s new prices, effective May 21, apply to oil pur- 
chased in the Gato Ridge, West Cat Canyon-Los 
Flores, and Santa Maria Valley fields, and reductions 
for 13-13.9 gravity amounted to 27c per bbl., for 12- 
12.9 gravity, 30c. 

Michigan—-Bay Pipe Line Corp. met 22c per bbl. 
reduction in Michigan crude posted by Simrall Di- 
vision of Roosevelt Oil & Refining Co. 

Wyoming—Texas Co. withdrew its gravity scale of 
prices for oil purchased in the Oregon Basin field and 
posted a flat price of $1.65 per bbl., meeting reduc- 
tion made previously by Ohio Oil. 

Trading of most products continued slack in re- 
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Summary of Daily Gasoline Prices (May 17 through May 23) 


Monday Friday Thursday Wednesday Tuesday 
Motor Gasoline, 78-80 Oct. (Premium): May 23 May 20 May 19 May 18 May 17 
Oklahoma (Group 3) ....scccessccccs 10.75(1) 10.75(1) 10.75(1) (1)10.625-11(1) (1)10.625-11(1) 
Midwestern (Group 3 basis) .........- oe s wee om , - 
N. Tex. (For shpt. to Tex.&N. M. dest’ns) (1)10.875-11.75(1) (1)10.875-11.75(1) (2)10.875-11.75(1) (2)10,.875-11.75(1) (2)10.875 »-11.75(1) 
W.Tex.(For shpt. to Tex.&N.M. esnerieans (1)11-11.75(1) (1)11-11 75(1) (1)11-11.75(1) (1)11-11.75(1) trae: rte 
E. Tex. (Truck Tnsp.) .. es (1)11-12(1) (1)11-12(1) (1)11-12(1) (1)11-12(1) | eee at, ) 
Cent. W. Tex. (Truck Tnsp.) ) » (1)11.25-11.5(1) (1)11,25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 
Motor Gasoline, 78-80(86) Oct. (Reem): - Sat : asia 
Oklahoma (Grou ) ccccccccccccccece (1)10.75-11.5(1) (1)10.75-'.1.501) (1)10.75-11.5(1) (1)10.625-11.5(1) (1)10.625-11.5(1) 
irene tae > basis) .. (1)10.75-11.5(1) (1)10.75-11.5¢1) (1)10.75-11.5(1) (1)10.75-11.5(1) (1)10 75-11.5(1) 
N. Tex.(For shpt. to Tex.&N.M. dest’ ns) (1)11-12.5¢1) (1)11-12.5¢ (1)11-12.5(1) (1)11-12 5(1) (1)10.875- 12.5(1) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 
DB. Dak. CEP BOM.) saccscocesseses 11(1) 11(1) R 11¢ 1) é. 11(1) r 1101 7 
Cent. W. Tex. (Truck Tnsp.) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.% -11.5(1) 
Motor Gasoline, 74-76 Oct. (Regular): a = 
Oklahoma (Group 3) 10(1) 10(1) 10(1) (4)9.875-10(1) (4)9.875-10(1) 


(Group 3 DOE 
N. Tex. (For shpt. to Tex.&N.M. dest’ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) ..... 

Motor Gasoline, 74-76(80) Oct. (Regular) : 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) ... 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) 


Midwestern ie - 
(1)9.875-10.75(1) 
(1)10-10.75(1) 


(1)10.25-10.5(1) 


(7)10-10.25(2) 
(1)9.9-10.25(3) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 





(1 )9.875-10 75(1) 
(1)10-10.75(1) 


(1)10.25-10.5(1) 


(7)10-10.25(1) 
(1)9.9-10.25(3) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(2 9 875-10 751) 
(1)10-10.75(1) 


(2)9.875-10.75(1) 
(1)10-10.75(1) 


(1)9.875-10.75(1) 
(1)10-10.75(1) 
(1) 10.25-10.5(1) (1) 10.25-10.5(1) (1)10.25-10.5(1) 
(2)9.875-10.25(1) 
(1)9.875-10.25(2) 
(1)9.875-10.75(1) 
(1)10,.25-10.5(1) 
(2)10-11(1) 


(2)9.875-10.25(1) 
(4)10-10.25(2) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 
(2)10-11(1) 


(7)10-10 25(1) 
(1)9.9-10.25(3) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


y x. ( sp.) oa (2)10-11(1) (2)10-11(1) (2)10-11(1) I 11 7 

Gent. W. Ten (Truck Tnsp.) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1) 10.25-10.5(1) (1)10.25-10.5(1) 
60 octane & below: : 

Oklahoma (Group 3) .....esceeeenees (3)9,375-9.625(2) (1)9.25-9.625(1) (1)9.25-9.625(1) (1)9.125-9.5(1) (1)9.125-9. 5(1) 
Midwestern (Group 3 basis) ......... (1)9.3-9.501) (1)9.3-9.5(1) (1)9.3-9.501) (1)9.: 3- 9.5(2) (1)9. 25-9. 5(2) 
N, Tex. (For shpt. to Tex.&N.M.dest’ns) (1)9 125-10.3(1) (1)9.125-10.3(1) (1)9.125-10.3(1) (2)9.125-10.3(1) (2)9.125-10.3(1) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.375-10(2) (1)9 25-102) (1)9.25-10/2) (1)9.25-10(2) (1)9.25-1012) 

i, De, CHOBE THER.) ccccepeccccece (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) 
Cent. W. Tex. (Truck Tnsp.) ........ (1)9.5-10.4(1) (1)9.5-10.4¢1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.441) 


Gasoline octane ratings are ASTM Motor Method ratings, 
Motor Gasoline, 78-80 oct. (Premium) (b) 
New York harbor ....... 
New York harbor, 
Philadelphia 
Philadelphia, 
Baltimore 
Baltimore, barges 
Motor Gasoline, 78-80 oct. (Premium) (c) 
New York harbor 
New York harbor, 
Philadelphia 
Philadelphia, 
Baltimore eee ° 
Baltimore, barges ..... occcccccece tee cooe 
Motor Ciaseline, 74-76 oct. (Regular) (b). 
New York harbor 
New York harbor, 
Philadelphia 
Philadelphia 
Dt “Siscd0.6 weepbiatedaseenvaee 
Baltimore, barges . 
Motor Gasoline: 
Western Penna., 
78-80 Oct. (Prem.) ......... 
74-76 Oct. (Regular) 
Western Penna., Other Districts: 
Te OOt, CEPOL) ccccccccccccccecss (1)9S.5-88.8(2) 
74-76 Oct. (Regular) ...... oe (1)11.5-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s 
companies quoting the low & highs of the ranges. 
(b) Research octane rating 
(c) Research octane rating is 


coccee ( 
DWAPBOB cccccvcccses : 


cette eeeee 


barges pega cea coevs 


barges 





Bradford-Warren: 


(1)12.5 


-13.8(1) 
(1)11.5-12.8(1) 


OILGRAM Daily Price Service. 


except ASTM Research Method minimum ratings which are shown in parentheses. 


(1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
(1)12.5-13.75(1) (1)12.5-13.75(1) (1)12.5-13 75(1) 
(1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13. 7512) 
(1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
(1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.101) 
(1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) 
14.7(1) 14.701) 14.71) 
14.1(1) 14.1(1) “14.1(1) 
(1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) 
(1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.541) 
(2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2¢2) 
(1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6/1) 
(1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
(1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
12(2) 12(2) 12(2) 
(1)12.5-13.8(1) (1)12.5-13.8(1) (1)12.5-13.8(1) 
(1)11.5-12.8(1) (1)11.5-12.8(1) (1)11.5-12.8(1) 


Figures shown in parentheses indicate number of 


is minimum of 5 points above Motor Method rating. 
minimum of 10 points above Motor Method rating. 





finery and terminal markets. High stocks generally 
tended to dampen the interest of spot buyers in gaso- 
line. Fuel oil dealers for the most part showed little 
interest in stockpiling in the face of unsettled prices. 

At the Gulf bunker “C” fuel touched a new postwar 
low of $1.15 per bbl. on sales of two cargoes reported 
at that price. 

Revival of interest in lubricating oils appeared with 
reports of increased demand for bright stock and 
neutrals in Western Penna. Cylinder stocks at the 
same time were offered 2 to 3c per gal. lower from 
that district. 


MIDWESTERN (Chicago-E. St. Louis Area) 


Regular-Grade Gasoline Priced Lower 


Regular-grade gasoline was priced lower in the Mid- 
west the third week in May by price reductions reported 
by one refiner for all products except residual fuel. Two 
other refiners reported advances in their prices for gaso- 
line. Kerosine, 42-44 w.w., and range also 


oil were 


priced lower. 
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Reports from refiners and tank car marketers gen- 
erally indicated that third-grade (60 and below) 
was in strong demand, or at least that supply was short 
of call for the product. Demand for regular 
pipe line terminal points continued strong, according to 
refiners’ reports; marketers said tank car 
gasoline remained slow. 

No trading was reported by 
erally indicated their sales were 
were “extremely price conscious.” <A check of 
jobbers in Midwest states revealed a tendency among 
them to hold off on summer fills until the distillate mar- 
ket “settled.” In general, jobbers indicated they wert 
keeping a one to two-week supply of light fuels on hand 


gasoline 
gasoline at 
demand for 


refiners. Marketers gen- 
“scattered,” and buyers 
several 


Open market trading in No. 6 fuel reported by mar- 
keters revealed sales at 60c, 70c and 75c per bbl., Group 
3, of which a total of 38 cars were reported sold at 695c 
per bbl. Midwest refiners reported prices ranging from 
90c to $1.50 per bbl., Group 3, for No. 6. 

Prices for regular gasoline ranged from 9.9 to 10.25¢, 
Group 3, when refiner reported he had lowered his price 
0.lc from 10c per gal. Two other refiners raised tlcil 
prices for regular 0.125c to 10c and 10.25c, Group 

In the Chicago refinery/terminal area, marketers g°n- 
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erally said the price trend for gasoline was upward. One 
marketer advanced his price for ‘6-jump” regular 0.125 
to 12.125c, refinery, and another reported he was hold- 
ing his price for cycled regular at 11.625 to 11.75c, ter- 
ninal. A third marketer reported he was offering 20,000 
to 50,000 bbls. of regular (76 motor-81 research) gaso- 
line for lake tanker shipment at a price ‘competitive 
with other Chicago terminal prices for regular gasoline,” 
but did not disclose his asking price. 

Other sales reported by marketers were: five cars of 
No. 2 fuel at 6.25c; five cars of range oil at 7c, three 
cars of kerosine at 7.25c. Midwest refiners reported 
prices for No. 2 ranging from 7 to 7.25c, range oil from 
8.2 to 8.25c and for 41-43 kerosine from 8.375 to 8.75c, 
all FOB Group 3. Refiners’ quotations for range oil rep- 
resented a reduction on both high and low. 


WESTERN PENNA. 
Buyer Interest in Lube Oils Increases 


Sales of blended motor oils to domestic jobbers con- 
tinued at good level during the past week and tended 
to firm prices for bright stock and neutrals, according 
to reports of several refiners in Western Penna. Cylinder 
stocks at the same time were slow and prices declined 
2 to 3c per gal. 

Gasoline continued strong with favorable weather, re- 
finers said. Fuel oils were offered 0.25c lower in the lower 
field. 

While some refiners said shipments of motor oils to 
domestic jobbers was only fair, most sources agreed that 
there had been a considerable revival in demand. Buyers, 
however, were said to be interested in committing them- 
selves for short-term requirements only. Increased de- 
mand was sufficient to firm prices at current levels, it 
was said. 

Several sales of blended oils were reported to export 
buyers, including one 1,400-bbl. lot, one 700-bbl. lot, and 
other “substantial quantities.’’ European inquiry for 150 
tons of 600 s. r. cylinder stock and 200 tons of 630 flash 
was reported. 

Lower-priced offerings of the cylinder stocks, however, 
carried 600 s. r. down to 12c per gal., 650 s. r. to 13c, 
600 flash to 15c, and 630 flash to 17c. 

Shipments of gasoline generally were reported as up to 
seasonal expectations. Most refiners said their sales bal- 
anced production. 

While movement of fuel oil to industrial users was 
only fair, increased cracking of the product was taking 
most of the surplus which was offered. Kerosine was of- 
fered 0.25c lower at 9.5c from both the upper and lower 
fic lds. 

Good demand for crude scale wax was_ reported 
throughout the week. One refiner said that wax had been 
his “most active product,” noting that heavy domestic 
demand rather than slowing of product had cleaned out 
his supply. 


CENTRAL MICHIGAN 
Few Product Prices Down After Crude Cut 


Range oil and No. 2 fuel were priced lower in Central 
Michigan the past week but most refiners reported their 
r fined products price schedules unchanged following the 
2.c per bbl. reduction in Michigan crude oil prices posted 
b Simrall Division of Roosevelt Oil & Refining Co. on 
May 16 (see May 18 NPN, P. 59). 


Consensus of refiners was that Simrall’s crude price 
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NPN Gasoline Index 


Cents per Gal. 


Dealer T.W. Tank Car 

May 23. in 15.21 11.20 
Month ago ; 15.21 11.16 
Year ago . . 14.55 11.26 

Dealer index is an average of ‘‘undivided dealer prices 
ex-tax; in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline FOB refineries or 


terminals: Okla., Midwestern, W. Penna Calif N Y 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 











cut had already been discounted by products prices, par- 
ticularly in prices for heavy fuels. Some refiners de- 
clared the lowering of their raw material costs was not 
even “sufficient relief from current low prices’ for re- 
siduals. 

At the same time, one refiner late in the week re- 
ported a reduction in his prices for distillate fuels in 
amounts ranging up to 1.5c per gal. His reduction, he 
said, was not due to the crude cut, “but because of low 
quotations by competitors to my customers.” On range 
oil and No. 2 fuel, he added, his reductions also were 
made in an effort to stimulate summer fills. At the 
same time he stated that he had withdrawn his margin 
guarantee of 2.5c per gal. on these products to some 
50 jobbers. 

Quotations reported for range oil at the end of the 
week ranged from 10.75 to 12c; for No. 2 fuel, 9.75 to 
llc; both down 0.25c on the lows. 

The jobber standoff from buying of distillates for sum- 
mer fills was assuming “very serious proportions,” ac- 
cording to several refiners. One refiner commented that 
this could “plug refinery runs and turn a summer sur- 
plus at refineries into a shortage next heating season.” 

Demand for gasoline against contracts continued heavy, 
most refiners said, but there was little trading in the 
open market. Prices generally were reported unchanged. 


MID-CONTINENT 


‘Gas’ Prices Move Upward in Brisk Demand 

Heavy rains curtailed demand for gasoline from some 
farm areas last week, but over-all demand from regular 
customers continued brisk, according to trade sources 
in the Mid-Continent. Higher gasoline prices were re- 
ported in several districts, but fuel oil prices continued 
to slip as market remained quiet. 

Little trading was disclosed. A Kansas refiner said he 
had bought 25,000 bbls. of “jump” regular-grade gaso- 
line from another refiner in the state at low of pub- 
lished prices for delivery over the next 60 days. 

Diesel fuel demand was reported increasing in some 
areas, still slack in others. A North Texas refiner re- 
ported turning down as “too low” bids of 6c and 6.25c, 
FOB Group 3, from Midwest brokers for 58 and above 
Diesel. 

Lows of price ranges for gasoline were up 0.125c in 





Crude Oil Prices 


California Standard cuts prices in three heavy 
fields; Bay meets Simrall Michigan cut; New 
Mexico and Oklahoma Independents reduce prices 
(See P. 51). 

For complete crude price schedules reflecting 
all changes reported up to May 23, See p. 61-62. 
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Oklahoma following advances in quotations reported by 





several refiners, to 10.75c for premium, 10c for regular, 
and 9.25c for third grade. In North Texas, “jump” gaso- 


line prices were up a like amount on the low of ranges 
to lle for premium and 10c for regular. Arkansas re- 
finer reported his gasoline prices were increased to 
11.875¢c for premium, 10.375c for “jump” regular, 9.75c 
for third grade. 

Kansas was the only district in Mid-Continent where 
prices fell. One refiner said he had cut his 
price ranges were 
jump” and “jump” 
10.1¢c for regular. 


gasoline 
quotations 0.1c, and lows of down a 
like amount for both “no 


to 11.1lc for premium, 


gasoline 


ATLANTIC COAST 


Suppliers Cut Heavy Fuel, Kerosine Prices 


Kerosine prices were off 0.5c per gal. the 


south of Philadelphia and 


past week 


at most points heavy fuel 


prices were down in amounts ranging from 10 to 17c 
per bbl. along the entire seaboard following general price 


reductions posted by 
tucky, Atlantic 
cipal sellers. 

The seventh cut in heavy fuel prices along the 
November last was announced by 
effective May 21. The company’s No. 6 fuel reduct 
followed the pattern of 17c off for tank car 
and 15c bbl. off for barges and bunkers. ‘Appropriate 
adjustments” also were made in Esso’s prices for related 
heavy fuels, No. 5 (0-10) and No. 5 (15-60 p.t.). 


Esso Standard, Standard of Ken- 
Refining, Socony-Vacuum, and other prin- 


coast 
since Esso Standard, 
ions 
shipments 


Esso Standard’s No. 6 fuel tank car prices were re- 
duced to $1.63 at New York, Baltimore, Norfolk and 
Philadelphia, $1.68 at Boston and $1.58 at Charleston. Its 
price for No. 5 (0-10) fuel was reduced to $2.38 per bbl., 
tank cars, at New York and Baltimore. 

Lower prices for kerosine 
Kentucky 
prices 0.5¢c per gal. 


spread into the South when 
Standard lowered their wholesale 
at all principal terminals from Balti- 
south. Esso Standard’s new tank car 
effective May 21, were Baltimore and Norfolk 
Charleston and Wilmington §8.8c. Kentucky 
kerosine tank car price was off to 9.2¢ at 
most of its terminals in Georgia, Florida and Alabama. 


Esso and 
more kerosine 
prices, 

9c, and 
Standard’s 


The pattern of Esso Standard’s 17c per bbl 
6 tank cars and 15c for barges and bunkers was followed 
by most leading suppliers north of Hatteras. In the 
Southeast, however, Standard Oil Co. (Kentucky) 
dropped its No. 6 prices 12c for tank car shipments and 
10c per bbl. for barges and bunkers at its terminals in 
Florida, May 23. Kentucky 


. cut in No. 


effective Standard’s new 










SAVE FREIGHT 


and 


PACKAGING COSTS 


on 
PENNSYLVANIA OILS 


Write for details 


INDUSTRIAL OIL CORPORATION 
WARREN, PENNA. 











Guaranteed savings on 
steel drums—thoroughly == 


reconditioned or ow. —S 
to Our service assures eco- NEUTRALS 
nomical delivery anywhere. MOTOR ‘OILS 


Write or wire for full details. 


BINDER COOPERAGE CO. 


1440 South Water St., 


Poit 


prices were $1.58 tank cars at Jacksonville and 
Everglades, and $1.48 at Tampa. 


Another variation of the heavy fuel decline occurr¢ 
at Albany where Socony-Vacuum Oil Co. Inc. reduced i's 
tank car price 15c to $2.05 per bbl. Socony-Vacuum s 


No. 6 oil price reductions at other of its Eastern t 
minals were 17c per bbl., tank cars. 

Reports on trading continued to indicate 
activity both for gasoline and fuel oils. 


negligib 


GULF COAST 


Bunker ‘C’ Fuel Drops 5c to $1.15 Per Bbl. 


Prices for bunker ‘“‘C”’ fuel oil touched a new postwa! 


low at the Gulf the third week in May when | a spn I 
reported selling two cargoes at $1.15 per bbl., 5c per bbl 
below prices previously reported. Some easing in gaso- 


line prices also developed in negotiations for 83/84 R 
regular-grade, but suppliers’ postings for 
continued unchanged. 


search 
grades of gasoline 
That the downtrend in some 
run its course traders earlier 
hoped was indicated when Esso Standard posted 7.i« 
3unker “C”’ fu 


products prices had not 
as some in the month had 
kerosine cargoes and $1.% 
down 0.5c per gal. and 5c per bbl., 


20 per bbl. for 
respectively. 
Trading was light While the leck 
spot demand was anticipated for fuel oils at this seaso! 
calls were 
supplies of 


in all products. 
many traders said gasoline lessening son 
what. In one instance, ample 
evident when three cargoes of regular-grade 
different sources were offered to one major 
the course of a morning. 


gasoline were 
from thr 
suppliet 


Some easing in asking prices for regular-grade gaso- 
line was indicated; offerings of 83/84 Research gen- 
erally were held for 10.5c the first part of the week 


whereas on were 
10.375c. 
line ranging upward from 10c per gal. 
Demand for kerosine and No. 2 fuel for 
consumption continued negligible, and few export in- 
reported in the market with dollars to back 


Friday several offerings reported at 


Suppliers reported prices for regular-grade gaso- 


domestit 


quiries were 
them up. 


Detroit Street Railways Awards Contract 


DETROIT Detroit Street Railways has awarded con- 
tract for its June gasoline requirements to Aurora Gaso- 
line Co. of this city, with Aurora to supply 1 
gals. of regular grade by tank wagon at 11.6l1c, 1% 10 
days, according to DSR’s Office of Superintendent 
Purchases and Supplies. 


million 





WAVERLY 
OIL WORKS CO. 
PITTSBURGH 1, PA. 
ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 








CYLINDER STOCKS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 
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OIL PRICE SECTION 





At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
0O'!LGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 


per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 


and its products lawfully produced and trans- 
ported; reported as received by OJLGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Octane 
ratings are ASTM motor method unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 


Gasoline 
Prices in Effect May 23 May 16 
OKLAHOMA (Group 3) 
7T8-SO Oct 
rem —— 10.751) (1)10.625—11141) 
TS-SO(S6) Oct 
rem (1)10.75-11.5(1)(1)10.625-11.511) 
76 Oct. Reg 10(1) (4)9.S75-10(1) 
74-76(S80) Oct 
Reg (7)10-10.25(2) (2)9.875-10.25(1) 
ct. & below(3)9 375-9.625(2) (1)9.125-9.5(1) 
MIDWESTERN (Group 3 basis) 
7s 0 Oct. 
Prem , 
7T8-SO(86) Oct 
rem (1)10.75-11.501 (1)10.75—-11.5(1) 
74-76 Oct. Reg es 
T6(S80) Oct 
Reg (1)9,9-10.25(13) (1)9.875—-10.25(2) 
ct.& below (1)9.3-9.5(41) (1)9.125—-9.5(2) 
N. TEX, (For shpt. to Tex. & N.M, dest’ns.) 
s-sS0 Oct. 
rem (1)10.S75-11.75(1)(2)10.875-11.75(1) 
TS-SO0(S6) Oct. 
_ Prem (1)11-12.511) (1)10.875-12.5141) 
76 Oct 
eg (1)9.S75-10.75(1)(2)9.875-10.75(1) 
74-76(8S0) Oct 
eg (1)10-10.7511) (1)9.875—-10.7511) 
ict.&below(1)9.125-10.3(1) ¢(2)9.125-10.341) 
W. TEX, (For shpt. to Tex, & N.M, dest’ns.) 
s-S0 Oct, 
. em (1)11-11.7541) (1)11-11.75(1) 
s0086) Oct 
_ Prem -€1)11.25-11.5(1) (1)11.25-—-11.511) 
‘6 Oct.Reg.(1)10 10.7541) (1)10-10.7541) 
(1)10.25—-10.5(1) (1)10.25—-10.541) 
) t.&below(1)9 375-1012) (1)9.25-101(2) 


1-7608S0) Oct 


E. TEX. (Truck tnspt.) 

s-s0 Oct. 

_ rem (1)11-—12(1) (1)11-12(1) 
O(S6) Oct 


_ Prem 11(1) 11(1) 
14-76 Oct.Reg. ... 


1- -6¢(8S0) Oct 


(2)10-11(1) (2) 20-133) 
) et &below(1)9 25-10.5(1) (1)9.25—-10.5(1) 
CENT. W, TEX. (Truck Transpt.) 
s- 0 Oct. 
em ..€1)11.25-11.501) (1)11.25-11.511) 
O(S6) Oct 
em (1)11.25-11.5(1) (1)11.25-11.5/11) 
» Oct. Reg. (1) 10.25 10.5¢1) (1)10.25-10.5(1) 


H(SO) Oct 
4 (1)10.25—-10.5(1) (1)10.25-10.5/1) 
ct.&below(1)9 5—-10.4(1) (1)9.5-10.441) 


Prices in Effect May 23 May 16 
AKK. (For shipment to Ark, & La.) 
Ts-5v Oct. 

Prem 11.375¢1) 11.25(1) 
78-S0(S6) Oct. 

Prem. ; 
74-76 Oct Reg. 
74-716¢S0) Oct 

Leg 10.375¢1) 10.2541) 
60 Oct &below GO Go01) 4 501) 


KANSAS (For Kansas destinations only) 
18-80 Oct. 


Prem. (1)11.1-11.875¢(1)(1)11-11.875(1) 
78-S80(86) Oct 

Prem (1)11.1-1241) (1)11.2—12¢1) 
74-76 Oct tf 

Reg. (1)10.1-10.875¢(1)(1)10.25-10. 87501) 
74-76¢(80) Oct 

Reg (1)10.1-1101) (1)10.2-1101) 
60 Oct.& ape 

below (1)9.4-10.1875¢1)¢1)9.375-10. 187501) 
WESTERN PENNA. 
Bradford-Warren: 


78-80 Oct.Prem, 
74-76 Oct. Reg. 
Other districts: 
78-80 Oct.Prem.(1)12.5-13.8(1) (1)12.5-13.8(1) 
74-76 Oct. Reg. (1)11.5-12.8¢1) (1)11.5-12.5(1) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

U.S. Motor: 

78-80 Oct 


12(2) 12(2) 


Prem (1)13-14.541) (1)13-14.5¢1) 
78-SO(S6) Oct 

Prem (1)13.5-15(1) (1)13.5-1501) 
74-76 Oct. Reg. (1)12.25-12.5¢1) (1)12.25-12 l 
74-76¢(80) Oct 

Reg. (3)12.5-13.75(1) (3)12.5-13.7501) 
Str. run gaso- 

line, excl. 

Detroit 

shpt. .....(3)10-12(1 (3)10-12(1) 


OHIO—Quotations of 8.0. Ohio for delivery 
to Ohio points: 

73-75 Oct.. 14.0 14.0 
CALIFORNIA 
Los Angeles dist: 


80-82 Oct. 
ao (1)13-16.1(1) (1)13-16.1(1) 
-76 Oct > 
ar yy .(1)11.6-14.1(1) (1)11.6-14.1(1) 


San Fran. dist.: 
80-82 Oct. 


vote (1)15.85-16.6(1) (1)15.85-16.6(1) 
-76 Oct 
ws ay . (1)13.85-14.1(1) (1)13.85-14.1(1) 
San Joaquin Valley: 
80-82 Oct. 
vat0 On (1)15.85-16.6(1) (1)15.85-16.6(1) 
-76 Oct 
wis ) .(1)13.85-14.1(1) (1)13.85-14.1(1) 


Gasoline octane ratings are ASTM Motor 
Method ratings, except ASTM Research Meth- 
od minimum ratings which are shown in pa- 
rentheses 


Lubricating Oils 


WESTERN PENNA. 

Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 
VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 


200 Vis. (180 at 100°) 420-425 fi. 


> Oh caves 20.5 (2) 20.5(2) 
10 P.t. cocce 19:! 5(2 19.5¢2) 
AD B.b. ceccs 7. 5(2) 18.5(2) 
25 p.t 17(6) 17‘(6) 
150 Vis. (143 at 100°). ,400- 405 fi. 

> Oa. «ox ° 18 ats 8.5(2) 
Be Mike owen 17. v4 17.5(2) 
a . ¢seee 16 312) 6.5(2) 
25 p.t (5)15-1701) (5)15-17(1) 


CYLINDER STOCKS: 


Brt. stk., 145-155 vis. at 210°, 540-550 fi., No. 
& col. 
BO P.L. cosce 21.5(2) 21.5(2) 
15 p.t 20.5(2) 20.5(2) 
25 ~p.t e206 17-21 17-21 
600 S.R. 
filter’ bl! (2)12-1511) 1512) 
650 S.R (2513-1611) 16(2) 
600 fi (2515-1812) 18(3 
630 fi (1)17-—19(2) 19(2) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 p.p. viscous neutrals generally are quoted 
0.5¢ under 0-10 p.p. oils; 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p. 
oils) 

Neutral Oils—Conventional 

Pale Oils Col. 


60-85 vis. 2.(2)9.75-11(1) (2)9.75-11(1) 
86-110 vis. 2.(1)10—11.25(1) (1)10-11.25(1) 
150 vis. 3.(1)11-13(1) (1)11-13(1) 
180 vis. 3.(1)12-13.5(1) (1)12-13.5(1) 
200 vis. 3.(2)12-14(1) (2)12-14(1) 
250 vis. 3.(1)13-1511) (1)13-15(1) 
280 vis 3.(1)13.5~-15.5(1) (1)13.5-15.5(1) 
Red Oils Cal. 

200 vis : 12(1) 





Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
PATERSON 4, N. J. 








® Fine Lubricants 
® Industrial Fuels 


PRUITT PETROLEUM CO. INC. 
PHILADELPHIA 2, PENNA. 











Prices in Effect May 2% May 16 


Cylinder stocks: 


600 s.r., olive 
green 


Black Oil 


16(3) 16(3) 
18.541) 18.5(1) 


Bright Stock-Conventional 
200 vis. D: 


10-25 p.p. .. 23(1) 23(1) 
150-160 vis. D: 

0-10 p.p 19(4) 19(¢4 
10-25 p.p. . (2)18.5-19(1) (2)18.5-19(1) 
120 vis. LD: 

0-10 p.p 18(3) 2)1S—15 l 
Bright Stock—Solvent 
150-160 vis. 0-10 

p.p., 95 v.i.¢1)24—-25(1) 1)24-25(1 
Neutral Oils—Solvent 
170-1580 vis., 

hs ee 17(1) 17(1) 
200-210 vis.. 

90-95 \ (1)17-18(1 (1)17-18(1) 
300 vis., 

95 v.i 19(1) 19(1) 


SOUTH TEXAS (Neutral Oils) 


(Vis. at 100° F,. FOB refineries for domestic 
and/or export shipment.) 


PALE OILS: 
Vis. COLOR 


100 1%-2 . (4)9.5-11(1) (4)9.5-11(1) 
200 No, 2-3. 11(5) 11(5) 

300 No. 2-3 12(5) 12(5) 

500. No 
-3% 26. 13(5) 13(5) 

750 No 3-4.. 14(5) 14(5) 
1200 No “< 15(4) 15(4) 
2000 No. . (4)16-16.5(1 (4)16-16.5(1) 
RED OILS: 

100 No. 5-6. 9.5(4) 9.5(4 

200 No. 5-6. 11(5) 11(5) 

300 No, 5-6. 12(5) 12(5 

500 No, 5-6. 13(5) 13(5) 

750 No, 5-6. 14(5) 14(5) 
1200 No. 5-6 15(4) 15(4) 
2000 No. 5-6. (4)16—-16.5(1) (4)16-16.5(1) 
CHICAGO (From Mid-Continent p.l. crude) 


Neutral oils vis. at 100° F. 0 to 10 p.p. 


Pale Oils: 
Vis. Color 


60-85—No, 2. 11.75(1) 11.75(1) 
86-110—No, 2 12.25(1) 12.25(1) 
150—-No. 3 .. 14(1) 14(1) 
180—No, 3 14(1) 14(1) 
200-—No., : 14(1) 14(1) 
250—-No, 3 15(1) 15(1) 
Red Olls: 

18S0—No, 5 14(1) 14(1) 
200—No. 5 .. 14(1) 14(1) 
250—No. 5 .. 15(1) 15(1) 
280—No ) 15.5(1) 15.5(1) 
300—No. 5 16(1) 16(1) 


Nete: Viscous oils, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25c lower. 





ATTENTION JOBBERS 





Protected Areas Available 
For Distributors 


A Jop Quality—HIGH V 
Specification Oil 


New Attractive Low Cost 
Sealed 1 Quart Litho Cans 


For Full Information 
Contact 


IDEAL LUBRICATOR CO. 


Philadelphia 2, Penna. 














May 25, 1949 
























Prices in Effect May 23 May 16 
Unfiltered Steam Retined (Vissostag at Zlu”") 
 _Eeeetove 14.5(1) 4.5(1) 

3 ive where - zeae 19.5¢1) 
16.5(1) .5(1) 
Bright ‘Stecks, 16U vis. at 210° No. 5 color 

0 to 10 p.p. 22.5(1) .5(1) 
15 to 25 p.p. 22(1) ore 
30 to 40 p.p 21.5(1) 21.5(1) 

B filtered 

Cyl. Stock. 16.5(1) 16.5(1) 

Nete: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 

FOB GROUP 3 

Grade 26-70 5.25(Sale) 
FOR BREC KENRIDGK 
Grade 26-70 ....4.75(Sales) 


5.25(Sales) 
4.75( Quotes) 





BEST way to beat 
COMPETITION . . 


SUPPLY 


QUALITY! 


Elk Refining Company 100% 
pure Pennsylvania petroleum 
products are known the world 
over for their fine, consistent 
quality. Compounders and 
distributors supplying custom- 
ers with these lubricants prof- 
it two ways: 

Ist—From_ finest quality 
merchandise sold at highly 
competitive prices. 

2nd—From Elk’s ‘‘Hold-the- 
line . . . Deliver-the-goods”’ 
policy backed by a contract 
which protects you against up 
or down price changes. 


Quantity buyers of Bright 
Stocks, Neutrals and Finished 
Motor Oils: Find out how 


much the unique Elk Refining 
Contract can mean to you. 


For details, write, wire or 
phone today! No obligation, 


of course. 


ELK REFINING COMPANY 


KANAWHA VALLEY BLDG. 
Phone 2-8161 — 
CHARLESTON 24, W. VIRGINIA 
Lebhbaa 
Pies veg 
PENNSYLVANIA 









a 











Se PRODUCTS yy 





Refiners of Bright Stocks 





Highest Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Waxes 














Prices in Effect 


OKLAHOMA 

41-43 w.w 

42-44 w.w. 

Range oil 

58 & above 
D. 


May 23 
(Group 3) 
.(3)8.5-8.875(1) 
. (3)8.5-9(1) 
-(1)7.5-8.75(1) 


Refinery & Terminal Prices (Continued) 


Oil Price Section 





Kerosine, Gas & Fuel Oils 


May 16 


(1)8.5-8.875(1) 
(3)8.5-9(2) 
(1)7.5-8.75(1) 


I, diesel. (1)7.125-8.75(1) (1)7.125—8.75(1) 

No. 1 p.w...(1)7.5—-8.25(1) (1)7.5—8.25(1) 
No, 1 straw. (1)7.5—-8.25(1) (1)7.5-8.25(1) 
No. 2 straw.(1)6.5-8.5(1) (1)6.5-8.5(1) 
No. 6 . (1) $0.75—-1.50(1) (1)$0.75—-1.50(1) 
14-16 grav. 

a rrr $1.50(1) $1.50(1) 
MIDWESTERN (Group 3 basis) 
41-43 w.w...(2)8.375-8.75(1) (2)8.375-8.75(1) 
42-44 w.w...(2)8.5-8.75(1) (2)8.5-9(1) 


Range oil 


58 & above 
12.4. 


mo. 1 pW... 
No. 2 straw. 
No, 3 
No. 6 


diesel. 


. (2)$0.90-1,. 


. (1)8.2-8.25(1) 


(1)7.75-8.75(1) 
(3)8-8.25(1) 
(1) 7-7.25(2) 
- (1)6.625-7(1) 
5001 


(1)8.25-8.3(1) 


(1)7.75-8.75(1) 
(3)8-8.25(1) 
(1) 7-7.25(2) 
(1)6.625-7(1) 

) (2)$0.90-1.50(1) 


CHICAGO—(FOB Chicago district refineries & 


p.l. terminals; 


gal.) 


58 & above 
D.1, 


N. TEX, (For shpt, 


41-43 
42-44 
$8 D.I. 
No. 2 


No. 6 fuel 


w.w.. 
w.w.. 


all fuel oil 


diesel. ees 
No. 6 fuel.. 


to Tex, 
.(2)8.5-9.6(1) 

- (1)5.5-10(1) 

. (1) 8-9.8(1) 


straw. 8.75(1) 


$0.90(1) 


prices in cnt. per 


& N.M, dest’ns.) 


(2)8.5—-9.6(01) 
(1)8.5-10(1) 
(1)8-9.8(1) 
8.75(1) 
$0.90(1) 


W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 


41-43 w.w. .. 9.5(1) 
42-44 wW.w. .. 10.5(1) 

No, 1 straw. 9.25(2) 
No, 2 straw. (1)8.5-9.25(1) 
ae 

No. 6 fuel... “($1.2 25-2.10(1 
E. TEX. (Truck trnspt.) 


41-43 w.w. 


-(1)9-9.25(2) 


9.5(1) 

10.5(1) 

9.25(2) 
(1)8.5-9.25(1) 


) (1)$1.2 25-2.10(1) 


(1)9-9.25(2) 


12-44 w.w (1)9-9,5(2) (1)9.125-9.5(2) 
58 & above 

D.I, diesel. (1)8.5-9.25(1) (1)9-9.25(2) 
No. 2 fuel (1)8—9.25(1) (1)8—9.25(1) 
No, 6 fuel...(1)$1.15-2.35(1) (1)$1.15-2.35(1) 
CENT, W. TEX. (Truck trnspt.) 
41-43 w.w (1)9-9.5(¢1) (1)9-9.5(1) 
58 & abv. D.1. 

Diesel (1)8S.75—9.25(1) (1)8.75—9.25(1) 
U.G.1. gas oil 8.5(1) 8.5(1) 
No, 1 fuel... 9.25(1) 9.25(1) 
No. 2 fuel...(1)8—9(1) (1)8-9(1) 
No. 3 fuel... ° asee 
No. 5 fuel $2.10(1) $2.10(1) 
No. 6 fuel...(1)$1.50—-2.00(1) (1)$1.50-2.00(1) 


KANSAS (For Kansas destinations only) 


12-44 W.W 


58 & abv. D. 


Diesel 
No 1 fuel 
No, 2 fuel 
No. 6 fuel 


(1)8.75-9.625(2) (1)8.75~—9.625(2) 
I. 

(1)8-10.125(1) (1)8.25-10.125(1) 

(2)8.3-9.3(1) (1)8.3—9.3(1) 


(1)7,25-8.75(1 


.(1)$1.15-1 75 


») (1)7.4—-8.75(1) 


1) (1)$1.15-1.75(1) 


Prices in Effect May 23 May 16 


AKK, (For shipment to Ark, and La.) 
42-44 wW.W... 8.625(1) 8.625(1) 
Tractor fuel. 9.625(1) 9.5¢1) 
Diesel fuel 52 

& below .. 7.5(1) 7.5(1) 
Diesel fuel 58 : 

& above 7.875(1) 7.875(1) 
No, 2 fuel... 7.125(1) 7.125(1) 
No, 3 fuel... 6.75(1) 6.75(1) 
No, 4 fuel... $1.90(1) $1.90(1) 

* No. 5 fuel... $1..5(1) $1.55(1) 
No. 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA. 

15 w.w ..(1)9.5-10.5(1) (1)9.75-10.5(1 
No. 1 fuel...(1)9.75-10(1) (1)9.75-10(1) 
No. 2 fuel...(1)9.25-9.75(1) (1)9.25—9.75( 
No, 3 fuel (2)9.25-9.75(2) (1)9.25-9.75(2 
36-40 gravity 9(1) 9(1) 


Other districts: 


45 ww (1)9.5-11(1) (3)9.75-11(1) 
17 w.w , ‘ seee 

No. 1 fuel...(1)9. 25. 10.75(1) (1)9.5—-10.7501 
No, 2 fuel (1)8.75-10.25(1) (1)9-10.25(1 

No. 3 fuel...(1)8.75—-9.25(1) (1)9-9.25(2) 

36-40 gravity(3)8.75—-10(2) (2)8.75-10(2) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

Range oil (1)10.75—12(1) (4)11-12(1) 
46-49 w.w. 

kero (1)11.25—-12(2) (1)11.25—12( 
‘distillate ..(1)10.5-11.5(1) (1)11-11.5(1 
No. 2 light 

straw (1)9.75-11(1) (1)10-11(2 
No. 3 straw.(3)10-11(1) (3)10-11(1) 
U.G.1. gas oil(2)8.5-9.5(1) (1)8.5-10(1 
No. 5 fuel (3)6.25—-8(1) (3)6.25-8(1 
No. 6 fuel (4)6—-8.25(1) (4)6-8.25(1 


OH1IO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


Kerosine 11.5 11.5 
CALIFORNIA 
San Joaquin Valley: 


40-43 w.w, .(1)12.6-15.6(1) 
Heavy fuel 


(PS 400).. $2.05(2) 


(1)12.6-15.6(1) 


$2.05(2) 


Light fuel 

(PS 300).. $2.25(2) $2.25(2) 
Diesel fuel 

(PS 200)..(1)10-11.5(1) (1)10-11.5(1) 
Stove dist. 

(PS 100)..(1)11.5-13(1) (1)11.5-13(1) 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 
Heavy fuel 

(PS 400). .(1)$1.95—-2.15(1) (1)$1.95-—2.1 
Light fuel 

(PS 300). .(1)$2.15—-2.35(1) (1)$2.15-2.: 1) 
Diesel Fuel 

(PS 200)..(1)8.1-11(2) (1)8.1-11(2) 
Stove dist. 


(PS 100)..(1)9.1-12.5(2) 


San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) 
Heavy fuel 


(1)9.1-12.5(2 


(1)12.6-15.6(1) 


(PS 400).. $2.05(2) $2.05(2 
Light fuel 

(PS 300).. $2.25(2) $2.25(2 
Diesel fuel 

(PS: 200). .(1)10—-11.5(1) (1)10-11.5¢ 
Stove dist. 

(PS 100) (1)11.5-13(1) (1)11,.5-13 





78-80 Oct. 
74-76 Oct. 


Kerosine 


Diesel Fuel 
No. 1 Fuel 
No. 2 Fuel 
No. 3 Fuel 
No. 5 Fuel 
No. 6 Fuel 







(Premium)..(1 
(Regular) ..¢1 


Lake Port Terminal Prices 






Prices in Effect May 23 









WES 


(of 


Dist1 














Buffalo 


)14.8-15.3(1) 
)13.3-14 


1(1) 


(199,911 .2(2) 


10.5(1) 


9. 6(2) 


Cleveland 


6.5(1) 





Detroit Toledo 
; 11(1) 
eas 10.35(1) 10.25(1) 
(1)11.1-11.8(1) (1)10.6-11(1 
(1)10.35—-11.35(1) (1)9.6—-10.75 
seeces 11.1(1) 10.25(1) 
6.85(1) 6.85(2) 6.25(3) 
6.6(2) 6(3) 








NATIONAL PETROLEUM N_- WS 






































\ 


Prices in Effect May 23 
Wax 
WESTERN PENNA, (Bbis. C.L.) 


White Crude Scale: 


1.2-124 A.m.p. 
14-126 A.m.p. 


CHLOAGO 


4.9(2) 


(2)4.9-5(1) 


(FOB Chicago District refinery of 


one refiner in bags or 100 lb. cartons, carloads. 


Carloads, slabs 


loose, 0.7c less. Melting points 


are EMP (ASTM methods); add 3° F. to con- 
vert into AMP. 


Fully refined: 
122-124 
125-127 
127-129 
130-132 
132-134 
135-137 


SEABOARD 


Melting points are AMP, 3° 


EMP, 


Sooams =) 
=) 
a 


higher than 


Prices are for carload lots. Domestic 
prices are FOB refinery; 
bbis.; fully refined, slabs loose. 


scale in bags or 


Export prices 


re FAS; scale in bags or bblis.; fully refined 
in bags or cartons. 


New Orleans 


Crude Scale 
122-4 wh, 


124-6 wh 5.3 


Fully Refined: 
123-5 .. 
. 7.81) 
128-30 . 8.1(1) 
] 2 . 8.3(1) 
133-5 .. 8.35(1 
135-7 .. 8.6(1) 
8-40 . 8.8(1) 


N.Y. 
Export Domestic 


N.Y. 
Export 
(1)5-5.25(1) 


1) (1)5-! 





25(1) (1)95-5.611) 


(2)6.9-6.96(1) 
(1)6.96-7(2) 


(1)6.96-7.1(2) 


(1)7.7-7.75(1) 
(1)7.7-8.05(1) 

7.3(3) 8(1) 
) (1)7.26-7.35(2) (1)8.1-8.3(1) 
7.6(2) (1)8.3-8.55(1) 


(1)7.86-8(2) (1)8.4-8.75(1) 


> «. 9.55(1) (2)8.05-9.1(1) (1)8.9-9.5(1) 
148-50 . 12.05(1) 11.5(1) 12(1 
Petrolatums 
WESTERN PENNA, (Bbls., carloads; tank 
car, 1 to 1.5c less.) 
w White . (1)6.375-7.25(2) 
White ‘ (1)6.125—6.375(1) 
im White (1)5.75—-6.125(1) 
t Amber .(1)4-4.5(1) 
er (2)4.125—4.25(1) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


District 


Harbor . 
idelphia .. 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
Propane Propane Butane Butane 

6.5(1) 6.5(1) 4.75(1) 4.75(1) 

6.5(1) 


more 


Hastings, W.Va 


New Orleans 
Toledo 


— 


- 6.25(1) 





ALL GRADES OF GASOLINE 








| 43 Gravity—30 Color 
| 


| 1-N.P.A. 


| 
| Box 178 


Export and Domestic 


GILCREASE OIL COMPANY 
ARABI, LOUISIANA 





KEROSINE 


57 Cetane No. 
DIESEL OIL 





Victor 5461 





Refinery & Terminal Prices (Continued) 





Oil Price Section 





Atlantic & Gulf Coasts 


tetas are of refiners, FOB their refineries & tanker terminals. and of tanker terminal operators, 
OB their terminals. Ships’ bunkers prices are exclusive of lighterage Prices in effect May 23. 


78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 


District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
N. Y. Harbor . -(1)12.6-14.2(1) (1)11.6-12.9(1) (2)8.4-8.5(12) 
do barges wee ee (1)12.5-13.75(1) (1)11.5-12.5(1) (2)8-8.4(11) 
Albany ....... .«.€2)14.05-14.3(3) 14.3(1) 12.8(7) (8)8.9-9.501) 
Baltimore ... . »..-(1)12.4-14.1(1) 14.1(1) (1)11.4-12.6(3) (1)9-9.5¢10 
do barges (1)12.3-13.65(1) (1)11.3-12.4(1) (1)8.9-9.4(3) 

Baton Rouge ‘ se 8.411) 
do barges . : i % 411) 
Se Wnewe cnc ...(1)12.6-14.6(1) 14.4(1) (1)11.6-12.9(9) (12)8.8-9.6(1) 
Charleston ‘ - +. -(2)12.1-13.475(1) 13.75(1) (3)11.1-11,75(1) (1)8.8-9.3(5) 
Corpus Christi .........(1)12-13(1) mr 11(2) 4 
Houston reer: (1)11-12.5(1) (1)9.125-10.25(1) 
do barges ...........(1)12-13.75(1) 12(1) (1)11-11.75(1) (1)8-8.75(1) 
Jacksonville 13.1(6) 13.141 12.149) (1)9.2-9.7(5) 
Miami 13.1(4) 13.1¢ 12.1(5) (1)9.5-10¢ 
Mobile .. Wave 13.1(2) 13.1¢ 12.1(3) (1)9.2-9.7¢ 
ar (1)14-14.5(1) 14.5(1) (2)12.5-13(1) 8.6(9) 
New Orleans ‘ ‘ 12.5(1) 11.541) (1)8.8-9.3(2) 
do barges 12.5(1) 11.541) 41)8.8-9(2) 
Norfolk .. 4 e cad (2)12.3-12.75(1) 13.941) (2)11.3-11.9(2) (1)9-9.6¢1) 
Pensacola ..... oa 13.1¢1) 12.1(1) (1)9.2-9.7(1) 
Philadelphia . — , (1)13.7-13.75(2) 14.7(1) (2)12.5-13.2(2) (8)8.7-9.501) 
do barges ° (1)13.6-13.65(1) . (1)12.4-12.6(1) 8.6(6) 
Port Everglades 13.144) 13.141) 12.1(6) (1)9.2-9.7(6) 
Portland ..... (1)14.15-14.4(1) 14.4(1) 12.914) (7)8.8-9.6(1) 
Providence (1)14.15-14.4(1) 14.4(1) 12.9(5) (8)8.8-9.6(1) 
Savannah 13.1(4) 13.1(1) 12.1(7) (1)9.2-9.7(6) 
Tampa... 13.115) 13.1(1) 12.1(7) (1)9.2-9.7(8) 
Wilmington, N. C (1)12.25-13.45(1) 13.85¢1) (1)11.25-11.85(2) (1)8.8-9.3(7) 


78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houston 
(1)11.5-13(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.55(1). 


74-76 Oct. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); 


Reg. 
(1)10.5-12.5(1); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1). 


Houston 


Diesel Oil 


Gas House No. 5 Fuel Shore Plants 





No. 2 Fuel Gas Oil (15-60 p.t.) (50 cet.,55 d.i.) 
N. Y. Harbor 7.5(16) (1)7.8-8.1¢1) ) $2.00(1) (1)7.9-8.7(2) 
do barges. .(2)6.85-7.4(13) S(1) 1.97(1) 
Albany , 8(6) S501) 3 (1)8.4-8.8(2 
3altimore .(9)7.9-8.3(3) S(1) 2.38(1) 2.00(1) (2)8.3-8.4(1 
do barges. .(4)7.8-8.2(1) 2.35141) 1.47¢1) 
Baton Rouge 7.301) 7.4(1) 1.7141) 7.701) 
do barges 7.3¢1) 1.68(1) 
3oston . S(14) (1)8.1-8.5¢1) 2.41¢1) (1)2.41-2.60(1) (1)8.4 71 
Charleston (1)8.1-8.5(4) 1.0511) (1)8.2-8.6(1) 
Houston . (2)8.25-9.5(1) (3)8-9.501) 
do barges. .(1)6.75-7(1) 1.971 
Jacksonville 8.516) S.8-9.2(1 
Miami S.S(4 S.8(2 
Mobile (1)8.8-9.2(1 S.S(1 
New Haven 7.648 1)8.2-8.8(2) 
New Orleans. .(1)7.6-8(1) (2)S8-S l 
do barges. .(1)7.6-8(1) 
Norfolk (3)7.9-8.2¢1 sil 2.0001) (2)5.3-5.6(01 
Pensacola S.S¢1 Si] 
Philadelphia 7.5¢9) 7.8061 ( 2.50-2.65(2 (4)% $.1¢2 
do barges 7.4¢(7) 
Pt Everglades S.S14 (2)8.8-9.201 
Portland SCS) S.5¢1 (1)8.4-S.8(1 
Providence g¢9 s.501 (1)2.38-2.605(1) (1)8.4-8.8¢1 
Savannah 8.8(4) (4)5.5 2(1 
Tampa ° 8.805 (9)8.8-9.2¢1 
Wilmingtor 
N Cc ( §.1-8.5/ & 261 1)S.2-8.601 


Light Diesel 
Ships’ Bunkers 
(45 cet., 45 d.1.) 


No. 6 Fuel 
Barges 


Bunker C Fuel 
Ships’ Bunkers 


Heavy Diesel 


No. 6 Fuel Ships’ Bunkers 





N. ¥. Harbor(4)$1.63-1.80(5) (4)$1.60-1.75(6) (4)$1.60-1.75¢4) $3.15(3) $3.40(4 

bany ° 2 0511) 
~~ A (3)1,63-1.80(1) (2)1.60-1.75(1 (2)1 3.1541) ‘(3 10) $4(1) 
Baton Rouge 1.3501) s241) 1 2 3611) 11/41 
Boston (2)1.68-1.85(4 (2)1.65-1.80(1) (2)1 (2)3.44-3.61(1) 
Charleston (1)1.58-1.75¢1) (1)1.55-1. 7001) (1)1 ‘ , 3612 
Corpus Christi 1.37(1) 1.37(1) (1)1.; 3 15(1) , 6101 " 
Houston (1)1.37-1.4214) (1)1.32-1.47¢ (2)1 (4)2.86-3.10(1) (3)3.11 3.61(2) 
Jacksonville (1)1,58-1.70¢4) (1)1.55-1.65¢4 (1)1 (2)3.69 696(2) 
Miami ..... 1.74(1) 1.69(1) 1 696(1 
Mobile 1.5741) 1.52¢1) 1.; 
New Haven (1)1.63-1.8001) (1)1.60-1,75¢2) (1)1 = 
New Orleans. (1)1,35-1.42(1) (1)1.32-1.37(2 (2)1.3 2 8612 11 ) 
Norfolk : (2)1.63-1.8S0(1) (1)1.60-1.75(2) (2)1 2)3.40 14(1) 
Pensacola ; 1.671) 1.67(1) r 1 ss 
Philadelphia (2)1.63-1.80(6) (2)1.60-1.75(5) (2)1.60 rf 1542 10 ) 
Pt Everglades ( 1)1.58-1. 7001) (1)1 55-1 6501) (1)1 55-1 6501) ; 69612 
Portland (1)1.68-1.85(1) 1.65¢1 ae 1 65(1) F 
Providence (1)1.655-1.825(2) (1)1.625-1.775(1) (1)1 625-1. 7794 1) ; 26 ( 1 = 
Savannah (3)1.58-1.7002) (3)1.55-1,.65(2) (3)1,55-1 65(2) (33 69 3. 696(1) 
Tampa (1)1.48-1.60(4) (1)1.45-1.5514) (1)1.45-1.5514) (2)3.69-3.696(2) 
Wilmington : onsen 


( 

(a) Motor Method & Research octane ratings are approximately same. (b) Research octane 

rating is minimum of 5 points above Motor Method rating. (c) Research octane rating is minimum 
of 10 points above Motor Method rating. 





DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 
SERVING 
Pa., N.J., Md., Del., D.C., 
Ohio, Va., W. Va. 
COASTAL TANK LINES 


BAYONNE BARREL & DRUM CO. 


Complete Container Service Buying 
Selling Reconditioning Pick-up Storage 
Delivery Electromatic Leak Detecting 
154 Raymond Blvd. MARKET 2-0111 
NEWARK 5, N. J. 














YORK, PA. 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 
Gargo prices are FOB ship at Gulf, minimum of 20,000 bblis., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses alter each price 
indicates the number of companies quoting that price Prices in Effect May 23. 


Aviation Gasoline 


TEGO BEEP RGS CAPER) cccccccscicsecscss -- 18(1) 
Gee SOU Eee ERSOORD her cicrvccenecescses 16.25(1)-17.5(2) 
Se see Cee «6. 645063 sw ee se deenueases 14.75(1)-16.5(1)-16.75(1) 
Grade 80 (AN-F-48) ....... gv0eceeuesenses eee 15.751) 
Motor Gasoline Leaded 
Pee S06. COUURNIIERD cicicicccccaseccsscasess BA0GQ)-83.460) 
See GR, FIs wk vic os a6 c0dbccdbec cesses 11(1)-11.25(1)-12(2)-12.5(1) 
TT78-80 Oct. (Premium) ......s.cccecccescesses 11.5(1)-12(1)-12.5(1) 
*74-76 Oct. (Regular) F 10(2)-10.5(1)-10.75(1) 
74-76 Oct. (Regular) 10(1)-10.5¢1)-11(2)-11.541) 
70-72 Oct 9 .5(2)-9.75(3)-10(1)-10. 2501) 


* Motor Method & Research octane ratings are approximately same. 
t Research octane rating is minimum of 5 points above Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Kerosine & Light Fuels 


11-43 kerosine 7(2)-7.25(1)-7.5(1)-S8(3)-8.501 (1) 
a rey ; . 6.375(3)-6.75(2)-7(1)-7.5(1)-8 1) 
Diesel & Gas Vils 
43-47 Diesel index ’.. ie 6.375(1)-—7.125(2) 
{8-52 Diesel index . 6.5¢1)—7.125(2)-7.25(1) 
53-57 Diesel index ’ pa . 6.625(¢1)-7.25(1)-7 1 


Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect May 23 
(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 


Aviation Gasoline 








District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2 
New York, N. Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) cove 
Boston, Mass, .. weae 18.2(2) 16.7(2) 15.95(1) cece 
Portland, Me, .. re eb ee 17.8(1) cece 
Pee Bak cious non 18.1(1) 16.6(1) eave eeee 
Baltimore, Md. . er 18.1(2) 16.6(2) 15.85(1) ees 
Norfolk, Va. .... case 18.1(2) 16.6(2) 15.85(1) cove 
Charleston, S. C. sede 18(2) 16.5(2) 15.75(1) 

New Orleans, La 1S.7501) 1712) 15.5(¢2) 14.75¢1) 9.6(1) 


(Baton Rouge) 
Houston, Tex. .. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering 
agents. Wherever reference is made to USMC, it is to be considered the USMC rate in effect June 
30, 1948 for vessels over 14,000 TDW. The rates snown under the headings ‘‘Last Paid’ & ‘‘Own- 
ers Ask’’ refer to vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds 
& in dollars per ton. Approximate rates in cents per bbl. may be determined by dividing per-ton 
rate by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 
7.3; No. 5 fuel, 6.9; bunker ‘‘C’’, 6.5. 























Refinery & Terminal Prices (Continued) 


LAST PAID OWNERS ASK 
Gulf New York (Clean) S i.7] § 1.71/1.85 
(Dirty) 1.43 1.43/1.71 
N.W.I U.K. Continent . 1.91 3.93/4.26 
Ras Tanura U.K. Continent 7.09 7.09/7.63 
4 Tanur North Hatteras 9.53 S.26/S.89 
UNITED STATES FLAG CHARTERS 
VESSEL TDW CARGO TRADE RATE LIFTING 
DEAN H 9,000 Luboil Two ports USGulf/France $8.33 Late May 
»/16 JULESBURG 15,500 Dirty USGulf/USNH 1.50 Late May 
/19 PAN NEW YORK 15,500 Clean USGuif/USNH 1.71 Late May 
5/14 NORTHFIELD 15,500 Clean USGulf/USNH 1.71 Late May 
/19 C. B. WATSON 9,000 Clean Basis NWI/Haifa S.70 Early June 
»/20 CARRABULLE 4.500 Dirty USGulf/USNH 1.S5 End May 
5/20 BALTIMORE TRADER 15,500 Dirty USGulf/USNH 14: Late May 
FOREIGN FLAG CHARTERS 
BEAUMONT 7,500 Clean NWI/Oslo 37 /-d Mid June 
GARONNE 10,000 Clean NW1I/South Norway Kroner 31.00 \ugust 
NORDANGER 13,000 Dirty NWI/South Norway Kroner 30.00 Late July 
SCOTTISH HEATHER 10,000 Veg. oil River Plate/U.K D4/-d July 
HOOD RIVER 15,000 Dirty Basis Ras Tanura/Antwerp $7.09 Late May 
eyps \ TRIPCOVICH 15,000 Dirty sasis Ras Tanura/Fr. Atlantic 7.09 June 
»/17 CALLIROY 12.000 Dirty NW I/ Montevideo (Payable Ste ».27 Mid May 
5/18 CYRUS 15,500 Dirty Naples/ Haifa 1.82 Mid June 
For purposes of rate calculation only, it has been assumed that New York is the port of dis- 
charge whenever the range USNH appears 


Oil Price Sectior 





Naphthas and Solvents 
Prices in Effect May 23 


(FOB Group 3) 


Stoddard Solv. ...........(€2)10.375-11.375' 
Cleaners npth. ...........(4)10.875-11.875( 
V.M.&P. npth. ... ....-€4)10.875—-11.875¢ 
Mineral .Spirits ...........(4)9.875-10.875(1 
Rubber solv. .............(1)10.375-11.375' 
PS = err ee . .(2)11.125-12.375' 
i eee ee 2.125(3) 


WESTERN PENNA. 
Other Districts 
Untreated Npth. .. pa ah eee 12 _ 1) 
Stoddard Solv. )12 


OH10—Quotations of S.O. Ohio for delivery to 


Ohio points: 


VM&P Naphtha .. ; ' 16.0 
Mineral Spirits & Stoddard Solvents 15.5 
Rubber Solvent ......... ane 15.0 


E. TEXAS (Truck Trnspt.) 


Stoddard Solv., ...ccccccscsessecs 11.25(1) 


KANSAS (For Kan, Dest’n, only) 
Stoddard Solv. ...... Ser eee 12.375( 


ATLANTIC COAST 


V.M.&P. Mineral 
Naphtha Spirits 
New York 
Harper .ccces 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ..... ecee 13 .5(4) 
Boston ..... eee 15.5(4) 14.5(5) 
Providence .... ose 14.513 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk 


FOB terminals) 
Prices in Effect May 23 
Bright Stock Steel Drums Bulk 


D color, Vis. at 210° 
150 vis., 0-10 p.p.¢1)30—-31.5(1) (1)18—-21.5 


Neutral Oil Col. 


200 vis 3 15.841 


Pacific Coast 


Prices in Effect May 23 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fue 





or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 

Calif. .... $3.35(4) (3)$1.75-1.95(1) 
San Francisco 3.56(4) (3)1.80-2.00(1 
Portland, Ore. 3.77(4) (3)2.05-% 7 
Seattle, Wash, 3.77(4) (3) 2.05—2. 25 


Mexican Bunker Prices 


Prices in Effect May 23 


Mexican Gulf Ports 
U. S. Dollars per Bbl. 


Bunker C Diese! 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
Tampico ...... Dainese eth $1.45 $3.7 
WHET ccwaciscccnse $1.45 
Minatitlan .ccccccccces $1.45 
Pacific Coast 
GUAYMAS .cccccccccece $3.16 $3.‘ 
Manzanillo ......... ee 3.16 3.¢ 
Salina CruZ ..cccccccs 3.16 3.: 





























25-50 lb. Grease Pails LEAMAN TRANSPORTATION NATIONAL STEEL DRUM CO. , 
We also specialize in drums Reliable Tank Truck Service in Pa. Specialists in Supplying 
made to Federal Spec. R. D.— N.Y, NJ. Md. D.C. Del., Ohio, Reconditioned Prime Head Fillers 
729-A Va., W.Va., Conn., Mass., Vt. Tri-Sure - Rieke Closures. 
The Cleveland Steel Barrel Co. DOWNINGTOWN, PA. ™ peng Pig Resin Rt Aeien 4 
9612 Meech Ave., Cleveland 5, Ohio Phone 600 Philadelphia 34, Pa. CUM 8-2: 2 

















NATIONAL PETROLEUM 
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Commercial or consumer tank car, tank wagon, dealer and service Inspection fees per gal 
ation prices for gasoline do not include taxes; they do, however, in- unless otherwise specified 
ude inspection fees as shown in next column. Gasoline taxes, shown in ; 
parate column, include 1.5c federal, and state taxes; also city and Ala. 1/40c on gasoline 
inty taxes as indicated in footnotes. Kerosine tank wagon prices also Kans. 1/25c; La. 1/32c 
‘ not include taxes; kerosine taxes where levied are indicated in foot- 1/4 N. D, 1/2 Okla 
( notes Dealer discounts are shown in footnotes. These prices in effect and Wisc. 3/100 
1) Vay 23 1949 as posted by principal marketing companies at their , 
adquarters offices, but subject to later correction. Kerosine inspection fee 
1 
{ 
Atlantic White Flash Humble 
ATLANTIC (Regular Grade) HUMBLE (Regular) Gaso- 
REFINING Gase- Gaso- Kero- OIL Tank Re- line 
line line sine Wagon tail Taxes 
Boe Taxes T.W. Dallas. Tex 13.0 18.0 5.5 
Philadelphia, Pa 14.2 5.5 11.9 Ft. Worth 13.0 18.0 0.0 
) Pittsburgh 15.1 5.5 13.8 Houston 13.0 Is. ©.5 
entown 14.8 v.09 12.5 ean \ntor 13.0 18.0 v.v 
to IMO ccce 15.1 ».5 13.8 
Ss ranton 15.1 5.5 12.8 Kerosine 
oona 15.1 9.9 13.8 Tank Wagon Retail 
nporium 15.1 5.5 13.8 
liana 15.1 2.93 13.8 Dallas Tex 12.5 17.0 
iontowr 15.1 5.5 13.8 Ft. Worth 12.5 17.0 
| 14.8 5.5 12.5 Houston 12.5 if .0 
\ 15.1 5.5 12.8 San Antonio 12.5 17.0 
13.8 ».5 12.2 
1) \\ 13.8 5.5 11.9 Notes: 
B 14.1 1.5 T.W. prices are to all classes of dealers an 
S 14.5 4.9 consumers 
14 ‘.5 
\4) k 14.1 1.5 
14.4 Oo 
N 14.3 o.o. 
Providence, R. I 14.1 ».D k li 
antic City, N. J 13.7 4.5 11.7 80 Gasoline 
mden 13.7 15 11.7 IMPERIAL (Megular Grade) 
enton .. ; 13.7 ) 11.5 OIL f , Kero- 
Baltimore, Md. 13.6 65 12.3 Gasoline Gasoline sine 
gerstown 14.4 6.5 13.1 _ _ ‘ on 
hmond We 138 75 12°49 r.w. Taxes rw. 
mington, N. C 14.1 7.5 12.6 Hamilton, Ont 21.0 11.0 23.0 
nswick. Ga 15.¢ 7.5 foronto . 21.0 11.0 23.0 
ksonville Fle 14.9 % brandon, Mar 2t.2 4.0 2Y .2 
Winnipeg 20.4 7.0 =i.4 
Mineral Spirits V.M.&P. Regina, Sask Z4.0 10.0 <6.0 
on on Saskatoon 26.5 10.0 25.3 
r.W. r.W. Edmouton Alta 20.4 9.0 4 
idelphia Pa 15.00 16.5 Calgary 0.7 9.0 
sburg! Pa 17.5 18.5 VaucOuver, B. ¢ Iv. 10.0 
Montreal, Que 21.4 11.0 230 
Fuel Oils—T.W, St. Jonn, N. B LS .o 13.0 22.0 
1 2 5 6 Haiitax, N. §S ) 13.0 2.4 
i Pa 11.9 10.4 7.05 1.88 » 
tsburegl 12.4 Taxes: 
. entown 12.5 11.0 Gasoline taxes are provin taxes 
Vilmington, Del, 11.9 10.4 
er 10.7 Notes: 
S ngtield, Mass 11.6 — — , » 
reestes 116 _ Pric es are per imperial ga Which is 1.2 
od . Ss gals r.W prices are divided «& 
ford Conn 11.0 
undivided dealers 
Taxes: 
inswick, Ga Kerosine p e does not in 
lk State tax 
Notes: 
‘erosine—Thru Penna. & De idd 2c per Fire-Chief Gasoline 
for t.w. deliveries f less than 25 gals TEXAS (Regular Grade) Kerosine 
ne time co. Dealer Gasoline Dealer 
ink Wagon prices are to Dealers & Con- T.W Taxes T.W. 
rs — 
uel rh Dallas, Tex 13.0 5.5 12.50 
lineral Spirits prices also apply to Stoddard Fort Worth 13.0 ».5 12.50 
S ent Pa Wichita Falls 13.0 5.5 12.50 
Effective May 17 Amarillo 13.0 5.5 12.50 
1) Effective May 21 Tyler 13.0 5.5 12.50 
El Paso 15.0 5.5 13.85 
, San Angelo 13.0 5.5 12.50 
4 P Waco 13.0 5.5 12.50 
CONT’L (N. B. Prices are Continental's Austin 13.0 5.5 12.50 
normal prices Current sell- Houston 13.0 5.5 12.50 
OIL ng prices may be lower than San Antonio 13.0 ».o 12.50 
normal because of local com Port Arthur 13.0 , 5 12.50 
petition. ) 
Conoco Demand Notes: 
N-tane (3rd Gase- Kero- Dealer t.w. prices apply also to classes 
(regular) Grade) line sine of mSuMmers wilt minimum delivery f 0 
ts Tank Wagon Taxes T.W. Kal 
bbl. 
| c 14.8 13. 7.8 16.1 
8” i June 17.2 16.2 7.5 17.5 
rs) 15.8 14.8 7.5 15.6 
1 - 1 ‘ CHEVRON 
er, Wy 1: 14.7 6.5 14.9 
she : CALIFORNIA (Reg- Av. Gaso- Kero 
enne 15.8 14.8 6.9 16.4 STANDARD ular) xO line sine 
ys Mont 17.0 16.0 6.5 16.2 Bee T.T. Taxes 1.T. 
e 18.0 17.0 5.9 17.9 San Frar Ca 14.1 17.6 6.0 15.6 
Falls 17.0 16.0 6.5 17.9 Los Angeles l 6 17.1 6.0 15.1 
17 16.5 6.5 17.9 Fresno ls.4 18.9 6.0 16.9 
: ‘ 7 Phoenix \riz 16.9% 20.4 6.5 18.4 
Lake [ 16.4 15.4 5 16.5 Zeno. Ne 16.8 20.3 7.0 18.3 
Falls Ida, 19.2 18.2 7.5 19.3 Portland, Ore 14.7 i8.2 6.5 l 7 
n ‘ ~ Seattle, Was! 14.7 18.2 S.0 17.7 
! I .* 0.0 14 » ‘ uo * { 
' i. 1 : 19.0 Spokane 17.6 21.1 8.0 21.6 
f 14.5 13.8 (.0 14.3 Tacoma 14.7 18.2 s.0 ve 
ao Fe 15.9 14.9 7.5 15.3 Boise, Idahe 19.3 22.8 7.5 22.6 
. . - 9 <« Salt Lake U 16.4 14.4 >.5 lf ) 
see, Okla.. 14.0 13.0 —_ 12 Honoluiu, T. H 5.1 18.6 7.5 16.6 
ma City 14.0 13.0 i.0 12.9 Fairbanks, Alaska 26.4 29.9 ) 33.9 
i 14.0 1 0 7.0 12.9 Juneau 16.1 19.6 ) 19.1 
Te ves: Taxes: 
line tax column includes these city Boise 7.5c tax applies to motor fuel only 
} \lbuquerque & Roswell, 0.5« Santa Fe ivgas taxes are 1.5c federal, 2.5c state. Rer 
heyenne, 1« Casper, l« 7c tax includes 1.5c county tax. Honolulu 7.5« 
nanan tax applies to motor fuel only; avgas taxes 
2 we are 1.5c federal, 5c territorial; Honolulu TT 
W. prices are to consumers & dealers prices also do not include Hawaiian gross in 
_ 
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Tank Wagon Prices 




















included in both gasoline and ket ne prices 

are as follows: 

Ark. 1/20c; Fla. 1/Se; Ill. 3/100c; Ind. 2/25: 
Minn. 5/200c;: Neb. 2/100c: Nev 1/20 N. ¢ 
2/25c; 8. C. 1/8ce; 8. D. 1/40 Tent 2 / i 
s only: Ala. 1/2c; lowa 1/50 M , 

. . 

California Standard (Cont.) 
come tax 1 t reselle ; t 
Ssumers 

Prices (Premium ire 
2c higher except l ! 
which is mn (regular 
Prices fo ire 2 ibove 
Chevron \ i n 100 
aT ibove f ( evi 
AV ati n t I sf 





ESSO 


(Regular ¢ 


Esso Gasoline 


rade) Kero- 


STANDARD Gasoline Gasoline — sine 
T.W. Faxes wees 
Atlantic City, N. J 13.7 1.5 om 
Newark 13.7 1.5 11.5 
saltimore Md 1 f 6.5 11.8 
Cumberland 14.8 t , 13.1 
Washingtor » © 14.0 ’ iZ.2 
Danville Va 14.5 7.5 l l 
Petersburg 14.1 7 12.7 
Norfolk ] i 7.5 12.1 
Richmond 13.8 7.5 12.4 
Roanoke 15.4 7 14.0 
Charlestor V Va 15 6.5 14.7 
Fairmont 15 6.5 15.0 
Parkersburg 1 13.8 
Wheeling 1o.0 t 15 
Charlotte N. C 15.0 7.5 12.8 
Hickory 15.2 13.0 
Mt. Airy 15 7.5 13 
Raleigh 15.2 13.0 
Salisbury 14. 7 12.95 
Charleston, 8S. C 1 7 
Columbia 15 7.5 
Spartanburg 14.5 7.5 
New Orleans, La 1 ‘ 10.5 11.¢ 
Baton touge 1 > 10.5 ae 
Alexandria 14.8 10.5 12.7 
Lake Charles l 6 10.5 12.0 
Shreveport 15.0 10.5 11.7 
New Iberia 13.8 10.5 11.¢ 
Knoxville, Tenn 14.8 8.5 12.5 
Memphis 14.7 8.5 12.4 
Chattanooga 14.7 8.5 12.4 
Nashville 15.2 8.5 13.0 
Little Rock Ark 15.1 s.0 13.1 
Effective May 21 
Mineral Spirits V.M.A&P, 
T.W. T.W. 
Newark, N. J 15.0 16.5 
saltimore, Md 17.5 
Washington, Db. C 17.5 
Fuel Oi—T.W. 
No, 1 No. 2 No.5 No. 6 
Atlantic City, N.J.111.7 10.4 
Newark aie a 10.4 § TS $2.676 
3Zaltimore, Md 12.3 10.7 70 2.716 
Washington -m€, EB.e 11.1 si 2.S81¢ 
Norfolk Va 12.6 10 
Danville 11.4 
Petersburg 13.2 10 
Richmond 12.9 10.7 
Roanoke 12.3 
Charlotte, N. Cc 13.3 §11.4 
Hickory i3.56 $11.7 
Raleigt 14.0 S11.¢ 
Charlestor S. ( 11.1 
Columbia i2.2 
Spartanburg 11.¢ 
Effective May 13 Ee ffe ‘ \pl ps 
Effective April 23; § Effective Apr 28 
Taxes: Louisiana kerosine prices d not 
clude lic state tax 
Naphtha—Newark t.w prices are f de 
liveries of 200 gal or € ess than 2 
gals., 0.5c over posted t.w. prices; steel barre 
deliveries Hi over posted t.w pr t Balt 
more & Washington prices are for \“ le 
liveries of 25-99 gals t d 
Notes: 
Gasoline T.W prices are t t me & 
dealers 
Effective 1-68-49 minimun reta resale 
price of 17.7 (ex tax) f Ess Ga ne 
posted throughout New Jerse 






SOCONY 
VACUUM 


New York Ci 


Manh 
Bronx 
Kings 
Queens 
Richmond 
Albany, N 
Binghamton 
Buffalo 
Jamestown 


Mt. Vernon , 


Plattsburg 
Rochester 
Syracuse 


3ridgeport, Conn 


Danbury 
Hartford 
New Haven 


3angor, Me 
Portland 

3oston, Mass 
Concord, N. H 
Lancaster 
Manchester 
Providence, R. I 
3urlington, Vt 
Rutland 


Mobilgas Aircraft 
Grade Grade Grade 


Gasoline 80 91 
Taxes T.W. T.W. 


5.5 

5.5 

5.5 

9.53 

5.5 19.4 
5.5 21.3 22.3 
5.5 . 

5.5 20.5 21.5 
5.5 21.8 

vo.a 

5.5 

5.5 20.4 21.4 
5.5 22.0 23.0 
5.5 

5.5 

5.5 

5.5 20.3 

7.5 24.8 

7.5 22.4 23.4 
1.5 19.0 20.0 
5.5 

5.5 

5.5 

5.5 18.9 19.9 
6.0 

6.0 


Tank Wagon Prices 


Mineral Spirits 
V 


M.&P, Naphtha_ 


Taxes: N.Y.C. prices do not 


Discounts: Diesel 


Kerosine 


Notes: Gasoline 


OHIO 
STANDARD 


0.5c per gal. for single delivery 
Mt. Vernon, t.w. less 0.3c 


me 


May 12 Effective May 
May 10 Effective May 


Aviation Gasoline-Cons. T.W. 





Sohio Esso 
Avia. Avia. Esso 
Gasoline 62 80 Avia. 
Taxes Clear Clear 91 
Akror 5.5 20.0 29 0 23.0 
Cantor 5.5 20.0 0 23.0 
Cincinnat 5.5 20.0 0 23.0 
Cleveland 5.5 20.0 2 0 23.0 
Columbu 5.5 20.0 22 0 23.0 
Dayton 5.5 20.0 22 0 23.0 
Lima > 20.0 22.0 23.0 
Mansfield 5 20.0 29 0 23.0 
Marior ) 20.0 29 0 2 Oo 
Portsmout} ro 20.0 22.0 > 0 
Toledo 6.5 20.0 2 23.0 
Youngstowr 5.5 20.0 23.0 
Zanesville 5 20.0 23.0 


Taxes: Effective 





Jan. 1, 1948, hangar operators c: 


Exemption Form A-10 to supplier 


Discounts: Esso 


2000 or more 


Notes: Renown 


INDIANA 
STANDARD 


cl igo, Il 
Decatur 

Joliet 

Peoria 
Evansville Ind 
Indianapolis 
Sout! send 
Detroit Mich 
Grand Rapids 
Saginaw 

Green Bay, Wis 
Milwaukee 

La Crosse 
Duluth, Minn 
Mpls.-St. Paul 
Mankato 

Des Moines, Ia 
Mason City 

St Louis, Mo 
Kansas City 

St Josept 
Fargo, N,. D 
Huron, 8S. D 
Wichita, Kans 
Omaha, Nebr 


Stanavo 


Detroit, Mich 
Fargo N D 
Huron, 8S. D 


Indianapolis, Ind 
Kansas City, Mo 


Aviation—on contract to hang 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 
Naphthas—To contract consumers off t.w 
gals 1.5¢ Lucas County: 
(third-grade) gasoline prices 


Blue Crown (3rd Grade) 
Red Crown (Reg. Grade) 
Red Red Blue 
( 


r’n. Cr’n,. Cr’n. Gaso- Kero- 
Cons. Dir. Dir. line sine 
T.W. T.W. T.W. Taxes T.W. 


17 15.9 1.5 15 
17.6 15.4 :.d 15 
17.9 16.4 1.5 15 
17.7 66.2 15.7 ‘5 15 
17.8 16.3 5.5 15 
18.0 16.5 9.5 15 
IS.5 17.0 5.5 16 
16.9 15.4 1.5 14 
16.9 15.4 1.5 14 
16.9 15.4 1.5 14 
18.3 16.8 5.5 16 
18.1 16.6 16.1 5.5 15 
18.0 16.5 5.5 15 
18.1 16.6 5.5 15 
17.9 16.4 5.5 15 
17.9 16.4 5.9 5.5 45 
iZ7.3 15.8 156.3 5.5 15 
17.7 16.2 15.7 5.5 15 
i7.2 15.7 15.2 (1.5 14 
15.4 13.9 14.4 5.0 14 
16.4 14.9 15 14 
1s.% 17.4 16.9 5 16 
18.4 16.9 16.4 5 16 
14.4 14.1 13.6 5 13 
17.2 15.7 6.5 14 
Aviation Number 80 
Cons. T.W. Taxes 
22.6 1.5 
21.9 5.5 
21.4 5.5 
21.0 5.5 
19.4 5.0 


(Cont'd in next column) 
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Mobilgas 
(Regular Grade) 
T YW. 


CO eo 


q 


q 


SOO gals. 
deliveries 
prices are to Consumers & Dealers 
Notes: Syracuse V.M.&P. price is in steel barrels 
No. 5 fuel 
Effective 
Effective 


Jamestown 
prices at Boston & Providence are 
Effective May 


purchase 
operators 


{ except 
50 


as 


§ Louis 
Milwaukee 
Minneap’ls 


£ais 
100-149 
gals 


150-399 


y 
£ 


749 


eais 


Indianapolis 
Detroit oo 
Milwaukee 
Minneapolis 
Louis 
Kansas City 
Taxes: 
Gasoline 
taxes: 
Louis, 
federal & state 
include 
consumer & 
applicable. 


FoR Ree 


eo 


1 b> COT oe CT CS ie ee ee 
CO 


WD bICoe 


Tank Wagon Prices (Continued) 


Mobil Kerosine 


fem eh fh eh ph fh eh fh eh fd 


LR kd ed ek ed ed 


See 2 


deme eh eek fk fh fh ff fl hh ff fe fe fh dh fl fh fh fh fh fh ft 
oT oe 


Z 


on 


50 gals 
Lucas 


Cc. Yar 
x 6 4 0 
Ss > Gq 
9.8 10.0 
9.9 10 
10.1 10.6 
10.1 °°10 
G8 10.0 
9 8 10.0 
Ss 6 6 
10.7 
9.3 9. 
6 s.60 
8'8 
SS 


10 


’. City 
15.0 


or more. 
300 gals. 


prices 
oil; at other points 
1S 


Sohio X-70 Gasoline 
(Regular-Grade) 

Con- 

sumer 


include 2% city sales tax applicable to price of gaso 
or 


are 


%e 


wagon 
otherwise 


S.S. 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
19.0 
ion gase 
sellers 
or 
County) 
tank 
unless 


Oleum 
Spirits 


Fuel 


over 


over 


Stanolex 


columr 

Lt 
Naphtha tax column 
Iowa kerosine prices do 


City, 


taxes, 
state tax 
use taxes 


are base 


Oils T. W. 
Chicago 


Furnace 





—~_— 
to to 


Lj 


Oil Price Sectior 





ylvents—Cons. T.W. 





S/V S/\ 
Mobilfuel MOBILHEAT No. 5 No. ¢ 
Diesel (No, 2 Fuel) Fuel Fuel 
T.W. T.C, Yard T.W. T.W. T.W 
11.4 10.4 8.5 2.0 
11.4 10.5 8.5 5.0 
t11.4 7.6 7.5 10.4 8.5 5.0 
11.4 10.4 8.5 5. 
11.4 7.5 7.8 10.4 8.5 * 
2s 2 x 0 x 2 10.7 s.48 6.0 
12.6 9.6 9.8 12.1 
13.0 9.6 9.8 12.5 8.4 
13.9 10.5 13.4 
11.4 A 10.6 $.5 
9.0 9.2 11.7 
12.5 9.4 9.6 12.0 
13.3 9.0 9.2 11.6 
7.6 7.6 10.3 
: 8.7 11.0 
11.6 a.2 &.3 11.0 
10.9 7.6 7.6 10.3 
2.3 8.7 11.8 
11.3 & 0 11.0 
11.5 &.0 11.1 
12.2 9.6 11.7 
13.5 10.7 13.0 
12.3 9.5 11.8 
11.3 8.0 8.4 11.2 
12 9.0 9.0 11.6 
13.0 9.7 12.1 
Boston Hartford Providence 
16.0 17.5 16.5 
17.5 19.0 18.£ 
t.c. prices are FOB bulk terminals 
vil 
Sohio 
Varno- Sol- Kerosine No, 1 No. 3 
lene vent T.W. Sohio-Heat Sohio-Heat 
20.0 20.0 13.5 13.5 12.70 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.7 
20.0 20.0 13.5 13.5 12.70 
20.0 20.0 13.5 13.5 12.70 
20.0 20.0 1 ) 13.5 12.30 
20.0 20.0 13.5 13.5 + 
20.0 20.0 1 13.5 12.7¢ 
Road Tax by supporting purchase with State 7 
of less than 50 gals. are 0.5¢ higher 
1000 to 2499 gals 0.75¢e: 2500 to 4999 gals 
oc; 250 to 499 gals Ic; 500 gals. or over 1 
ire t company perated stations 


STANDARD Crown Gaso- ©Ker« 





Net line sine 
KENTUCKY Dealer Taxes T.W 
Covington, Ky 13.8 8.5 14 
Lexington 16.3 8.5 14 
Louisville 15.5 8.5 l 
Paducal 15.4 8.2 1 
Jacksor Miss 15.4 7.5 12 
Vicksburg 14.9 7.5 12 
Birmingham \la 15.4 8.5 12 
Mobile 14.9 9.5 12 
Montgomery 15.5 9.5 12 
Atlanta Ga 15.6 7.5 1 
\ugusta 16.1 7.5 1 
Macon 15.6 7.5 1 
Savannal 14.9 7.5 12 
Jacksonville, Fla 14.9 8.5 12 
Miami 15.2 8.5 1 
Pensacola 14.9 9.5 12 
Tampa 14.9 8.5 12 


Effective May 21 


Taxes: 

Gasoline tax column includes these cit) 
county taxes: Mobile, 2c city; Birminghan 
county; Montgomery, 1c city & 1c county; I 
sacola, lc city Other taxes not included 
prices Georgia, kerosine, 1c; Montgome 
kerosine 1c; Mississippi, kerosine 0.5c 


Notes: 
Consumer t.w. prices are same as net de 
prices 
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CRUDE OIL PRICES 


Prices 


im 


. 


per bbl 


of 42 U. 8. gals. at the well 


























Mid-Continent, Texas, New Mexico, 





Louisiana, Arkansas, Rocky Mountain and Other Fields 





















































SCHEDULE A B c D E F G H I J K L M N Oo r Qa RK Ss T 
Gravity 
1)--15.9 1.25 
\ 16-16.9 1.34 
t 17-17.9 1.40 
el 1+-18.9 1.46 
y 19-19.9 iF i oe - 7s 1.52 
Below 20. 2.23 2.25 2.10 2.16 2.56 2.46 2.38 2.48 2.43 1.95 2.14 2 2 1.81 Vo 
20-20.9 2.25 2.27 2.12 2 2.58 2.48 2.40 2.50 2.45 1.97 2.16 2 2 1.83 2.0% 1.55 
‘ Below 21 2.25 — 2.12 2 eT 2.48 2.40 2.50 2.45 2.16 2 2 
21-21.9 2.27 2.29 2.14 2 2.60 2.50 2.42 2.52 2.47 99 2.18 2 2 1.85 2.09 1.64 
22-22.9 2.29 2.31 2.16 2 2.62 2.52 2.44 2.54 2.49 2.01 2.20 2 2 1.87 2.11 1.70 
7 2 2.31 2.33 2.18 : 2.64 2.54 2.46 2.56 _ 2.51 2.03 2.22 2 2 1.89 2.13 1.76 
Bel : aa . 2.64 2.54 2.46 2.61 2.51 , 2.22 2.27 2 
2 2.35 2.20 2.26 2.66 2.56 2.48 2.58 2.63 : 2.05 2.24 2.29 2 1.91 2.15 1.82 
Below 25 2.35 — 2.26 cs ivan — os sa% . : 
25-25.9 2.37 2. 2.28 2.68 2.58 2.50 2.60 2.65 2.55 2.07 2.2 2 2.33 2.40 2.45 1.93 2.17 1.88 
26-26.9 2.39 2 2.30 2.70 2.60 2.52 2.62 2.67 2.57 2.09 2.33 2.35 2.42 2.47 1.95 2.19 1.94 
27-27.9 2.41 2 2.3 2.72 2.62 2.54 2.64 2.69 2.59 2.11 2.35 2.37 2.44 2.49 1.97 2.21 1.99 
2-28.9 2.43 2.28 2 2.74 2.64 2.56 23.66 32.71 2.61 2.13 2.37 2.39 2.46 2.51 1.99 2.2 2.04 
Below 29.. 2.41 ... 2 et a . SO 
29-29.9 2.43 2.45 2.30 2.36 2.76 2.€6 2.58 2.68 2.73 2.63 2.15 2.34 2.39 2.41 2.48 2.93 2.01 2.50 2.4 2.09 
29 & Above : 2.76 od 2 73 2.15 ‘ 
30.9 2.45 2.47 2.32 2.38 2.78 2.68 2.60 2.70 2.75 2.65 2.17 2.36 2.41 2.43 2.50 2.55 2.925 2.2% 2.14 
& Above 2.78 ° . 2.0 
31.9 2.47 2.49 2.34 2.40 2.70 2.68 3.73 2.77 2.67 2.19 2.38 2.43 2.45 2.52 2.57 2.55 2.2 2.19 
2-32.9 2.49 2.51 2.36 2.42 2.72 2.64 2.74 2.79 2.69 2.40 2.45 2.47 2.54 2.59 2.575 2.31 2.2 
2 & Above 2.21 +. . 
3.9 2.51 2.53 2.38 2.44 2.74 2.66 2.76 2.81 2.71 2.42 2.47 2.49 2.56 2.61 2.60 2 2.27 
34.9 2.53 2.55 2.40 2.46 2.76 2.68 2.78 2.83 2.73 2.44 2.49 2.51 2.58 2.6 2.625 2 > 2.31 
& Above ‘ 2.76 , 2.78 T : 
9.9 2.55 2.57 2.42 2.48 2.78 0 2.80 2.85 2.75 2.46 2.51 2.53 2.60 2.65 2.65 2.37 2.35 
ice 36.9 s< Bee 2.59 2.44 2.50 2.80 2 2 82 2.87 2.77 2.48 2.53 2.55 2.62 2.67 2.675 2.39 2.39 
7.9 2.59 2.61 2.46 2.52 2.82 4 284 2.89 2.79 2.50 2.55 2.57 2.64 2.69 2.70 2.41 2.41 
38-38.9 2.6 2.63 2.54 2.84 6 2.86 2.91 2.81 2.52 2.57 2.59 2.66 2.71 2.725 2.4 2.43 
39.9 2.63 2.65 > 56 2.86 S 288 293 2.83 2.54 2.59 2.61 2.68 2.73 2.75 2.45 2.45 
40 & Above 2.65 2.67 2 58 2 88 iy 2 90 2.95 2 85 2.56 2.61 2.63 2.70 2.75 2.775 2.47 2.47 
ICES EFFECTIVE AS OF 7 A.M., DEC. 6 Texas Miscellaneous Yates (Guif, Humble, She 2.35 
17 EXCEPTIONS: SUN OIL CO PRICES Zoboroski (Humble) 2.54 
ep th ma” R—3 yt Ry = ona Rx. —_— ae . (epee) = oY New Mexico (Sour) 
CES } FFECTIVE DEC. 17. 1948 OTHER Aliet AE ure) ; = SO Schedule ¢ Atlantic Continental Humble 
vrRErnerm 2e terenEn , . AR Aransas (Atlantic)—2c above Schedule P Magnolia Phillips Shell Sinclair-Prairi« 
EXCEPTIONS AS NOTED Bazette (Humble) 2.65 Stanolind, Texas Co 
*’rices are shown by general areas Details Zenavides & E. (Republic) 2.75 , 
fields where each company b & excep- Benedum (Sheil. 9-9-48) 2 65 New Mexico 
to schedules as showr bove will be Zoyvnton (Humble) 2 48 it ullerton & Others) 
shed on request to NPN Cayuga crude (Pan Am, 4-27-49) Schedule K oop ny Rte —?_ a L #7 — 
. Cayuga cond. (Pan Am 3-1-4 2.65 —— — a aa 
at schedule A: come tae i G Ma Chapel Hill, Below 50 (Gulf, Sinclair) 2.958 PENNSY LVANIA GRADI 
P} Shell Sinclair-P : Pieene Chapel Hill, 50 & Above (Gulf, Sin r) 2.65 (Effective May Il, 1949 except as noted) 
a ws Charlotte (Humble) Schedule B Allegany, N. Y. (Seep, Tide Water $3.27 
™ 2 . ‘arter ‘ontinental Gulf hil a) eek § 1) 2 Ml ) 27 
toe. Sie i's ele ents e, Texas Co. eal Cleveland & N. (Magnolia, 5-1-48 2.83 Buckeye, O. (Seep) 2.75 
; vor Conroe (Humble, Sun, Texaco) 2.83 suckeye, O ine, 4-15-4 «.53 
TEXAS Darst Creek (Humble, Magno] Texac 2.54 Eureka, W. Va. (Pure, See; 2.75 
North-North Central Emperor (Pure 12-11-48)—-10e below Eureka, W. Va. (Valvoline, 4-1 2.88 
Schedule A: Continental, Gulf, Magr Sin- Schedule S Lower Penna. District (Pennz 27 
Prairie, Stanolind, Texas C¢ Flag Lake (Humble) , 2.65 Middle Penna. District (Va ne 27 
Fast Central Hawkins (Humble, 4-25-49) Schedule K Southwest Penna, (Seep) 2.81 
Schedule B: Humble, Sinclair-Prairie Hilbig (Humble) 2.54 Southwest Penna. (Valve ¢ 1-1 2.04 
x West Central Hobson (Magnolia) 2.65 Tiona-Sheffield, Pa. (Seey 27 
Schedule A: Humble Hysaw (Magnolia) 2.65 Zanesville, O. (Ashland, Va ne 2.70 
Panhandle Imogene (Humble) Schedule B MICHIGAN 
Schedule A: Gulf, Humble, Magnolia, Phillips Jourdanton (Humble) Schedule B (Bay 5-18-49; Simrall 5-16-49) 
kas Co Lentz (Humble) 2.54 Adams (Bay) $2.58 
East Texas Livingston (Shell, 5-1-48 2.83 Arenac & Others (Simrall) 2.58 
$2.65 Flat Price: Atlantic, Gulf, Humble, Mag- Longhorn & E. (Republi 2.75 3arryton-Sun Denslow (Simra 2.88 
i Phillips, Shell Sinclair-Prairie Stano- Long Lake (Sinclair! 2.65 Zloomer & Others (Simrall) 2.71 
Texas Co Luling (Magnolia) 2.45 Zuckeve & Others (Bay. Simra 2 65 
West Texas (Sour) Lytton Springs (Magni 2.57 Cedar & Others (Simrall) 2 
Schedule C: tlantic, Gulf, Humble, Magnolia, Manford (Humble) x 2.04 Gulf-Haring (Simrall 2 
ps Shell Sinclair-Prairie Stanolind Manziel (Pan Am, 4-27-49) Schedule K Walker-Wyoming (Simrall) 9 
is Co Mariposa (Humble) Schedule B West Branch (Simrall) 2.50 
West Texas (Sweet) Merigale-Paul (Pan Am, 4-27-49) Schedule K Wise & Others (Bay, Simral 2.67 
Schedule A: Atlantic, Gulf, Humble, Magnolia, Midway, 35 & ab. segregated (Repub 2.80 Wisner (Simrall) 2.38 
: Sinclair-Prairie, Texas C oo eee” oe on ILLINOIS-INDIANA-KENTUCKY-OHIO 
West Texas Mt. Sylvan (Humble) 2.48 Bowling Green, Ky. (Owensboro-Ashiand) §2.57 
(Fullerton & Others) New Hope (Gulf Schedule A Butler ( Ky (Ow ensb I Ashland 2.77 
Schedule D: Atlantic, Gulf, Humble, Magnolia North Vidor (Magnol 2 20 Cleve und, 0. & Others (s. Oo. Ol }. 10 
ps Shell Sinclair-Prairie Sta nd Opelika (Magnolia) 2 65 Clint n ‘ K y. (Ashland O, & 7 «OV 
Cc Palagana Dome (Repub 2.75 Se, S. ee, ~~ 
Gulf Coast Pearsal! (Humble) 1c be . Schedule N Eastern Illinois (OF Oil) le below ed eI 
(Low Cold Test) Pickton (Gulf) Schedule A Hitesv e, Ky. & Othe s (Cc é 2.77 
Schedule FE Continental, Gulf Humble Sir Pita (Humble) Schedule B Illinois Basin (Ast! and O I 
Prairie Sun, Stanolind, Texas C¢ Pittsburg (Gulf) Schedule A Magr i, O O She S rex 
Gulf Coast Plymouth, high grav. low oct. (Republic 2.65 reach ; a 
(Hastings & Others) Quitman, Eagle Ford & Sub-Clarksville Indiana Basin (Ashland O . ah &- 
Schedule F: \tlanti Gult Humble Par Sands (Pan Am, 4 i! Schedule K Lima, O - Y Was0 ) ye 
‘ » . : . . . ‘ Loudor ] (Carter 2.7% 
ear Repub! Sinclair-Prairi« Star Quitman, Paluxy (Par Y 1-27-49 2.62 2 
Sur Texas C Rooke (Repub 2.65 Mattoor Il. (Carter a 
‘ ‘ Salt Flat (Humble 2.54 Plymout I] (On Oil = 
mulf Coast - - . ng ) = Ragland Grade, Ky. (A nd O. & 7 2 
(Anahuac & Others) oe ere Ve : = <2 Somerset Grade. Ky. (Ashland O. & 17 83 
Sele ° suf any ‘ Pp Sand Flat (Humble, Pure 1-25-49) Schedule K - — . - 
edule G: Gu Humble Magr i Par - seein de Pesci rite! on Southern Illinois (Mohawk 77 
in, Sinclair-Prairie, § Texas C Schwa (Sheil 61-48 2 83 Western Kentucky (Sohi 2.77 
Sciedule H: Atlantic, Humble, Republic, $ Shepherd (Shell, 5-1-45) 2.53 Arkansas Sour 
Prairie; Phillips 1-4! i iii Southland (Republic 2.75 (Schuler, Jones Sand) 
I it 0 Sweden (Republic 2.95 Schedule L: Phillips, Esso Standard 
Gulf Coast Taleo (Humble, Magnolia, 4-25-49) Schedule K 
(Mirando & Others) Taylor Link (Shell) 2 35 Arkansas Sour 
s . ; } » : ’ > . ~ >. (Magnolia-Limestone & Others) 
‘edule I: Humble, Magnolia, Sinclair-Prairie Tenney Creek (Humble 4 - enn siggy ae 7 " —- 
Texas Cr Tomball (Humble, Magnolia, Stanolind) 2.83 Schedule M: Arkansas Fuel, } seietoncain 
Gulf Coast Tri-Cities (Magnolia) 2.65 N. Louisiana-Arkansas Sweet 
(Heyser & Others) Van (Humble, Pure) 2.48 (Homer & Others) 
Schedule J: Continental Humble, Magnolia Willamar (Pan American) 50 Schedule N: Arkansas Fuel, Gulf, Esso Stand- 
American, Republic, Sur Winnsboro (Gulf) Schedule A ard 
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Prices in $ per bbl. of 42 U. S 


at the well 


gals 






























































N. Louisiana-Arkansas Sweet Georgetown, La. (Arkansas Fuel) 2.79 Dry Creek (Ohio Oil) Schedule 
(Caddo & Others) Haynesville, La., Smackover Lime (Ar- Elk Basin Light & Others (Ohio Oil 
Schedule A: Arkansas Fuel, Gulf, Magnolia Kansas Fuel, Gulf) ‘ 2.70 Stanolind) Schedule 
Esso Standard, Stanolind Jennings, La. (Gulf, Stanolind)....Schedule O Elk Basin Heavy & Others (Carter 
Northeast Louisiana Lisbon, I Crude (Gulf) Schedule N 5-14-49; Ohio Oil Stanolind 5-16- 
(Dethi & Others) Lisbon La. Dist. (Esso Standard) 2.85 mes ‘ , Schedule 
Schedule A: Esso Standard, Stanolind, Sun Longwood, La. Dist. (Ark. Fuel, 4-1-48) 2.85 Kevin-Sunburst (Texaco, Phillips). .Schedule 
Central Lauisiane Neal ia. (Atlantic) ; tae 2.60 Pondera (Phillips) . Schedule 
(Holly Ridge & Others) Te Tee ae ee See: WYOMING 
Schedule O: Esso Standard, Stanolind hy At ag "tae. 5 a Seaver Creek & Others (Phillips 3-1- 
Central Louisiana Tullos, La. ¢ Akransas Fuel) 2 79 . ag > ; . schedule 
(Olla & Others) Urania, La. (Arkansas Fuel) 2 79 Elk Basin Light & Others (Carter, Con- 
Schedule P: Arkansas Fuel, Esso Standard Ville Platte, La. (Continental) > 75 — Ohio Oil, Sinclair nee , 
i , a exaco) schedule 
PO nl ay ag W. Mermenteau, La. (Continental) 2.75 Elk Basin Heavy & Others (Carter 5-14- 
Schedule P: Continental, Magnolia, Pan Amer MISSISSIPPI 19; Ohio Oil, Stanolind 5-16-49). .Schedule 
ican, Shell, Esso Standard, Stanolind, Texas Baxterville crude (Gulf 5-1-49) .. $1.45 E. Mahoney Dome (Sinclair) 2c below 
Cc Baxterville dist. (Gulf) 2.60 ~: Schedule 
Coastal Louisiana Carthage Pt. dist., 45 & abv. (Pure) 2.85 Medicine Bow (Ohio Oil) 2.8 
(Hackberry & Others) Carthage Pt. Sweet dist. (Esso Stand- Mule Creek (Carter) 2 
Schedule F: Gulf, Shell, Stanolind, Sun ard) ; 2.85 Mush Creek (Phillips 3-1-49) Schedule 
Coastal Louisiana Eucutta & Others (Esso Standard 4-27- Oregon Basin & Others (Stanolind 5-13- 
(Low Cold Test) 19) Schedule Q 49) Schedule 
Schedule E: Pan American, Shell, Sun, Texas Fayette & others (Esso Standard). .Schedule O Oregon Basin & Others (Ohio Oil 5-11-49 
Co Fayette Sweet dist. (Esso Standard) 2.85 B+ age! 5-16- 74. r 51-4 , . 
South Louisiana Gwinville Sweet dist. (Esso Standard) 2.85 Sheldon Dome (Phillips 3-1-49) Schedule 
(Westwego & Others) Pickens (Carter, Sohio) Schedule D Skull Creek (Phillips 3-1-49) Schedule 
Schedule O: Esso Standard, Stanolind Tinsley (Sohio) Schedule D Wertz & Others (Sinclair) Schedule 
LOUISIANA-ARKANSAS MISCELLANEOUS ° ° 
\rkansas Sour Dist. (Limestone): Canon City oa, , $2.45 Canadian Fields 
3ig Creek, Calhoun, Columbia, Dor- iain (Cor stevamuhas ) — 15 3othwell (Imperial, 12-12-47 ) Ss: 
cheat-Macedonia & McKamie (Esso . ‘ “ else ; * elgae Glencoe (Imperial, 12-12-47) 
Standard) $2.80 Ft. Collins (¢ ontinental) 5e below. .Schedule A Leduc-Calmar (Imperial, 12-1-48) 9 
Arkansas Sweet Dist. (Sandstone) ‘ Iles (Stanolind, Texaco) Schedule A Oil Springs (Imperial, 12-12-47) 
Dorcheat-Macedonia (Esso Standard). $2.85 Moffat (Texaco) : Schedule A Petrolia (Imperial 12-12-47) 
Bateman Lake La cond (Texaco, Rangely (Phillips -adieeads auneemne n Redwater (Imperial, 12-1-48) - 
2-1-48) ; 2.90 age Dh stance A eiene ns Woodbend (Imperial, 12-1-48) 9 
3ayou Pigeon, La. (Republic) ‘ 2.65 ee Nae : . a ; Turner Valley Crude (Imperial, 2-1-49) 
Rear. 1a. (Continental) 8 a5 Wellington (Continental) 5c below. .Schedule A Prices, FOB producer's tankage, begir 
3ivens, La. (Atlantic) 2.60 MONTANA with 33-33.9 at $3.2 2c differential 
Cotton Vailey La. Crude (Esso Stand- Brady (Phillips) to. 64 & over at $3.86 
ird) 2.70 Cat Creek (Continental) Turner Valley Absorption Gasoline (Royalite 
Cotton Valley La Dist (Esso Stand- Cut Bank (Carter; Phillips) Propane (12-1-48) $0 
ard) 2.85 Cut Bank (Texaco) Sx Butanes (1-1-49) l 
Creole (Pure 2.61 Darling (Carter) Pentanes & Heavier (12-1-48) 1 
CALIFORNIA 
S. 0. California Prices Effective April 1, 1949. All gravities above those quoted take highest price offered for field specified. 
SCHEDULE 1 2 3 4 5 6 7 8 9 10 il 12 13 14 15 16 17 
Gravity fore vity 
12-12.9 $1.46 $1.46 $0.99 §1.01 $1.04 24-24.9 
13-13.9 1.55 1.55 1.09 ee 1.14 25-25.9 
14-14.% 1.6: 1.63 1.18 1.20 1.23 $1.5 $1.61 2 
15-15.9 1.72 1.72 1.25 1.27 41.30 1.68 12.71 38 $2.39 $2.25 2.33 
16-16.9 1.80 1.80 1.32 1.37 1.73 1.81 12 2.43 2.29 $2.29 2.37 $2.43 
17-17.9 1.80 1.89 1.39 1.44 1.83 1.91 16 2.47 ,.32 2.32 2.41 2.47 
18-18. 1.97 1.97 1.46 1.51 1.93 50 2.50 » 35 2 2.44 2.50 
19-19.9 2.05 1.58 2.05 54 2.54 2.39 $2.40 2.39 FOB 2.48 2.54 
2-20.49 $2.10 2.13 5S 2.58 2.42 2.44 Ship 2 2.57 $2 
, 2.13 | 62 2.61 2.46 2.48 ° ” 2.61 2 
2.16 2.20 66 2.65 2.49 2.02 2.59 2. of 2.64 2 
2.19 2.52 2.56 2.63 2.68 2 
2.22 2.56 2.60 2.67 2.71 2 
7-37.9 2.59 2.64 2.7 2 
8-38.99 2.62 2.68 2.78 
2.43 59-39.9 2.65 2.72 2.82 
989 2 46 10-40. 2.68 2.76 2.85 
SCHEDULE 18 19 20 21 22 23 24 25 26 27 28 29 30 $1 32 33 34 35 36 7 
Gravity 
12-12.9 $1.46 $1.46 $1.46 $1.46 
13-13 1.55 1.55 1.55 1.55 
14-14 $1.63 $1.60 $1.61 $1.63 $1.60 $1.60 $1.60 $1.62 1.63 1.63 1.63 1.63 
1h-15 1.72 1.69 ‘vi 1.78 1.970 1.0 1.70 1.71 B.ee Bite 4.98 1.72 
16-16.9 1.82 1.78 1.81 1.82 1.S0 is 1.80 1.80 1.80 1. 1.80 1.80 
17-17. 1.91 1.586 1.91 1.91 1.91 1.88 1.90 1.89 1.89 1.89 1.89 1.89 $1 
18-18.9 $1.96 2.01 1.95 2 01 2.01 2.01 1.97 2.00 1.97 [9s 2.98 1.97 1.97 1 
19-19.9 2.07 2.11 2.04 2.12 2.10 2.11 2.06 2 2.06 $2.03 2.06 2.05 2.05 2.05 2 
20-2 a.3e 2B.a8 2.ia 2.22 >. 20 > 22 2.36 4 2.15 S.a8 2.86 2.24 2.13 Y 2 
,.23 2.27 2.17 2.27 2.24 2.26 2.20 2 1¢ 6 2.20 3.17 2.17 2 
4 7 2.2 , 17 2.24 2.21 2.20 2 
21 2.29 2.24 2.23 2 
24 2.¢0 2.28 2.27 $2.25 2 
27 2.37 2.31 2.30 2 2 
a1 2.41 2.34 2.33 2 2 
35 40 2.0: 32.36 2 2.26 2 


Schedule Schedule 
\liso Canyor 37 El Segundo 2) Lost Hillis 
\thens-Rosecrans a) Elwood Terrace 1 McClung 
Brea-Olinda 24 Gato Ridge (5-21-49) { Midway-Sunset 
Zuena Vista Hills 31 Greeley 11 Montalvo West 
Canfield Ranch 34 Guijarral Hills 35 Montebello 
Coalinga 33 Huntingtor 3eact 22 Mountain View 
Coles Levee 1 1 Inglewood 23 Mt Poso 
Cymric 36 - . “ Newport-Anaheir 
Del Valle 15 Kern Front McKittrick 1 Newport-Other 
East Coyote (La Habra) 27 Kern River 1 Sugar Area 
Edison 3 Kettleman Hills 12 Pleasant Valley 
Elk Hills (Shallow) 31 Lakeview Area 31 Raisin City 
Elk Hills (Stevens Zone) 11 Leffingwell 17 Richfield 


62 


n 


Than 


Sugar 
Ana 


64 


66 








Schedule sched 
32 Round Mountain 
13 Santa Fe Spring 
31 Santa Maria Valley (5-21-49 
16 Seal Beach 
28 Signal Hill (Long Beach) 
30 Torrance 
1 Wasco 
Area 7 West Cat Canyon-Los Flores 
heim (5-21-49) 
Ss West Coyote Hills 
33 Wheeler Ridge 
33 Whittier 
26 Wilmington 
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CLASSIFIED 





$10.00 per column inch. 


caarge, $6.25 per insertion. 


UNDISPLAYED: “For Sale’, ‘“‘Wanted to Buy”, 
“Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


DISPLAYED: Advertisements set in special type or with border— 


“Help Wanted", 


‘Position Wanted’’—10 cents a word. Minimum charge $2 per insertion. 
Box number counts 
preceding date of issue. 

All classified advertisements are payable in advance. 

No agency commission or cash discounts on classified advertisements. 


3 words. Copy must reach us by Wednesday 





Positions Open 


WANTED traveling representative by manu- 
facturer of Bulk Oil and Service Station Equip- 
ment for States of Texas and Oklahoma. Give 

mplete information in first letter All re- 
plies strictly confidential BOX 196. 


ASSISTANT SALES MANAGER: Large Mid- 
west independent needs young aggresssive man 
with good experience in petroleum sales for 
position of assistant sales manager. Expand- 
ng operations require high type executive for 
this permanent position. In replying, give full 
letails including age, education, and salary 
required. Replies confidential. BOX 189. 








ASPHALT EXECUTIVE 


Large oil company, not now in road 
and industrial asphalt business, desires 
executive capable of developing this 
field from standpoint of manufacturing, 
research, and sales operations. Unusual 
opportunity, with good salary and other 


benefits 


Besides «sales engineering ability this 
executive must be familiar with the 
chemistry of asphalt, and know speci 
fications and manufacturing techniques 


of the product 


All replies in strict confidence Give 


full information witlt applicatior 








BOX 198 
Major oil company has opening for 
executive who can initiate and de- 
elop sales distributior of natural 
gasoline and liquified petroleum gas 
100d «salary nd fine opportunity for 
ght nar 
‘hemical engineering background de- 
rable Must be thoroughly experi- 





ced in marketing of these products 
il replies will be kept confidential 


urnish complete particulars in letter 


application 


BOX 199 
he 





Mfgr's. Representatives 





IANUFACTURERS’ REPRESENTA- 
TIVES WANTED 
eading manufacturer of brass goods 


pecialties requires representatives for 
| industry in many areas 







BOX 197 












— 








20—10000-Gallon, Tank Car Tanks, 


1—5500-Barrel, Vertical, Bolted Type 


IRON & STEEL PRODUCTS 


For Sale For Sale 
FOR SALE 
FOR SALE One complete inland plant, consisting 
of 6-12000 gallon single compartment 
ry tanks, one 12000 gallon two compart 
STEEL STORAGE TANKS ment tank electric motors wit! oil 
switches, pumps, valves, 3 inch lines 
2—8000-Gallon, Tank Car Tanks, Coiled portable steel motor room ading 


and Non-Coiled 


Coiled and Non-Coiled 


OTHER TANKS TOO! 


Also Complete Tank Cars! 


INC. 
Founded 1930 
13456A S, Brainard Ave., 
Chicago 33, Illinois 


“ANYTHING containing IRON 
or STEEL” 








FOR 


SALE—Modern bulk plant, 300,000 gal- 


lon total capacity Located Coldwater, Michi- 


gan. 
Fernd 


TWO 
sas, | 


gallon 


Reply to GAGE PRODUCTS COMPANY 


ale, Michigan 


SERVICE STATIONS, in Central Kan- 
ye with garage, one tank truck 1252 
and equipment, two bulk plants and 


equipment, one transport, good contracts 


have 


spent $6000.00 on garage and will take 


$12,500.00 for everything Handle about 500,- 


OOO £ 


176 


FOR 


allon yearly in good community BOX 


SALE: 4000 gal., 1939 General Motors 


Transport 4 compartments, streamlined skirt- 
ing, side cabinets, side kerosene tank, station 


dump 
dition 


flow meter, low mileage, excellent con- 
1625 gallon, 1941 Diamond T with 5 


compartment semi trailer, station dump flow 


meter 
partm 
meter 
units 


665 gallon, 1941 Diamond T, 5 com- 
ent streamlined tank pump, hose and 
Details on request, will develop, these 
are excellent buys F. § BETTEN 


Lebanon, Ill 





He 


quirements and gallonage required. 


STEEL STORAGE TANKS 


rizontal or Vertical—New. State re- 


Ww. H. DYER CO., INC. 
1859-P Railway Exchange Bldg. 


St. Louis 1, Mo, 











STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned-Painted-Tested 
Heavier-Safer-Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 

30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 





platforms etc 
Reason for selling Barge terminal 
completed 
No reasonable offer refused 
P. S. POTTER & SONS, INC. 
Poughkeepsie, N. ¥. 








FOR SALE 


1—1948 Chevrolet truck with Deluxe 
Cab, radio, heater, 825x20 tires, 19000 
miles and in A-1 condition, 950 gallon 
tank with 4 compartments. 1—100 gal 
lon side tank, 2—55 gallon drum cab 
inets and 1 can rack This tank has 
meter, reel, 75 foot hose and pumping 
unit Will sell tank and equipment 
separately, if desired. This outfit is in 
service at the present time and price 
on same is $2250 complete or $550 for 


tank and meter equipment 


GARRISON OIL Co., INC, 
P.O. Box 186 
Phone: 707 
Frankfort, Indiana 











WANTED 


An opportunity to demonstrate 
the selling power of NATIONAL 
PETROLEUM NEWS’ Classified 
Advertising. 


If you’ve got something to sell 
to oilmen, whether it be storage 
tanks, compressors, tank trucks 
or your own talents, NATIONAL 
PETROLEUM NEWS’ Classified 
Ads will tell your story to the 
greatest number of potential buy- 
ers. 


If there’s something you want 
to buy from oilmen, whether it 
be a bulk plant, a gasoline station 
or an individual’s skill and know- 
how, NATIONAL PETROLEUM 
NEWS will tell your story to the 
greatest number of potential sel- 
lers. 

See advertising rates and con- 
ditions which appear immediately 
under the page heading of the 
CLASSIFIED SECTION of this 


issue. Then..... 


Write Room 532 
1213 W. 3rd ST., CLEVELAND 13, OHIO 























May 25, 1949 








63 





Statistics 





CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


(MILLIONS OF BARRELS DAILY) 
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CRUDE OIL STOCKS (Total U.S.) 


MILLIONS OF BARRELS 


Crude Oil Stocks 


(Bureau of Mines figures in 
thousands of barrels) 


Change 

from 

May 7 May 14 May 7 

Pennsylvania 3,136 

Other Appalachian 2,052 2,097 

Lima-Michigan ; 1,196 1,163 

Illinois-Indiana . 13,350 3,364 

\rkansas 3,001 

Kansas . 9,361 

Louisiana; 
North 

Gult 


3,180 +4 


3,500 


Mississippi 
New Mexico 
Oklahoma 
Texas: 
East Texas 
West Texas 
Gulf Texas 
Other Texas 


J FMAM J JASUNOD 2 9 16 23:30 7 14 2! 28 4 I! 18 25 Panhandle 
APRIL MAY JUNE North 

South 

Other 


RESIDUAL FUEL OlL STOCKS (Dist. 5 Not Included) ee See 


California, including 
MILLIONS OF BARRELS heavy 
Foreign 














Total rude 
in U. S 
Total loca ted it 
reau 
Fast Coast 





Daily Average Penna. Crude 
Runs to Stills 


WS £5 OS St 
Breer 


Compiled by National Petroleum Assn., 
reports of all companies refining Pennsylt 
Crude Figures in bbls 
Week Ended Week Ended Week En 
May It, 1949 May 7, 1949 May 15, 
JFMAMJJASOND 2 9 162330 7 14 21 28 4 II 18 25 13,903 16,272 62,27 
APRIL MAY JUNE 
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American Petroleum Institute figures in 
jhousands of barrels of 42 gallons each. Gasoline 
ligures include reported totals plus esti- Production at Gas Ol & 
vate of wumreported amounts and are Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oi 
herefore on a Bureau of Mines basis.) Daily Average % Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts May 14 May 7 May 14 May 7 May 14 May 7 May 14 May 7 May 14 May 7 
BE GE. bac 6 06.60.0666 cece ceersenesan 725 760 81.4 85.3 2.105 2.324 206 165 1,044 920 
Appalachian (Dist, 1) 46 90 81.4 76.3 284 274 37 11 65 67 
Appalachian (Dist. 2) 69 67 92.0 89.3 196 248 23 36 34 50 
In@., TEL, KY. ccccccccccccscccssecscees 926 941 85.7 87.1 3,387 3,321 369 367 818 927 
Okla., Kans., Mo. ° biewae 398 401 79.6 SO0.2 1,484 1,509 120 148 572 60 
SE ND occcs cece cevs sees 206 198 69.6 66.9 964 945 71 152 123 45 
Texas Gulf Coast ............ 1,204 1,232 77.2 79.0 4,299 4,414 482 523 1,437 1,422 
Louisiana Gulf Coast ........ 437 417 95.4 91.0 1,603 1,391 254 244 654 754 
| No & Arkansas ... 77 66 80.2 68.8 197 165 37 37 107 106 
| Roeky Mt. New Mexico (Dist. OP wewsue 11 13 73.3 86.7 43 51 11 2 
Other Rocky Mt. — GP conse cd crceoxe 156 144 78.8 72.7 165 393 35 37 193 165 
| California ... dekweakeeke 911 843 86.4 80.0 2,479 2,495 72 81 763 928 
| Total U. S.—B. ‘of ™. Basis... - oe >, 216 5,172 82.3 81.6 17,506 17,530 1,706 1,831 5,821 5, 955 
| UL. S.—B. of M. Basis, E. of ¢ ‘alif. 4.305 $,329 81.4 81.9 15,027 15,035 1,634 1,750 5,058 », 027 
j Total E. of Calif. May 15, 1948 od 4,753 99.1 14,588 2,152 5,682 
| * Includes 394,000 barrels of foreign crude runs. 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts May. 14 May 7 May 14 May 7 May 14 May 7 May 14 May 7 May 14 May 7 May 14 
| East Cvuast , Bi a arte a 1,323 1,244 8,734 8,288 17,966 17,582 10,310 10,728 27,978 27.793 100.0 
Appalachian (Dist. oa 83 81 367 356 627 575 460 450 2,794 2,756 $1.5 
| Appalachian (Dist. 2) ........--+6+-+- 100 118 146 145 216 220 33 314 1,207 1,219 97.3 
_* S reer ee 1,002 1,043 3,021 2,798 8,077 7,965 5,263 5,103 27,567 27,769 90.8 
GURR., TERE.. BR. sccvccecesvosses 450 467 1,038 1,029 3,525 3,349 2,294 2,216 12,238 12,705 81.6 
Inland Texas ad . hatce we - 315 319 414 376 693 632 1,073 1,087 4,771 4,962 82.4 
EE ED, nas be cccceccsces 1,710 1,580 2,773 2,677 9,034 9,012 8,198 8.043 18,186 18.603 97.1 
| Louisiana Gulf Coast 342 289 1,996 2,089 3,109 2,995 2,159 2.166 5,953 5.938 98.1 
No. La. & Arkansas 124 95 391 895 897 185 175 2,390 2,213 72.9 
Rocky Mt. New Mexico (Dist. 3) 25 28 25 47 43 35 37 90 87 25.1 
Other Rocky Mt. (Dist. 4) .......6.-+6-- 263 223 293 1,161 1,153 983 946 3,376 3,463 87.5 
GHNON, occ co cesses cecseccecocccccocese 2,782 2,408 552 7,126 6,950 30,699 29,759 15,521 15,892 O0.5 
Total U. 6.—B. of x. * Basis. ets 8,519 7,895 19,750 19 52,476 51,373 61,993 61,024 *122,071 123.400 02.6 
B. of M. Basis, E of Calif 5,737 5,487 19,198 1s 45,350 14,423 31,294 31.265 106,550 107,508 
T Pe E. of ( ‘alif. May 15, 1948 6.775 12.954 25,877 23,026 90,792 
'nfinished gasoline stocks included are: ({) 8,281,000 barrels 
U. S. Crude Oil Production . 
: GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
(American Petroleum Institute figures) (MILLIONS OF BARRELS) 
WEEK ENDED 100 
May 14 May 7 
7 Barrels Barrels 
(Daily Average) 
New York-Penna 13,800 4,350 
Fl orida ‘ 1,400 1,450 
Vest V irginia 8,100 7,900 
rginia 50 50 
inio—Southeast 6.050 5,650 
hio—Other 3,750 1,400 
diana 22,200 25,350 
inois 181,050 180,050 
Kentucky 22.750 23,650 
Michigan 41,750 45,100 
Nebraska 300 300 
Kansas 296,500 282,550 
Oklahoma $24,650 $24,500 
\as: 
District 1 25,700 25,700 
District 2 118,700 118,700 
District 3 357.200 357,200 
District 4 184,350 184,350 
District 5 34,500 34,500 
Hast Texas 247,400 247,400 
ither District 6 83.500 $3,500 J J M A M J J A S 1) N D 2 9 16 23 30 7 14 2! 28 4 11 18 25 
istrict 7-B 56,700 56,700 APRIL MAY JUNE 
district 7-C $2,250 $2,250 
jistrict S 920,150 520,150 : 
istrict 9 25,400 125,400 GASOLINE STOCKS (Dist. 5 Not Included) 
Prey ag ne ee. coo (MILLIONS OF BARRELS) 
otal Texas 1,584,600 1,884,600 
rthern Louisiana 116,500 117,400 
South Louisiana 384,600 384,600 
il Louisiana 901,100 502,000 
ansas SO, 250 80,750 
Mississippi 104,000 104,650 
bama 1,200 1,150 
New Mexico—Southeast 128,000 128,000 
Mexico—-Other 400 400 
V oming 114,000 114,350 
I ntana 23,700 24,450 
“+ rrado 66,700 64,950 
h 350 350 
fornia 937.700 940.800 
tal U Ss 4,899,350 4,896,750 
na Grade crude incl 58,000 57,950 
nated daily production in barrels of lease 
nsate mixed with crude ind moved in 
pipe lines (not included in above crude 
eum tabulation) weel nded May 14 
sas 4.850 Texas Gulf 16,350 
ouisiana 1.200 Wyoming 0 
d ina Gulf 12,200 California + 600 
18 ssippi 2.200 
Inland 12,100 T Ss 5,950 
JKla Kansas, Neb ire € weel J F M A M J J A S O N D 2 9 16 2330 7 1421 26 4 18 25 
a 7am. May 120) APRIL MAY UNE 
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About Oil People * 
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Young Jobbers 


L. W. Bafundo, 34, entered the oil 
jobbing business by way of a classi- 
fied advertisement which offered for 
sale the Ideal Oil Co. of Unadilla, 
N. Y., in November, 1946. He bought 
the company and 
began to plan for 
the future. Even 
though handi- 
capped by lack 
of oil industry 
experience, he 
purchased two 
trucks and _ suc- 
ceeded in riding 
out the short 
supply of fuel oil 
during the 1947- 
48 heating sea- 
son. 

A native of 
New Rochelle, N. Y., Mr. Bafundo 
passed the entrance examinations and 
accepted an appointment to the New 
York State Merchant Marine Acad- 
emy. He graduated summa cum 
laude from the academy in 1935 as 
a licensed marine engineer. During 
the next five years, he sailed to most 
of the major ports of the world with 
various shipping companies before 
volunteering for duty with the U.S. 
Naval Reserve as an ensign in 1940. 

Mr. Bafundo spent six years in the 
Navy due to the outbreak of the war. 
He saw duty on an oil tanker and 
on a combat transport, then was giv- 
en shore duty to repair bases recap- 
tured from the enemy in the South 
Pacific. His last two years in the 
Navy were spent as assistant to the 
officer-in-charge, then as officer-in- 
charge of the U.S. Navy Diesel En- 
gineering School for Officers at Cor- 
nell University. He was released to 
inactive duty as a lieutenant com- 
mander and still retains his perman- 
ent commission by representing the 
U.S. Navy as Commandant’s Local 
Representative with an office in 
Oneonta, N. Y. 

Ideal Oil markets fuel oil and lub- 
ricants to farms and homes in the 
Unadilla area. Company has a bulk 
plant with storage facilities for 
kerosine and fuel oil. It handles 
Shell Oil Co. fuel oils and lubes. 

In addition, Mr. Bafundo is the 
owner and operator of a service sta- 
tion where Sun Oil Co. gasoline and 
associated products are sold. One 
section of the station is set apart 
for TBA items. 

Active in civic groups Mr. Bafundo 
is a member of the Unadilla Rotary 
Club, Sidney Golf and Country Club; 
Unadilla American Legion, and Una- 
dilla Chamber of Commerce. 
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Mr. Bafundo 


Ben F. Avery is the newly appoint- 
ed manager of distributor sales, Sea- 
side Oil Co., with headquarters in 
Santa Barbara, Calif. Mr. Avery 
joined Seaside in Santa Barbara in 
November 1937 as a service station 
manager. During the war he was a 
bomber pilot. When he _ returned 
from the service, he became Riverside 
district sales supervisor for Seaside 
and later district manager. 

* * ca 

John Went, Jr., Los Angeles geolo- 
gist and petroleum engineer, has been 
elected to the board of directors of 
the Tide Water Associated Oil Co. 

Ed Nicol, formerly a member of 
the TBA sales department, general 
office of Tide Water Associated, has 


been appointed to the sales staff of 
the company’s San Francisco district. 
* * * 

Mrs. W. S. S. Rodgers, wife of the 
chairman of the board of The Texas 
Co., had the honor of christening The 
Texas Co.’s new supertanker, ‘The 
Texas,” at the Bethlehem Steel Co.’s 
yard at Quincy, Mass. in May. The 
Texas is 624 feet long, with a ca- 
pacity of 240,000 bbls. and is the 
second of four such tankers being 
built for Texaco. 

* * ~ 

The Atlanta Sales Executives Club 

has elected T. N. Asbury, Jr., general 


sales manager of the Wofford Oil Co., 
Atlanta, as vice president. 


J. Howard Marshall, Ashland Oil and Refining Co. and API Marketing Committee 
vice president (center), is shown here enjoying a quip just made by H. E. Daven- 
port of George W. Pickering Co. and vice president of the Independent Oil Men's 
Assn. of New England. Far right, John P. Birmingham, White Fuel Corp., Boston, and 
president of the association, looks on. Occasion was group’s meeting early this 


month 


Dart Hoffman, assistant general sales manager, Tide Water Associated, New York. 

holds the attention of this trio of New England oil men during association's meet- 

ing. Left to right are: C. H. Cloudman, Boston, manager, wholesale sales of lubri- 

cating oil in New England for Tide Water; John R. Nelson, vice president, Canfield 

Oil, Cleveland; Mr. Hoffman; and E. J. Garrison, Syracuse, N. Y., Canfield dist: ict 
representative 
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Increased weight limitations for petroleum transport 
units have already been granted by many states, 
and similar favorable legislation is now under con- 
sideration in many other states. 
can now haul bigger pay loads on every trip—with 
larger, light weight units Columbian builds from 
high tensile steel. 


Your inquiry will bring you com- 
plete information concerning maxi- 
mum gallonage within the weight 
limitations of your own state, to- 
gether with other facts about how 
Columbian Frameless Semi-Trailers 
can make and save you money 
every mile of every trip. 


Take advantage of Columbian’s 
recognized engineering ability and 
experience which assures weight 
distribution exactly as estimated on 
every unit built to specifications— 
p'us many trouble-free principles of 
construction so distinctive of Colum- 
bian-built units. 


LUMBIAN 


This means that you — 








Columbian is building these giant streamlined 
Frameless Semi-Trailer profit-producers for more and 
more oil marketers—as shown by the trim, sturdy 
expertly designed units pictured here. Columbian is 
ready to apply the same famous “know-how” and 
engineering experience to your semi-trailer require- 


TOM AYCOCK co. 


* (Above) 6,000-Galion Trim Skirted, 3-Compartment Unit—Internationa!l K-11 Truck 


a 


sme WILLCOXSON 


BLOOMFIELD. OWA 
e+ ° 


¢ (Above) 5,750-Galion Trim Skirted, 
3-Compartment Unit—White WB-22 Truck. 


D Now distributor for our Southern’ friends: BRASWELL EQUIPMENT (€O., Wilson, N. C 











ABOUT OIL PEOPLE 


Lawrence R. Sperberg has been ap- 
pointed manager of market research 
evaluation in the Philblack sales di- 
vision of Phillips Chemical Co., sub- 
sidiary of Phillips Petroleum Co. Mr. 
Sperberg has been manager of the 
research evaluation and testing sec- 
tions of the chemical division in Phil- 
lips research department. For the 
past nine years, he has been associ- 
ated with carbon black and synthetic 
rubber evaluation work and with the 
development of Philblack A and Phil- 
black O. Mr. Sperberg was gradu- 
ated from Hillsdale College in 1934 
with a B.S. degree in chemistry, and 
received his M.S. a year later at the 
University of Michigan. He joined 
the research department of Phillips 
in 1949. 





* * * 


Ross Shannon, Socony - Vacuum’s 
St. Louis district sales manager, was 
guest speaker at a sales rally spon- 
sored by the Sales Managers’ Bureau 
of the St. Louis Chamber of Com- 
merce. 





John McDowell, Cities Service Oil Co. entertains audience 
and members of the cast with his drumming in the minstrel 
show put on by the Chicago Oil Men’s Club celebrating 


club’s 25th anniversary. Other 


(Hal) 


Prellberg. American Mexican 


bers of the chorus in white jackets (left to right) are: E. J. 
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minstrels 
(seated) left to right are: Elmo K. Ballard, Standard Oil Co. » A 
(Indiana), director of the show: William H. Ganley, Falley 
Petroleum Co; Thomas Plunkett, Apex Motor Fuel; Harold 
Connors, Graver Tank & Mfg. Co. and Marvin W. 
Petroleum Corp. Charles 
(Chuck) Wood, Harry P. Dunn Co., interlocutor for the show 
in top hat stands in the center of the chorus. 


J. Duncan George, who for the past 
15 years,. has been handling petro- 
leum and petroleum products, chiefly 
export, in New York City has opened 
new offices at Suite 6800, Empire 
State Building. A new associate of 
Mr. George’s is A. Van Valen. 

* * * 

Henry “Hank” Kuykendall is Mag- 
nolia Petroleum Co.’s new wholesale 
agent at Seminole, Okla. Mr. Kuy- 
kendall has been with Magnolia for 
the past 11 years, serving, among 
other capacities, as field auditor in 
Northeastern Oklahoma with head- 
quarters in Tulsa, and as territory 
salesman in Southeastern Oklahoma. 

x * * 

A veteran of 30 years with the Gulf 
organization, H. B. Bruser, former 
district manager for Gulf Refining 
Co. at New Orleans, has been ap- 
pointed distributor for the Baton 
Rouge area. Eugene Simon _ suc- 
ceeds Mr. Bruser as New Orleans 
district manager. 


” dest 


in black face 


Visible mem- David Gustafson, 





< 


Oil & Refining Co., pianist 


Bergland Oil Co., Inc., in Moorhead, 
Minn., now owns and operates as 4 
separate division the Bergland Whole- 
sale Supply, automotive jobber com- 
pany. Organized in 1923, company’s 
present officers are A. E. Bergland, 
president; Alden Juve, vice president, 
and R. B. Bergland, secretary and 
treasurer. Directors include C. E. 
Bergland, W. T. Bergland and Ruiy 
Bergland, Jr. 


* * * 


Henry A. and Alvin R. Geerlings, 
partners in Geerlings Bros. Oil Co., 
Zeeland, Mich., are now handling a 
national brand of tires and batteries. 
Henry Geerlings, a jobber since 1936, 
is kept busy in the civic field as: 
secretary of the Lions Club, Zeeland 
Board of Education and Zeeland Vet- 
erans Institute; and member of the 
Finance Committee and National Af- 
fairs Committee of the Chamber of 
Commerce, Zeeland Zoning & Plan- 
ning Committee and Executive Board 
of the Community Chest. 


; 


(Ed) Freeman, American Mexican Petroleum Corp.; G. T: 
(Pat) Dougherty, Standard Oil Co. (Indiana); A. L. (Al) John- 
son, Skelly Oil Co., Kansas City: Frank E. (Van) Dolezal. 
Bowser, Inc.; J. N. (Jack) Waddell, Henry H. Cross Co.: J. 


(Jack) Pennington, Service Station Equipment Co.; J. RB. 
(Jack) LeVally, Lincoln Engineering Co.; Milton Lambert. 
General Gas & Oil Co. Members of the show not visibl: in 
the picture are: Herman Meyer, Globe Oil & Refining  0-' 
Edward Slibeck, Great Lakes Refining Co.; Gene AuBuc ion 
Lincoln Engineering Co.; 
Gustafson Oil Co.; 
Vaughn, Cities Service Oil Co. and George Donovan, G 
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Mrs. Emma F. Whitman, . 
president 


This Week 
Continental Oil Company 


Salutes... 


For 53 years, National Oil Company has been one of the out 
standing oil jobbing companies of the South. Nationa!’s story 
starts back on July 18, 1896, when H. L. Finlayson organized 
the company with a capital stock of $1,000. Today the com- 
pany has 28 bulk plants, 500 owned and leased stations, 77 
tank trucks and 145 employees. 


The business soon moved from Goldsboro, N. C., to 
Norfolk, Va. It was successful from the beginning. As early 
as 1900, National had an office in New York City, from 
which the company did a large export business. All local 
deliveries in those days were, of course, made by horse and 
wagon and Mr. Finlayson took great pride in his teams. The 
minutes of a board meeting on August 5, 1902, record as 
Plug, at $75— Dick, at $40 

and Kate, at $125. 


assets six horses: Bell, at $125 
Bool, at $60—Charles, at $100 


Mr. Finlayson confined himself to the Norfolk area for 
only a very short time. Soon bulk plants were added at 
.chmond, Wilmington, Baltimore, Roanoke and Savannah. 


) 


} 1920, the Company had a sales manager and 20 salesmen. 


= ty oD 


‘uch of the development of oil marketing in the South must 
» credited to these men. 


But good as their business was, the officers of National 
thought they could do better. In 1933, they changed to 
C mnoco products. 
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N. K. Whitman, 
executive vice president 


Advertisement 





G. M. Timberlake, 
general manager 
and treasurer 























J.D. Lawrence, Jr., 
manager of 
National 
Oil Corporation 


E. S. Wilbarger, 
sales manager . 


4 T. Gray Haddon, 
vice president 
and general counsel 


E. G. Davis, 
secretary and 
assistant treasurer . 


NATIONAL OIL COMPANY, INC., RICHMOND, VA. 


With the strong national advertising behind Conoco, 
National’s sales started to grow. Business at owned and 
leased stations began almost at once to reflect the pulling 
power of the Conoco Touraide. Conoco’s sales engineers 
assisted National salesmen in securing several municipal 
power plant contracts and deliveries to textile mills followed. 
Since National changed to Conoco, sales have increased more 
than 100 per cent! 


Continental Oil Company is proud to salute the executives 
of National Oil Company and the thousands of other inde- 
pendent jobbers who, through ability, integrity and enter- 
prise have done so much to raise the standards of the oil 
industry. 


The cornerstone of Continental's 74-year record of stability 
and growth is its mutually successful association with its 
distributors. Continental is very proud that it has so many 
such partners in progress. 


We want to keep on making new partnerships with people 
like National. Perhaps you, too, are looking for a chance to 
grow with Conoco N“. Why not write to Continental Oil 
Company office nearest you, or to Ponca City, Oklahoma? 
If you’re not within reach of Continental's gasoline supply, 
perhaps you would be interested in merchandising the 
nationally advertised Conoco Nt Motor Oil. 







































































ABOUT OIL PEOPLE 


Ted Vail, chairman of the picnic 





ice station accounts... . 8S. J. Johns- 
committee of the Cincinnati Oil Club, ton is vice president and M. Whitman 
expects one of the largest turnouts is secretary of the company. 

in the club’s history at this year’s * * * 

annual outing, which will be held Dr. Max H. Thornton has been ap- 
June 16 at the Summit Hills Country pointed chairman of the chemical re- 
Club, Ft. Mitchell, Ky. search division at Midwest Research 
Institute, Kansas City. With the in- 
stitute since 1945, the first year of its 
operations, Dr. Thornton received his 
Ph.D. at Purdue University, where he 
was an assistant professor. He is a 
member of the American Chemical 
Society and the American Oil Chem- 
ists Society. 


* * 


J. G. Johnston, president of Johns- 
ton-Little Oil Co., Birmingham, Ala., 
tells of continuing into 1949 the ex- 
pansion program begun last year 
modernizing the bulk plant and se- 
curing additional heating oil and serv- 


MODEL 506 
BARREL PUMP 


Quart stroke pump 
with self-closing 
return drain. 


MODEL 1008G 
SKID TANK PUMP 


For fast transfer 
of gasoline, 
kerosene and 
fuel oil. 
Measures 
approximately 
10 gallons per 
minute. 


MODEL 200 
UNIVERSAL BARREL 
PUMP— Measures 
approximately 1 
pint per stroke. 


YOUR BEST BUY 
IN DISPENSING 
EQUIPMENT 


Bothered with dispensing 
problems? Switch to Bennett! 
See how quality workmar 
all oMelale Mulelliiclaitiaire| 
"Taleh mailek make Bennett 
number one in the dispensing 
equipment field. There's a 
ne of Bennett 
Equipment fe) 


MODEL 1000 GALLON 
STROKE PEDESTAL 
PUMP—Dispenses 
kerosene from 
underground 
tanks. 

MODEL 656 
HIGHBOY 


60 gallon quart 
oil dispenser with 
self-closing 
return drain. 









SERVICE STATION EQUIPMENT COMPANY, 
MUSKEGON, MICHIGAN 




















G. F. Moore has been made division 
gas superintendent for Stanolind Oil 
& Gas Co. at Casper, Wyo. In his 
newly created post, Mr. Moore will 
be responsible for the technical phase 
of the operation of Stanolind’s natur- 
al gasoline, cycling and pressure 
maintenance plants in the division, as 
well as for the sale of products from 
these plants. Under his supervision 
will be the Elk Basin gasoline plant 
at Elk Basin and the Salt Creek gas- 
oline plant at Midwest, Wyo. Before 
moving to Casper he was in the com- 
pany’s manufacturing department in 
Tulsa. He holds an engineering de- 
gree from the University of Dela- 
ware. 

* * * 

Members of the Wisconsin Petro- 
leum Assn. will have their 13th an- 
nual golf tournament and stag party 
on June 13 at the Dell View Hotel, 
Lake Delton, Wis. Kenneth C. King, 
executive secretary of the associa- 
tion, is telling the “‘dads’” they better 
limber up for a special golf match 
between teams of fathers and sons 

« & * 

Don Gilman and Sherman McFed- 
ries, Jr., both formerly associated 
with the oil industry, have opened 
a public relations firm in Los An- 
geles. It is known as Gilman and 
McFedries. Mr. Gilman resigned last 
year as executive vice president of 
Western Oil and Gas Assn. Mr 
McFedries used to be director of 
public relations and advertising for 
Union Oil Co. 


* * * 


R. M. Kendrick and A. L. Braden, 
partners in Sunset Service’ at San 
Antonio, have put two new transport 
trucks into service and have installed 
new signs at service stations. The 
company, organized less than eight 
years ago, has 22 service stations and 
two bulk plants. Mr. Kendrick 
though only 35 years old, has been in 
the oil business for 18 years. 

” * * 

Rutledge Oil Co. of Kansas City, of 
which R. B. Rutledge is president, 
has recently completed a new war 
house. Other officers of the com- 
pany are Ira D. Bigham, vice presi- 
dent, and H. Muder, secretary. Mr. 
Rutledge not long ago was elected 
vice president of the Optimistic Club 

x * - 


Additional storage has been built 
by the Scott County Oil Co. of Oran, 
Mo. Officers of the company are E. 
W. Stovall, president, and John 
Gosche, manager. 


* 








* - 





Reciprocal relationship between 
science and the oil industry was «m- 
phasized by Dr. Harold Gershinow ‘tz, 
Shell Oil’s director of exploration and 
production research, when he ad- 
dressed the New Orleans Acad: m) 
of Science at its annual bancuet 
April 29. 
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Baton serves the west 


WITH QUALITY OIL EQUIPMENT 


pimple Qwalite Chick 





There’s one place it’s easy to compare quality—check the 


welding on tank seams. You'll notice right away the 
smoother appearance, the superior workmanship of 
the weld on the Eaton Service King. Smooth 
welding means a stronger seam and longer truck 
tank life. It’s typical of the superior construction you 


. Five compartment tank—open hearth 


steel—with extra durable ‘‘Infra-Red 
Baked’’ Enamel Finish. 


. 8-inch quick opening, perfect seal, 


hinged type Fill Caps. 


. Decorative Streamlined Flashing. 


. Non-skid Steps with Hand Hold. Non- 


skid Walkway completely covers left 
side. 


. Roomy combination Barrel Carrier and 


Package Compartment. 


. Recessed Hardware. 


High-skirted for maximum wheel clear- 
ance. 





find throughout the Eaton Service King and all other tanks 


Eaton builds for oil men. 


th AC) | 5 Prinito “4 Oy bly 


Drop Panel Can Rack. Open Top Can 
Rack on right side. 


. Rubber Bumpers to protect enamel 
finish. 


. Triple Light Cluster. 
. Protective Clearance Lights. 


. Combination Stop and Tail Light with 
License Bracket. 


. Lift Type Bumper allows easy access 
to faucets. 


. Large Bucket Box—ample room for 
hose reel and meter installation. 


. Ali Brass, Easy Action, Self-Closing 
Faucets. 











We Distribute 
These Famous 
Name Products 


Our service to oil men 
is complete. We fab- 
ricate all kinds of oil 
tanks. We distribute de- 
pendable filling station 
and bulk plant equip- 
ment. 


De Vilbiss Air 
Compressors 


Tokheim Pumps 


Tokheim Portable 
Compressors 


Aro Grease Equip- 
ment 


Buckeye Hose Noz- 
zles 


National Super-Flex 
Hose 


Neptune Meters 


Viking Bulk Plant 
Pumps 


Globe Hoists 


* Joyce Hoists 





EATON METAL PRODUCTS 


Albuquerque * Billings * Casper * Denver * Great Falls * Hutchinson * Kansas City * Omaha 


"'TANKS FOR YOUR BUSINESS’ 





ABOUT OIL PEOPLE 











Pictured at the API marketing meeting at St. Louis are 


(left to right): G. L. Tate, 


A request to have the Post Office 
Department issue a special commem- 
orative stamp bearing the picture of 
the Rev. Joseph de la Roche D’Aillon, 
who in 1627 became the first white 
man to report the existence of oil on 
the North American continent, along 
with a picture of Col. Edwin Drake, 
who drilled the first oil well at Titus- 
ville, Pa., 90 years ago, has been for- 
warded to the postmaster general at 


Washington. The request to honor 
the priest came from the Rev. 
Irenaeus Herscher, librarian at St. 


Bonaventure College, who is enlisting 
the aid of editors, trade officials, 


philatelists and legislators in his 
campaign. 

D. J. Sobolik, who operates the 
Tri-County Ojl Co., Fordville, N. 


Dak., has the following civic duties: 


Justice of the Peace, Fire Depart- 
ment president, Community Hall 
Assn. president, entertainment com- 
mittee chairman of the Civic Club, 


church deacon and vice chairman of 
the county draft board. 

Aiding in the current Greater New 
York Fund's campaign to raise $8,- 
000,000 as business’ share of cost in 
maintaining voluntary hospitals, 
health and social service agencies in 


New York’s five boroughs are B. 
Brewster Jennings, Socony-Vacuum 


president, and A. L. Nickerson, com- 
pany’s domestic marketing director. 
Mr. Jennings is serving as chairman 
of the Transportation and Public 
Utilities Group in the drive, while 
Mr. Nickerson is Petroleum Division 
chairman 


a * * 


A. R. “Dick” Strandlund has been 
promoted to a general line sales po- 
sition with Tide Water Associated Oil 
Co. His headquarters will be in 
surlingame, Calif. He succeeds W. 
J. Sinclair, who recently was appoint- 
ed reseller supervisor of the San 
Francisco district. Mr. Strandlund 


72 


vice president 
William F. Schierholz, Fuel Oil Co. of St. Louis; W. H. Ware, 
manager of Socony-Vacuum’s Lubrite division 


of Magnolia; 





These two big smiles belong to Rex S. Blazer (left), presi- 
e dent of Allied Oil, and E. J. McClanahan, vice president of 


Standard of California. 


They were photographed at the 


API marketing meeting in St. Louis 


started with Tide Water in the San 
Francisco district office in May 1947. 
+ * * 

O. F. Van Beveren was appointed 
northern district exploration super- 
intendent in California for Standard 
Oil Co. of California. He will be 
headquartered in Bakersfield. 

Mr. Van Beveren, who studied at 
the California Institute of Technology 
and the University of Colorado, joined 
Standard in 1933. He has done geo- 
physical work in Mexico, Java, Su- 
matra, Saudi Arabia and Egypt and 
has been geophysical supervisor for 
California Standard since 1946. 

* « + 


Hardiman Oil Co. of Sussex, Wis., 


has added a 63,000-gal. bulk plant 
on the Soo Line Railroad, and is 
planning to expand storage another 


12,000 gals., according to the owners 
of the company, Ralph Maxwell Har- 
diman and Milo Walter Hardiman. 


30th are active in civic affairs. Milo 
Walter Hardiman has been village 
clerk since 1928, three years before 
the oil company was organized. 
* * * 
Philip N. Gregory, manager and 


part owner of Aroostook Petroleum 
Products, Caribou, Maine, states that 
the company’s bulk plant has been 
completely modernized and the com- 
pany has purchased three properties 
and leased two others for future serv- 
ice station development. Mr. Greg- 
ory, Who is active in Oil Industry In- 
formation Committee work in the 
state, is also a member of the Gen- 


eral Committee of the Maine Pe- 
troleum Industries Committee. 
Other company officers’ include: 


Walter O. Jaeger, salesman and part 
owner, and Dr. F. L. Gregory, presi- 
dent and part owner. 





ADVERTISERS’ INDEX 


American Flange & Mfg. Co In 
\shland Oil & Refining C« 
3attenfeld Grease & Oil Corp 
3ayonne Barrel & Drum C 
3etts Machine Co 


Zinder Cooperage Co 


Buckeye Iron & Brass Works 2 
3utler Mfg. Co 

Cleveland Steel 3arrel C 

Coastal Tank Lines 

Columbian Steel Tank C 7 
Continental Oil Co 


Eaton Mfg. Co 
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Ethyl Corp 

General American Transportat n Cory 
General Motors Corp 

Gilbert & 
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HERE IT IS — 


NEW Mobiloil 





LAST WORD IN ENGINE 
RESTIGE-BUILDING! 


PROTECTION... 


a 
A 


UNSURPASSED “e-Action/ 





1 Free-Flowing—Heres fast en- 
s gine turnover—instant flow of 
lubricant to all parts. New Mobiloil’s 
high V.I. and rich lubricating quali- 


Not Just One — but All 3 
Modern Oil Qualities — 


Anti-Acid? YES/ 
Detergent’? VES! 
High Ul"? YES! 


* High Viscosity index — means high resistance te 
change in body under extremes of heat and cold. 


ties result from vears of research. 


Full Protection—Choice stocks 

e and “built-in” cleaning proper- 

ties mean unsurpassed protection 

against friction, wear and deposits. 

Socony-Vacuum pioneered with sol- 

vent-refined oils, effective detergents 
to keep engines cleaner. 


MORE THAN EVER —IT PAYS TO SELL THE 


WORLD’S BEST SELLER! 


Top Economy-—Special proc- 


» esses remove undesirable ele 
ments—put in agents that retard cor- 
rosion, reduce trouble. Result: fewer 
repairs, greater operating economy. 


SOCONY-VACUUM OIL COoO., 


\ 


INC, 














Mobilgas 








At the Sign of Friendly Service! 





W YORK, 4, N.Y 26 Broadway e CHICAGO 5 
e BALTIMORE 2, MARYLAND—10 Light St 
SCONSIN—907 South First St. e CLEVELAND 15 

Socony-Vacuum 


ILLINOIS—59 E. Van 
e MILWAUKEE 4, MICHIGAN 
OHIO—1422 Buclid Blvd. e DALLAS 1 
maintains many other conveniently located service offices to 


en St 


Avenue e KANSAS CITY 13 
903 West Grand Blivd.eST. LOUIS 8 


MISSOURI e DETROIT 32 
MISSOURI—4140 Lindell 
TEXAS—Magnolia Petroleum Co., Magnolia Building 


give you close and fast cooperation 


925 Grand Ave 






















You get more for your money ““ 


“" GILBARCO 


This is the rotary blade pumping unit used in under years of use. They'll tell you how. They'll tell 











Gilbarco Calco-Meters. When you buy a gasoline you, “You get more for your money with Gilbarco.” 





pump with this unit in it you buy freedom from 
pumping unit breakdowns... freedom from expen- 
sive repairs. And this rugged endurance costs you 


not a red cent more. 





Ask your maintenance men how Gilbarco pumping 


units ... and Gilbarco Calco-Meters ... stand up 


Gilbert & Barker Manufacturing Company, West Speifigfield, Mass.—Toronto, Canada 


